Question 3: How can semiotic analysis be used to critically evaluate the work of two creative practitioners from your discipline area? Begin by deconstructing the social and political aspects of their work and compare and contrast the intended purpose and constructed messages in your analysis. Conclude by discussing whether this mode of analysis is useful to practitioners.
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In this extract, I will deconstruct the social and political aspects of two creative practitioners by dissecting the lexis ‘semiotic’. To adhere to this, I believe it is paramount to distinguish what the meaning is. 
According to the oxford dictionary, the lexis “Semiotics is an investigation into how meaning is created and how meaning is communicated.” (Oxfordlearnersdictionaries.com, 2019). Specifically, the question given is How can semiotic analysis be used to critically evaluate the work of two creative practitioners. 

First of all, the important part of the leading question stated above is the breakdown to understand what exactly Semiotics is and how we use it every day. Also referred to as semiology, it was founded and defined in the late 19th and the early part of 20th century by Ferdinand de Saussure who is a Swiss linguist.  He says it is a word created to explain “something which stands to somebody for something.”  (The Editors of Encyclopaedia Britannica, 2018).

Semiotics is a vital part of our everyday life; we predominantly use them subconsciously constantly throughout our day to day. It consumes a big part of society and the efficiency of the smooth running of daily habitual tasks, E.g. Using a toilet. The symbol is an icon which is internationally recognised to differentiate which toilet is for which gender, therefore encouraging people to go into the correct place. Another example of this would be how in London, the red circle with the blue bar across it, is the tube sign which then signals where you need to be to find the public transport. Many of these signs we recognise are known as pictograms. Pictograms are something taken from all the way back from prehistoric time, they go as far back as 700,000 BCE (Before Common Era). 

An interesting topic where semiology is used is through the media of propaganda. A technique used during the war 2 which began in September 1939 to essentially use emotional blackmail (guilt or embarrassment) to recruit people to join the army. “Propaganda is the management of collective attitudes by the manipulation of significant symbols.” (Laswell, 1927) This implies that the basic design of World War 2 Posters was deliberately meant to create a more symbolic look as opposed to having information on them. 
In such a busy time during the war, where people would have been avoiding going out, a quick response and outcome. As previously stated, semiology is defined as how we see something as a sign rather than what it is.  It is quite a manipulative scheme; they were carefully put together to speak to an audience in a positive way when for in this period the war was not positive. It changes people’s usual ideology into something false. Leonard W. Doob and Edward S. Robinson describe propaganda as “employment of non-logical, or affective, appeals in the public dissemination and modification of ideas, attitudes and beliefs.” All of these things being usually very strong set personal preferences. (W. Doob, 1935)

           Looking at a specific artist Abram Games formerly known as Joseph Games a past student of St Martin’s School or Art an  ‘Official War Poster Artists’.  A man from the East End of London, born in 1914 it was discovered that he was already a well-established and award-winning poster artist and designer. He won commissions from several businesses such as Shell and London Transport, these all of which were freelance jobs, freelance meaning working for himself. (abramgames, 2019)

His work always portrays to help people suffering from political issues, an example of this being in 1936-39 the Spanish civil war required free posters to be done for a charity – National Joint Committee for Spanish Relief. (abramgames, 2019)
 One of his artwork posters requested milk for babies, the piece shows one baby with a bomb in front of it cry and another with milk in front of it happy. The shape of a bomb and milk bottle being similar is made obvious, this suggests the impact have on both and its effect on the emotions of the baby. 
During world war 2 he designed 100 posters following his personal philosophy of ‘maximum meaning, minimum means’. This can be interoperated as long as the message is across do not complicate it, it could also be taken as long as the cause is good, he could live by minimum means, Abram Games is depicted in research as a very charitable man. 
Even his unpublished designs are very popular. The work is very abstract, colourful and usually follows a theme of an imagine/shape being used is turned into something else and creates an interesting spin on it. An example of this is ‘’Grow your own food’ the first part of the image you capture is the table, this ensures an audience would have looked at it with rationing. Following is a twist of showing crops underneath, the message is in the title ‘Grow your own food’. A soldier’s cap is on the table which adds the relation to the war, also with soldier being heroes it would encourage people to want to help. The colours used are very inviting, the table creates a sense of home which is important to everyone and would create a great sense of wanting to contribute to their own household. The campaign to grow your own food would be a benefit for themselves as it means they would not have to struggle to get food as a result of cargo deliveries being dangerous and unavailable during the time of the war.
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The second artist researched, Pat Keely another war time propaganda poster designer. Design work styled for very popular British businesses such as London Transport, GWR, Southern Railway and the Post Office. (The National Archives, 2019a)
 His work similarly to many other war time poster designers only tended to use and be drawn to primary colours. Plenty of red is frequently used as it is a powerful colour which will always draw a viewer in, it uses the power of its enthusiasm which creates warmth.  According to psychology the colour yellow can have a negative effect on people as it is known for making people emotional. In war time posters this element could have been needed to create the desired manipulative effect it, the use apparently induces irrational thinking which could be a key part into persuading someone to do something that they wouldn’t be fully educated on. The colour blue which predominantly used a lot as well has a very powerful effect on the human mind, it sends out calming signals again another way of manipulating the public. 

