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Chapter 1: Introduction 
[bookmark: _dklaxjm9matn][bookmark: _Toc171618991]1.1. Research Background
The increasing rate of Women entrepreneurship eliminates gender-based barriers within Europe. Women entrepreneurs contribute positively to bringing innovation and economic development to Europe. Such entrepreneurs also experience diverse challenges such as a lack of a supportive environment, mentorship challenges, issues in work-life balance, and more. Despite that, technological development, educational facilities, an inclusive environment, and adaptability nature provide benefits to women entrepreneurs in Europe (Kamberidou, 2020). The women's entrepreneurship network within Europe supports the development of such entrepreneurship.   
[bookmark: _5251ai8n6g1c][bookmark: _Toc171618992]1.2. Research Significance 
The present research is significant to gain a clear insight into the contribution of women entrepreneurs in innovation and economic growth within Europe. Hence, a report shows that 31% of women in Europe are working as start-up entrepreneurs and 34.4% are self-employed (Europa. EU, 2024). Hence, the research is going to be significant to analyse the success factor of such women entrepreneurs and their impact on European society. It is also significant to understand the way women entrepreneurs are reshaping the business ecosystem.    
[bookmark: _ppx91uwxs7he][bookmark: _Toc171618993]1.3. Research Purpose
The primary purpose of the current research is to determine the success factors and the barriers related to women's entrepreneurship in Europe. It also serves the purpose of determining the sociocultural influence, European policies, and best practices that contribute to the development of women's entrepreneurship. Besides that, the research is going to make a comprehensive analysis of the support that the women entrepreneurs receive within Europe to reduce their performance barriers.   
[bookmark: _mn1dw6in77vd][bookmark: _Toc171618994]1.4. Research Aim, Objective, and Question 
Aim
The research aims to analyse the success factors and barriers of women entrepreneurs in Europe.   
Objective
· To determine the impact of women entrepreneurship in Europe
· To evaluate the success factors among women entrepreneurs in Europe 
· To defect the barriers or challenges faced by women entrepreneurs in Europe
· To understand the strategies to improve women's entrepreneurship in Europe
Research question
1. How do women entrepreneurs impact the European market? 
2. What factors contribute to successful women entrepreneurs in Europe?
3. What barriers or challenges are faced by women entrepreneurs in Europe?
4. What strategies can be adopted to improve women's entrepreneurship in Europe?  
[bookmark: _joinnca7vpvn][bookmark: _Toc171618995]Chapter 2: Literature Review 
[bookmark: _14g74acn48wq][bookmark: _Toc171618996]2.1. Contribution of women entrepreneur in Europe
The European Commission strongly promotes women's entrepreneurship and women's economic empowerment. It also encourages exchanges of good initiatives and practices so that women build confidence and uplift their abilities (Europa. EU, 2024b). Hence, in Europe, women entrepreneurs bring cultural diversity and enhance the growth of creative industries such as entertainment, arts, fashion, media, and more. The 'Enterprise Europe Network’ or EEN contains dedicated experts who promote women's entrepreneurship in different European countries (Europa. EU, 2024b). According to a report, advancing women's equality across countries is going to contribute $12 trillion by 2025 to the global economy (Rafi, 2020). After that, women entrepreneurs in Europe contribute to social development, enhance gender equality and uplift sustainable practices. Based on the below-mentioned figure, a report shows that 18.2% of women from Latvia, a European country involved in early-stage entrepreneurial activity are followed by the Netherlands with a 15.5% engagement rate (McEvoy, 2024).      
[image: ]
Figure 1: Percentage of women entrepreneurs in different European countries
(Source: McEvoy, 2024) 
[bookmark: _2foi3kt8xn0k][bookmark: _Toc171618997]2.2. Success factors of women entrepreneurs in Europe 
There are various success factors that influence women entrepreneurs in Europe such as self-confidence, risk-taking abilities, socio-cultural factors, external factors such as economic factors and more. According to a report, the European Government or the European Innovation Council (EIC) ensures that 25% of women-led companies are funded by them and they have invested nearly €850m within such organisations which works as another key success factor (Drumm, 2024). After that, the report also shows that in Europe 11% of venture funding for startups was led by women which worked as a motivator for women entrepreneurs (Drumm, 2024). Besides that, the training and educational fatalities related to leadership, management, marketing, and so on within Europe work as a success factor for women entrepreneurship. Nonetheless, mentorship programs, professional networks, and a supportive European ecosystem play a crucial role in women's entrepreneurship within the country.       
