The Event Experience
Events are held globally for different experiences, occasions, and reasons. Events can be anything from birthdays, weddings, christenings to festivals, The Olympics, and The Football World Cup. Events come in all shapes and sizes small events, medium events, special events, large events, MICE, sport events and mega events. But what is MICE? ‘’MICE stands for Meetings, Incentives, Conferences & Exhibitions. It is business tourism at its finest, aimed at bringing together top professionals from every sector in an enhanced, tailor-made hospitality setting’’ (EHLInsights, 2020). For example, a special event ‘'is a onetime or infrequently occurring event outside the normal program or activities of the sponsoring or organising body’’ (Getz, 1997, p. 4). According to (Tourism South Australia, 1990) ‘’Festivals are a celebration of something the local community wishes to share, and which involves the public as participants in the experience. Festivals must have as a prime objective a maximum amount of people participation, which must be an experience that is different from or broader than day-to-day living’’. Events are categorised based on how many people attend and show interest in the event as well as media coverage. ‘’Each year, events occur throughout the United Kingdom. They dominate the media, fill transport systems, hotels, and venues, meet business objectives, motivate communities, and create positive and negative impacts’’ (Bowdin, 2010). These are all factors to consider when an event is being held and the impact it has on the community.
 The events sector is growing each year this is down to meeting the needs and demands of customers who want an unforgettable experience. ‘’The events sector is worth £42.3 billion to the UK economy in terms of direct spend by event delegates, attendees, and organisers, an 8% rise on the previous report’’ (Eventbrite, 2021). The 8% rise from the previous report indicates that the industry is growing. 
An example of a mega sport event is the Olympics in particular The London Olympics that was held in 2012. ‘’Mega-events are ambulatory occasions of a fixed duration that attract many visitors, have a large, mediated reach, come with large costs and have large impacts on the built environment and the population’’ (Muller, 2015, pp. 627-642). ‘’Mega sporting events are defined as those one-time sporting events of an international scale organized by a special ‘authority’ and yielding extremely elevated levels of media coverage and impacts (economic, tourism, infrastructure, etc.) for the host community because of the event's significance and/or size. The mega event is often accompanied by parallel activities such as festivals and/or cultural events’’ (Terri Byers, 2012, p. 102).
The Olympics have been held for many years but not the same way we see the Olympics today. There is no exact date to when the first ever Olympics were held ‘’It is tempting to say 1896; but that was only the origin of the Games in their modern incarnation, as reinvented by Baron Coubertin. He got his idea from the ancient Greeks and the Games that were held at Elis, every four years, for a period of roughly a thousand years. And the first of those ancient Olympics was held in 776 BC.’’ (Christesen, 2012, pp. 37-39). 
According to (Andy Miah, 2012, p. 18)’’The Olympic Games have become the most important mega-event of all time’’. When the Olympics were first created it was a sporting event for men and unmarried women to compete in honour of the ancient Greek Gods. The most significant games were held at Olympia to honour Zeus the king of gods. Over the years the Olympics have become more advanced with a range of different sports to accommodate different people for example the Paralympics and the Winter Olympics. 
The Olympics have been held in many different cities over the years. ‘’An Olympic Games leaves a large stamp on a host city and this impact on has increased since 1984 as the Games have become larger involving more athletes and sports and a greater media and sponsor presence’’ (Cashman, 2010). Due to the impact The Olympics leave on a city The International Olympic Committee decides what city the Olympics should be held in as well as the people. Cities must bid for The Olympics to be held there based on environmental and economic factors. ‘’After the International Olympic Committee (IOC) chose to make the environment the third strand of Olympism in 1994, cities have been expected to deliver cleaner and greener Games’’ (Cashman, 2010). For a city to bid there must be a community beneficial reason behind it ‘’such as urban renewal, improved transport or better sporting facilities — which it is claimed will counter the potential costs and burdens to the community’’ (Cashman, 2010). 