An interesting specific piece of Keely’s work that was analysed was ‘We beat em’ before, we will beat em’ again’ these posters are a series of refreshing and an example of positive reinforcement to remind people that the war was won once and can be done again. However, although a positive message, it is using manipulation by using the fact of a previous victory to lure people into a false security that the war can be won again, when it was never a guarantee that the war would be won. When viewing this people would feel so empowered and want to join in to be part of a legacy. The fact that lives are lost is not even hinted in this design therefor creating an incorrect illusion. 
All  posters have a clean and correlating design. The design of ‘we beat em’ before, we will beat em’ again’ of the one with soldiers is nonspecific and they are done as silhouettes from doing this it does not show a specific type of person, this enables all viewers to vision themselves as part of the army. Another poster in the set of 3 men, all in different uniforms, all carrying different weapons and again the silhouettes principal has been used again. Uniform is used symbolically to show part of belonging, people will always want to belong so using soldiers in uniform it could make viewers aspire to be a part of a team. It gives 3 different options of jobs to civilians therefor opening up more options and more career pathways to go down. 


        An important matter to address and the main similarity between these two artists is they were both war time poster designers for World War 2, A war which was over genocide, the killing of many people for their beliefs and because of their feature looks. The main job of both artists would be to focus to and remind people of the severity of this war without making a miserable result of seeing constant reminders of the fact they were living within a war. Both artists would have been lacking in modern day knowledge and technology. They worked for big companies in London and both aspired to change contribute towards the war in way which would have to work towards changing people’s views. In all art works studied capital letters are used and the font it bold. Strong colours are used to draw in attention during such a hectic time, the colours show strength and empowerment.


         Abram Games’ work was more charitable with his work and good at striking the emotional side of people, an example of this would be in his poster made by lithograph ‘Your talk may kill your comrades’ made in 1942, 3 years into World War 2, it was part of an ongoing campaign which was called ‘careless talk costs lives’. In the image he used a spiral shape which reflects as a bullet trail shooting soldier, also could reflect sound waves from the man who appears to be talking’s mouth. The spiral could signify the gossip circulating from one soldiers mouth to be over heard by the wrong person, the spiral changes from the colour white which has been known to symbolise innocence and purity(all innocent intentions) to a red which goes through men at the end, this could be symbolising. Blood as the purpose is to show how this action could cause death. The colour red in the word ‘your’ is the same as the end of the spiral to highlight ‘your’ doing and the yellow in the ‘your comrades’ is the same yellow used in the background of the men, semiotically this causes a relation in the word and icon/image. (Artyfactory.com, 2009)
      The words ‘Talk may kill’ are all left in white which draws more attention to it as a single phrase in itself. The man in the background image who is identified as the one talking, this could imply it is a message more towards the younger soldiers. His technique used is lithograph a way of printing using stone - the word lithograph translates to ‘drawing on stone’. The purpose of this poster was to discourage soldier from discussing official intelligence they had about the whereabouts of army bases and where troops would be patrolling. If these plans were overheard by the enemy it would have deadly consequences for the team. 
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Pat Keely’s line of work had more reminders of things to be careful,  for example, ‘Look out in the blackout’ one of his more popular works, this was to inform people of being extra careful when crossing the roads during a blackout . This is a message that has been taken into the modern era with our busier roads, but imperative during dark times as crossing the road thousands of people during the war were actually killed by this alone. (Simkin, 2019) It is forgotten that during the war so many issues were caused for people other than the obvious with the bombs and fighting. In Europe it totalled around 39 Million deaths (Kesternich et al., 2014), majority of these were caused by blackouts, disease, Holocaust.  

The hecticness of a blackout in the evening being so different to how people usually used to live would cause confusion and lack of concentration. Blackouts were introduced 1st September 1939 and carried on for many years and eventually came to an end in early April. The purpose of these blackouts was to deter the enemy’s air crafts from being able to locate target areas. All streetlights having to be turned off was part of these regulations, even the red glow from a cigarette was banned. Small torches were permitted for safety reasons but had to be covered up with tissue paper. This was a matter taken very seriously, so good design work in posters were essentially to subconsciously be a daily reminder for people to always participate. These moments were all portrayed within Keely’s work from the war. This poster is a form of ideology, an obvious creation of common sense but something which as stated above was forgotten in such a hectic time. 
[image: ]
          Semiotic analysis was used by both Keely and Games during the destructive time of World War 2. The use of colours and war symbolism to help encourage, motivate but also remind them of the somber  fact that they were in a war. This use of artistry was simple and easily read for all those who saw. It was all very affective and proved to be a successful method which has been brought forward into our generation. A relationship was built between civilians and these posters as they are symbolic arbiter signs, meaning that they have a conventional and culturally specific agenda. All posters are a signifier, a visual representation of an idea, in these cases an idea which is created on a subconscious level to lure people to join the war. Over all the posters that were seen around during the time of World War 2 were needed to help raise awareness of what was going on and the difficulties that could be faced. Ferdinand de Saussure’s theory of semiotics fits when analysing propaganda as it is frequently made up on signs or impressions which we recognise without going into much detail. 
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