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 Pandora, the globally renowned jewelry brand, was founded in 1982 by Danish goldsmith Per Enevoldsen and his wife Winnie in Copenhagen, Denmark. Initially, the couple operated a small jewelry shop, importing products from Thailand. As demand grew, they transitioned from retail to wholesale, setting the stage for Pandora's future success.
Pandora's business model emphasized high-quality craftsmanship and affordable luxury. The company established its own manufacturing facilities in Thailand to maintain control over production quality and costs. This vertical integration allowed Pandora to offer premium products at competitive prices, further enhancing its appeal. By 2008, Pandora had expanded into key international markets, including the United States, Australia, and Germany.
Pandora's product line diversified over the years, encompassing rings, necklaces, and earrings, in addition to its iconic charm bracelets. The company embraced sustainability, launching initiatives to source ethically and minimize environmental impact. 
Today, Pandora operates thousands of stores worldwide and continues to innovate in jewelry design and retail experiences. The company's journey from a small Danish shop to a global jewelry powerhouse is a testament to its founders' vision, strategic growth, and dedication to quality and customer satisfaction
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