[bookmark: _ak3jboioj8ry][bookmark: _Toc171618998]2.3. Barriers or challenges that women entrepreneurs experience in Europe 
Women entrepreneurs experience challenges in Europe due to a lack of technological knowledge, lower financial literacy, and limited availability of entrepreneurship networks within the country. It has been noted that the lack of quality and affordable childcare facilities within Europe creates a burden for women to maintain professional work and balance their personal lives which generates barriers to women's entrepreneurship (Bjerde, 2022). Henceforth, gender discrimination, payment gap, and lack of a supportive environment generate barriers in the case of women entrepreneurship in Europe. After that, lack of experience and financial challenges also generate barriers to women entrepreneurship in Europe (Abdulla and Ahmad, 2023). Hence, higher market competition in the European market is another factor that generates barriers to the development of women's entrepreneurship within the country. After that, male male-dominated environment in some entrepreneurial sectors generates barriers for female entrepreneurs to enter the market.  
[bookmark: _x7mjzaffcjt7][bookmark: _Toc171618999]2.4 Theoretical implementation 
Social capital theory: Such a theory can be implemented to develop social relationships and manage resources to bring the development of human capital (Swanson et al. 2020). Such a theory can be implemented with the study to eliminate the barriers that women entrepreneurs experience in the European market to ensure growth and development. Through the use of such theory success factors related to women's entrepreneurship can be improved. It will uplift some success factors such as mentorship facilities, social capital, business environment, and more. Despite that, such a theory will be beneficial to improve social networks as per the requirement of women entrepreneurship.     
[image: ]
Figure 2: Social capital
(Source: Swanson et al. 2020)  
Resource-Based View Theory (RBV): Such theory helps to gain competitive advantage through the use of diverse resources which are costly to imitate, valuable, rare, and exploitable (Davis and DeWitt, 2021). Moreover, through the implication of such theory, women entrepreneurs in Europe can detect a 'strategic fit' between their capabilities and available resources to gain success. After that, it will help the entrepreneurs to eliminate barriers to adopting valuable resources which will also work as their success factor.  
[image: ]
Figure 3: Resource-Based View
(Source: Davis and DeWitt, 2021)
[bookmark: _lxkpsnlzvxle][bookmark: _Toc171619000]Chapter 3: Research methods and methodology 
[bookmark: _hjhrjlpsi3yv][bookmark: _Toc171619001]3.1. Research philosophy 
The research will be based on Epistemology research philosophy which will help to understand individuals' opinions related to the challenges and success factors of European women entrepreneurs. According to the research of Uscinski et al. (2024), Epistemology research will improve the validity of the study by determining truth factors related to the information and eliminating misinformation. Moreover, such research philosophy will be selected to find relevant information related to the research objectives and improve the quality of the research outcome. Besides that, it will help to gain clear and new information related to European women entrepreneurs.     
[bookmark: _3blj3sdsajqk][bookmark: _Toc171619002]3.2. Research paradigm 
The study will be based on the Interpretation or interpretivism Paradigm which will help to construct knowledge and interpret information based on the success factors and barriers of women entrepreneurs from Europe. As illustrated in the study of Alharahsheh and Pius (2020), the interpretivism Paradigm will help to gain in-depth insight and experience related to particular research contexts. Besides that, such a paradigm will be more effective in malaise research variables related to the context by considering different circumstances and social realities (Alharahsheh and Pius, 2020). Moreover, it will help to gain a good understanding of the challenges as well as the success factors of women's entrepreneurship. 
