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[bookmark: _heading=h.gjdgxs]Introduction
In the current business world, it is very important for an organization to use Business Intelligent and data analysis functions as businesses are more dynamic currently and to make better strategic decisions and manage the business successfully organizations need to analyse the data properly and utilize this information. Business Intelligence can help the business in this regard by transferring the data into information and by helping the business to make effective decisions (What Is Business Intelligence, 2022). This report will analyse the current trend in data analysis and review the journal (Realizing the strategic impact of business intelligence utilization). 


[bookmark: _heading=h.30j0zll]Journal review
Today’s business world is very dynamic as the competition is huge in the current market also due to the advanced technology and information system many new businesses are joining the industry and this way the competition is increasing day by day. So to sustain in the market businesses should use Business Intelligent so that they can make effective decisions of the company and they can also scrutinize the information that will help the business to grow. So by using a business intelligence a company can combine information technology with management practices which ensures the organization enhances its performance. According to (Eidizadeh et al., 2017) The definition of Business Intelligent is the combination of different features such as data visualization, data mining, business analytics, data tools etc. and these are the best practice for a business that can provide data-driven decisions to the organization to enhance their performance. (Richards et al., 2019) explained Business Intelligent as a system which is an integrated management system and this helps the organization by providing business insights and this also transforms data into information which helps organizations to make well-informed decisions.
This journal analyzed the utilization of Business Intelligent that which is very effective for any organization in the current situation as this is the technology-driven process that has a huge contribution to managerial decision making by presenting actionable information. This also provides real-time data to the companies it reduces the chances of error while preparing critical data reports (Lim, 2020). As businesses can have the access to real-time data and they can easily identify the position and performance of the business. This journal also discussed ‘big data” and business intelligence helps the company with big data. Big data refers to the large data sets of customers, shareholders, buyers or sellers or employees that exist in an organization and the organization needs these data to evaluate its process, customers or business performance. Business intelligence provides and maintains these large sets of data also analyses these data and provides actionable information to the company so that businesses can make more informed business decisions. Businesses can use Business Intelligence to get a better view of their customers, make personalized services, and improve marketing techniques also they can grab many real-time opportunities. This journal also described the dimensions of business intelligence which include content quality, analytical capabilities and data integration (Muntean, 2018). 
Besides the benefits of business intelligence, the author also discussed the utilization of business intelligence because proper utilization is very important to gain the full benefits of business intelligence. If companies want to adopt Business Intelligence then they need to utilize the process properly only then they can make effective decisions. All they need to apply this to different functional areas to improve their performance such as they need to apply this marketing department so that they can collect information about customers, their purchase history, search history and needs and demands. After getting and analyzing these data the company can improve their marketing strategies and tactics such as they can use those keywords that customers search more offer in their content or advertising (Paradza, 2021). Also, they can analyse which platform customers search for relevant products more and they can do promotional events, and advertising on that platform to attract customers. So this analyses the importance of proper utilization of BI to any organization otherwise they cannot improve their performance. 
In another part of the journal, the author discussed the striving of business for sustainability. Here the author discussed the importance of business contribution to the economy and sustainability and also discussed the triple bottom line which is very important to consider for a business organization. This model includes three factors such as a planet, people and profit and it is very important for an organization to balance these dimensions properly. This statement is correct from any business perspective in the UK and it seems that all the large organization in the UK uses a triple bottom line throughout their activities. Such as Unilever, Nike, and IKEA uses a triple bottom line approach in their business and through this practice, they can create value in their organization (Puklavec et al., 2018). According to the author Triple Bottom Line provides some benefits such as enhancing economic performance, strengthening environmental performance and reinforcing social performance. It has been already discussed that by adopting Business Intelligence company can generate benefits in each department such as marketing, and finance. So Business Intelligence provides the organization with the opportunity to create a significant and positive impact and businesses can be also innovative by adopting it. That’s how business can enhance their economic performance as they can apply this to the marketing department in order to acquire client information, such as purchase history, search history, and requirements and requests. Following the collection and analysis of this data, the company can improve its marketing strategies and methods, such as using keywords that customers search for more frequently in their content or advertising (Henriques, 2013). They can also determine which platforms people use to seek relevant products and hold promotional events or advertise on such platforms to attract customers. Also, businesses can collect the customer’s feedback, and reviews and anticipate the demand and needs of the customers by using BI. As a result, a business can increase its income, cost reduction, productivity improvement and customer service development. So it is proven that using a business intelligence company can enhance their economic performance (Paradza, 2021).
Another dimension of the triple bottom line is that it also strengthens environmental performance and Business Intelligence also helps the organization to develop these dimensions as it provides companies to improve their strategic planning and analytical capabilities and by this, they can enhance their competitive capability. Also, this helps them to make effective decisions for their employees, customers, shareholders and other stakeholders. Customers and shareholders always prefer companies that are protective of the environment, citizens and other factors of the environment. So businesses can build a good reputation by following this (Muntean, 2018). There are many factors that a company should consider when making any decisions such as global warming, the natural environment etc. The last dimension that the author discussed in this report is that companies should also consider reinforcing social performance and they can utilize business intelligence by analyzing the data in real-time and properly they can identify the opportunities and threats. As they are getting real-time data they can improve their business processes and also interact with customers, shareholder become easier and faster with the help of advanced technology. Moreover, they can use this to identify the morale and other related information about their employees (Kitsios, 2021). They can involve in more social activities and uncover the potential areas where they can contribute effectively which also create positive benefit for the company (Puklavec et al., 2018).
[bookmark: _heading=h.1fob9te]Critical analysis
The information provided by the author is relevant to the businesses such as by utilizing BI properly company can gain success. Getting the most out of business intelligence necessitates good implementation. If firms wish to use Business Intelligence, they must first master the process. Only then will they be able to make good decisions. They must also apply this to other functional areas in order to increase their performance. Also gaining sustainability can be achieved through proper utilization of business. Such as many companies which use BI to implement a triple bottom line are Unilever, Nike, and IKEA and all of these are successful companies (Richards et al., 2017). Unilever uses BI to source their raw materials from a sustainable source and through the usage of this application, they could add clear value to their company. Nike also uses BI to sustainably use environmental, economic and social resources besides earning profit. So currently almost all companies use Business Intelligence and companies which are able to use and apply this properly can gain a competitive advantage and suitable benefits. Such as Amazon, Tesco uses business intelligence and they are able to improve their business process, and strategies and they are able to attract more customers.


[bookmark: _heading=h.3znysh7]Conclusion
In today's business world, organizations must use Business Intelligent and data analysis functions because businesses are more dynamic than ever before, and in order to make better strategic decisions and manage their businesses successfully, organizations must properly analyze and utilize data. As a result, practically every company now uses Business Intelligence, and organizations who can effectively use and use it can earn a competitive advantage and long-term benefits. Tesco, like Amazon, employs business intelligence in order to better its business processes, and strategies, and attract more customers.
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