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Introduction
Stigma of dementia, within society spreads huge shadows over opinions across the world. This paper will address this issue and what further affects this can introduce to both the newly diagnosed and everyone in society, including family, business owners or workers, and medical professionals. Also the importance of early diagnosis and how recognition of early symptoms can assist ‘patients’ to be involved in their future care plans.

The stigma surrounding dementia is highly prevalent in the world today Swaffer (2014) explains someone with early onset dementia may be ashamed to disclose their diagnosis in fear of being treated differently or negatively within society; this can then lead to isolation and poor care. Bartlett (2014) adds for many years there has been discrimination against those with dementia however in more recently those who have been diagnosed have joined forces as dementia activists to create connections, gain respect and protecting one’s self. Gove, et al., (2016) conducted research to discover how early diagnosis is affected by how the General Practitioners (GP’s) perceive dementia; results show GP’s believe that although stigma is an issue it is gradually becoming overcome, however; admit this still hinders what needs to be a faster diagnosis process. Gove, et al., (2016) conclude by suggesting GP’s should undertake training and explore their own perception of dementia.   Gething (2017) shares the Welsh Governments vision of Wales becoming a dementia friendly nation; recognising that this is not possible from one organisation alone. Multi-agency working has a greater potential for success by pulling together all resources and promote a fully personal centred dementia service; not only for those living with dementia but for family members, staff and carers throughout the community. The Alzheimer’s society (2015) research suggests more than half of people living with dementia stop going out into the community due to lack of confidence. Following with the opinion that by educating service providers of public amenities; such as shops, banks or catering establishments and even in schools will put them in a position to treat the service user with respect, make them feel valued, prevent feelings of vulnerability and isolation; extra time maybe required to allow the service user to remain independent and still feel they are themselves and not their ‘disease’. Bould (2018) highlights resources available for businesses to become dementia friendly, suggesting simple changes can offer the best support. Alzheimer’s society (2018) condenses the content of the dementia-friendly business guide into people, processes and places; it also emphasises the benefits to the businesses by becoming dementia friendly. How to be supportive to staff affected by dementia, and how to make the environment dementia friendly and is available for free to all so everyone can offer active support. 

 Mapes (2018) assumes most people in society today know people who are affected by dementia; and states as a nation we are required to find solutions to improve living with the condition. Reiterating the importance of social inclusion as a person living with dementia may shut themselves away as day to day tasks become more difficult which may reduce their desire to leave their home. However, Mapes also reports the fact that research proves getting out into society and fresh air can dramatically improve health and well-being with significant benefits such as reduced anxiety, improved sleep, eating habits, communication and loneliness. 

Bolger (2017) believes by increasing awareness of dementia and Alzheimer’s would raise the numbers of people getting early diagnosis by recognising early signs and symptoms to allow them to seek medical help, also with awareness raised more support would be accessible to family and friends. Routledge (2018) furthers this by stating when someone is showing the common symptoms, there has already been notable damage to the brain; but by awareness being more prevalent within the community earlier detection is possible through family and friends noticing changes in behaviour. Which in turn would allow medical professionals to make early diagnosis therefore would allow treatment, or lifestyle changes to slow progression or even redirect the person’s priorities. Routledge also confirms the importance of the early diagnosis promote improved impact of medication within the early stage. Social Care Institute for Excellence (2015) (SCIE) confirm early diagnosis and treatment can hugely improve future care plans allowing the ‘patient’ to make their own decisions concerning their future. Such as life choices, indicating what support they wish to receive and from whom; and even forward plan their own financial or legal future. However SCIE (2015) also acknowledge the huge impact that the diagnosis can have on a ‘patient’ such as shock, anger, loss or grief severe effects can be limited by how the individual and family members are informed of  the illness and what support is initially offered at this early stage.

Conclusion 
Stigma around dementia has been discussed, how this can have detrimental effects on the newly diagnosed as well as those surrounding them. It is highlighted how people with dementia are often discriminated against and how future training could possibly prevent this by raising awareness and making communities more dementia friendly, make surroundings more comfortable and welcoming to those affected. Especially to those who may be suffering with symptoms such as confusion, shock, aggression or even grief.
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