[bookmark: _50y4v8kq94nd][bookmark: _Toc171619003]3.3. Research Approach 
The Inductive approach will be used within the research to gain a holistic point of view from the collected data on the success cars of European women entrepreneurs along with the barriers. It has been noted in the research of Proudfoot (2022), that the inductive approach will help to gain a deeper understanding of research phenomenon and collected information. Moreover, such a research approach will be beneficial to generate theoretical rigour and investigate research problems significantly (Proudfoot, 2022). Moreover, an inductive approach will help to maintain research flexibility by ensuring authentic findings on the success factors and challenges of entrepreneurs in Europe.     
[bookmark: _8yc82eyytve5][bookmark: _Toc171619004]3.4. Research methodology 
Research methodology is a way through which the entire research process is carried out in a systematic and logical way. The present study will use the Secondary data collection method and qualitative Data Analysis method to complete the research. The research of Renjith et al. (2021), indicates that qualitative secondary research methodology will help to complete the study in a cost-effective way with ample information availability. Hence, such methodology will help to complete the study from ample available information on the factors that contribute to women entrepreneurs' success in Europe.  
[bookmark: _g6611uadtvhh][bookmark: _Toc171619005]3.5. Research Strategy
An authentic and verified data set will be used to complete the study to ensure the accuracy of the research outcome. All the secondary resources will be collected from books, journals, articles, websites, magazines, newspapers, and so on.  
[bookmark: _w8atkkmbz1xa][bookmark: _Toc171619006]3.6. Sampling method
The study will be completed by using secondary data sources where information is available easily with open access. Hence, the research will not require any sampling method to collect information on the key factors that bring barriers and success for European women entrepreneurs. 
[bookmark: _8lzm10xadr91][bookmark: _Toc171619007]3.7. Data collection method
The present research will use a secondary data collection method to collect information regarding the success and challenging factors of women European entrepreneurs. The study of Renjith et al. (2021), represents that the method of secondary data collection will ensure cost effectiveness, maintain time efficiency, and provide access to a larger database. Such data collection methods will be used to gain a diverse perspective of different authors on the research objectives. It will help to collect resources related to objectives and research questions from credible sources which will make the research outcome more reliable and authentic.    
[bookmark: _szn7d7wig0v6][bookmark: _Toc171619008]3.8. Data interpretation 
The present study will use a Qualitative research method to interpret all the collected information on the success factors and barriers related to the entrepreneurship of women in Europe. After that, a qualitative data analysis method will be used to ensure proper data interpretation and data display based on research objectives (Mezmir, 2020). Despite that, such data interpretation methods will encourage openness, flexibility, and creative illustration of the collected data. Through the use of the qualitative data interpretation method a detailed picture of the key success factors that contribute to the positive outcome of women entrepreneurship in Europe.    
[bookmark: _rlwokktmsyax][bookmark: _Toc171619009]3.9. Timeline
[image: ]
Figure 4: Gantt Chart
(Source: Self-created) 
[bookmark: _347wasg7o3oh][bookmark: _Toc171619010]3.10. Ethical consideration
During the data collection process, all the resources will be collected from authentic and ethical sources. No biassed activity will be allowed with the collected information. After completion of the project, all the collected data will be destroyed securely. Therefore, no collected information will be used for any business purpose. After that, all the collected data will be protected through the UK "Data Protection Act 2018" to follow data protection principles (GOV.UK, 2024). Moreover, any negative gesture will not be presented against a research paper of data sources. All the collected resources will be handled with respect and any author related to the sources will not receive any harm.  
[bookmark: _mi9syd410iya][bookmark: _Toc171619011]Chapter 4: Conclusion
It can be summarised through the entire study that the popularity of women's entrepreneurship in Europe is increasing day by day. The European government also supports the development of women's entrepreneurship by providing financial assistance. After that, social support, financial assistance, mentorship facilities, and so on are working as success factors of women entrepreneurship within the selected country. In contrast, lack of proper work-life balance, childcare facilities, higher competition, and male domination create barriers to women's entrepreneurship as well. Therefore, the implementation of Social capital theory and Resource View theory will be effective in improving success factors related to women's entrepreneurship and eliminating its barriers. Nonetheless, the secondary data collection method and qualitative data analysis method will help the study to collect data in less time in a cost-effective manner. Hence, proper ethical activity related to the data collection and implementation process will be maintained throughout the entire study.    
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