When The Olympics go to different cities around the world it creates a legacy that will never be forgotten positive or negative. ‘’When the Olympic and Paralympic Games take place in London next year, the world will watch but the legacy will remain. By attracting events from around the world, delegates not only bring economic benefits vital to our economy, but they also bring global leaders and thinkers to discuss, debate, learn and share’’ (FEI, 2011). Due to the Olympics being held in London in the year 2012 it has promoted the city as an even bigger tourism destination. This impacts the economy of the city as it creates tourism and is beneficial to local businesses as well as providing job stability. Another factor is that it has made the city more accessible through road transport such as buses and trains but also air travel to make the city more accessible for travel.
When planning The Olympics factors such as accessibility and disabilities need to be considered. This can depend on the location of the event to make sure it is accessible to everyone. Wheelchair access, disabled parking, lifts, toilets, disabled toilets, baby changing facilities need to be considered. 
 The Olympics can attract several different people such as athletes, supporters, friends, family, and people who are interested in the sports that take place at the Olympics. It is also dependant on where the Olympics is held. ‘’The BBC's Olympics coverage was watched by 90% of the UK population. The fact that Team GB did so well create a huge public interest and momentum’’ (Plunkett, 2012). These statistics show that people of all ages watched the London Olympics as it was watched by 90% of the UK population which makes it difficult to put into demographic factors as it was such a popular event and such a large event for the UK. For the London Olympics, the media coverage was at an exceptionally large scale which impacted the number of followers and viewership. Another factor to take into consideration is the way it was promoted for example, The Olympic Torch had travelled around the UK visiting different towns and cities as well as schools and community groups to promote The London Olympics. This was used as a marketing tool to promote as well as handing out free gifts like blow up torches representing the 2012 London Olympics. ‘’As well as being hailed as a sporting success, the London 2012 Olympic Games were also an unparalleled marketing triumph, with record television viewing figures around the world, more tickets sold than the three previous summer Games, an extraordinarily successful merchandise programme and an exciting array of sponsor activations’’ (Heiberg, 2012). 
When it comes to events especially mega events sponsorships, supporters, partnerships, providers, and suppliers are equally if not more important than the attendees because without them the event would not be able to take place. ‘’Commercial partnerships are crucial to the continued success of the Olympic Games and the operations of every organisation within the Olympic Movement. In return, Olympic partners receive numerous benefits including exclusive marketing rights and the use of Olympic images and marks’’ (Rogge, 2012). The London Olympics had many sponsorships and partners including Coca-Cola, Acer, Atos, DOW, GE, McDonalds, Omega, Panasonic, P&G, Samsung, Visa, Adidas, BMW, BP, British Airways, BT, EDF and Lloyds TSB. They had support from Adecco, Cadbury, Cisco, UPS, Thomas Cook, Deloitte and ArcelorMittal. There providers and suppliers included Aggreko, Airwave, Atkins, The Boston Consulting Group, CBS Outdoor, Crystal CG, Eurostar, Freshfields Bruckhaus Deringer LLP, G4S, GlaxoSmithKline, Gymnova, Heathrow Airport, Heineken UK, Holiday Inn, John Lewis, McCann Worldgroup, Mondo, Nature Valley, Next, Nielsen, Populous, Rapiscan Systems, Rio Tinto, Technogym, Thames Water, Ticketmaster, Trebor and Westfield.
During the London Olympics private, public, and voluntary sectors were involved in the success of the London Olympics. The public sectors involved were the sponsorships, supporters, partnerships, providers, and suppliers. The public sectors involved was the local council, government including national security, the police and the NHS providing safety and health care to athletes and attendees. The voluntary sectors involved were charities, not for profit organisations and people who wanted to help. ‘’Almost half of the near 200,000-strong Olympics workforce are volunteers - 70,000 Games Makers and Young Games Makers helping at the sports venues, and 8,000 Ambassadors on the transport system’’ (Cook, 2012). Many children also took a volunteer role during the London Olympics ‘’100 young people participated in the Young Leaders Programme, a BP funded programme designed to help disadvantaged young people improve their interpersonal and communication skills. Participants worked on community service projects and volunteered at the Games’’ (IOC, 2012).
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