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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The site loads reasonably fast on both desktop and mobile browsers. Navigation is smooth and doesn’t require heavy data usage or long wait times.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, there are several sub-pages (e.g., Home, Bowling, Bar & Grill, Contact). Navigation is handled via a top menu bar, though the layout could be clearer on mobile devices.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes. The bowling page allows users to book by selecting a date and time slot, with options for parties and group events.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Enhancing mobile responsiveness, updating the design to be more visually appealing, and simplifying the parking instructions would significantly improve usability.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The page is functional but basic. On desktop, it’s easy to read, while on mobile, elements appear compressed and less polished, which reduces visual comfort.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Imagery is minimal and lacks high-quality visuals. There are no videos, and the colour palette is subdued, limiting visual appeal and engagement.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No online chat tool is visible on the site. This could be a missed opportunity for quick customer enquiries or booking assistance.


	Question 2d – How effective are the social media links on the website?


	Answer: Social media links are present but discreet and not prominently promoted. Integration is limited, which reduces their impact in engaging customers.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services are clearly listed on the website, including bowling, party packages, food and drink, and accessibility features. Each service has its own dedicated page or section, making it easy for customers to understand what’s available.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Reviews are accessible via Tripadvisor, where Acocks Green Bowl holds a 3.7/5 rating from 56 reviews. The feedback includes recent experiences from 2024, indicating that the reviews are current.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The venue promotes its family-friendly atmosphere, accessibility, and helpful staff. Reviews highlight excellent support for birthday parties and wheelchair users. I’d recommend it for its inclusive environment and reliable service.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are listed in the FAQs and booking sections. Offers like £3 student nights and £12 party packages suggest good value for money, especially considering the positive customer experiences.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Birmingham

	
	3. Parties

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when searching those terms, Acocks Green Bowl’s official site appears within the top results, making it easy for customers to find online.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The websites remain essential for UK businesses to showcase services, provide booking options, and build trust through reviews and contact info. They offer a central hub for customers to explore and engage with a brand, especially in leisure and hospitality sectors.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I’d recommend updating the design to be more mobile-friendly and visually engaging. Many users browse on phones, and a modern layout with better imagery and clearer navigation would enhance the experience and reduce confusion—especially around parking and bookings.
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