Personal branding or how to develop your skills for sustainable employment
	
The term branding has become very popular and most of us use it to define a business distinctive identity, but what many of use are not aware of is that we can also create a branding for ourselves, one that is meant to help us boost our opportunities for a resilient career.
I must admit that although I heard about this expression before, I never gave it too much thought or even considered about delving into it to help increase my professional development. It was not until I started studying about it through a module on my level 5 qualification that I really learned about the benefits it brings to our development. This has really opened my eyes in terms of how to advertise myself to achieve my dream job and pushed me out of my comfort zone.
Something it might be difficult to realise is that in this digital world we all have a personal brand already but is easy to notice that when we think of our online presence through social media accounts, LinkedIn, blogs, or websites (Jacobson, 2020). 
One of the most important things I learned from studying this module is that we have to change our perspective of how we look at things if we want to gain competitive advantage in our career change, because the recruitment process has evolved and it is no longer enough to just submit a CV for a role through a job seeking portal. But before we do that, it is imperative to get to thoroughly know ourselves, to determine what we are good at and what our core values are. Once we are aware of these values and ideals, our life quality improves. If we want then to increase our personal brand, we must prove ambitious and become an expert in our field. 
This is not always an easy process, one of the reasons being our self- limiting beliefs (Hardy, 2020), which represent negative perceptions about ourselves. Overcoming them and become fully aware of what we are capable of is the key to understand and unlock our potential (Tracy &Stein, 2017). Although it is not always possible to eliminate them completely, it helps to become aware of what these are and adopt a positive attitude with empowering thoughts.
Another aspect of the learning that stood out was the mentioning of a sales mindset we need in creating our brand and it makes sense the more I think about it, because this is the key to expose your skills and achievements that make you suitable for your desired role. One of the best ways of doing this is through a personal website.
I must admit the idea of creating this and analyse myself in debt was not appealing to me because of my personality type and low self-confidence. I found out this is possibly the best tool we can use to advertise who we are. It can make us distinguish ourselves by including many elements like a summary, own CV, a blog, testimonials from those who worked with us. Once we share the website with the others, it will boost our confidence and create opportunities (Lowenthal et al, 2016).
Most importantly it will contribute to increasing our online network, which has become an essential criterion for career development in the digitalized employment field today. Proving to have an enhanced network is beneficial for both the job seeker and the employer and so is necessary to build and grow networking skills (Nigar, 2021). Some of these skills include active listening, improved communication, interpersonal skills, confidence, friendliness, emotional intelligence.
Is not just the online network that is beneficial for our professional development, but also the personal one. I never realised until studying this module how important is for each of us to create a social network map and identify individuals with whom we can engage to create more opportunities. One thing that really impressed me was learning that we can always gain more on both personal and professional level from those we never considered approaching before. Therefore we should always keep an open mind and get out of our comfort zone when we are building new connections or looking to strengthen existing relationships.
Although it can be a lengthy process and requires some resources, building your personal branding comes with many benefits. Once people get to know who you are and you gain their trust, it is easier to achieve your goals and reinvent yourself to aspire towards a boundaryless career.
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