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The Influence of Graphic Design on Personal Growth and
Cultural Identity in Welsh Society

In the modern era, graphic design has evolved from being a tool of visual communication
into a transformative force, shaping both personal development and cultural identity. In
Wales, its influence is particularly significant, bridging historical roots with modern
aspirations. Through revitalizing the Welsh language, promoting cultural heritage through
branding, and fostering community empowerment, graphic design acts as a medium that
drives social cohesion and personal growth.

This essay delves into these dimensions by analyzing graphic design’s role in the
resurgence of the Welsh language, the branding of culturally rich products, and the
empowerment of individuals through design focused community initiatives. Each section is
built upon real world examples, demonstrating how graphic design not only keeps Wales’s
unique identity but also empowers its people to celebrate their heritage in a rapidly
globalizing world.

Talking about the Welsh language, it has faced a steady decline during the 19th and early
20th centuries, as policies marginalized its use in education, public administration, and
cultural institutions. By the mid 20th century, however, there was a growing awareness of the
need to protect and revive the language. The Welsh Language Act of 1993 and 2011 was
legislative milestones established bilingualism as a core cultural value in Wales, but visual
design has played a crucial role in operationalizing these laws.

Campaigns like laith Gwaith (Language at Work) are a prime example of how graphic design
has facilitated the normalization of Wales' main language. laith Gwaith uses bright, visually
striking badges and posters to signify when Welsh-speaking staff are available to assist
customers. This impactful design choice reduces the intimidation some may feel about
speaking Welsh in public spaces, encouraging its everyday use, especially to visitors of
Wales.



Figure 1. An illustration of the 'laith Gwaith' badge, marking 15 years of promoting Welsh language use in the workplace.
Adapted from Golwg 360, 'Bathodyn laith Gwaith Bymtheg.' Retrieved from Golwa 360.

Public signage, particularly bilingual signs in transport hubs, hospitals, and public offices,
further emphasizes the importance of graphic design in linguistic equality. A study by
Mentrau laith Cymru (2024) found that visually appealing bilingual designs not only help
promote Welsh but also foster a sense of pride and belonging among speakers. These
designs often incorporate traditional Welsh typography and symbols, such as the red dragon
(Y Ddraig Goch) or patterns inspired by Celtic knotwork, making them culturally resonant as
well as functional.

In the world of psychology, graphic design significantly influences cultural identity by shaping
perceptions and reinforcing societal values through visual communication. The strategic use
of design elements such as color, typography, and imagery can evoke emotional responses
and foster a sense of belonging among individuals within a culture. For instance, the
incorporation of traditional symbols and motifs in design can strengthen cultural identity and
continuity. A study analyzing the graphic representations of the Beijing 2008 and London
2012 Olympic Games found that cultural elements were effectively communicated through
design, reflecting the unique identities of the host cities.

The evolution of cultural symbols in graphic design profoundly influences global cultural
identity and perception. The use of culturally sensitive symbols in design can either
perpetuate stereotypes or promote understanding and inclusivity.

The psychological impact of graphic design extends to the emotional responses elicited by
color choices. Colors can convey specific cultural meanings and influence emotions, thereby
affecting how cultural identities are perceived and internalized. Studies on the psychology of
color in design show how different colors can trigger emotional reactions that are often tied
to cultural backgrounds.


https://golwg.360.cymru/cylchgrawn/2023388-bathodyn-iaith-gwaith-bymtheg

To sum it up, graphic design plays a crucial role in shaping and reflecting cultural identity.
Through mindful application of design elements and cultural symbols, designers can
influence societal perceptions and contribute to the preservation and evolution of cultural
identities.

Including cultural studies in graphic design courses can help students better understand how
visual communication shapes and reflects cultural identity. By examining diverse cultural
perspectives, design students can create work that resonates with broader audiences and
fosters cultural appreciation. A chapter on visual communication and culture discusses how
cultural variances impact visual literacy and communication, advocating for the inclusion of
cultural studies in design education to prepare students for a globalized world.

Graphic design plays a key role in promoting the use of Welsh on digital platforms.
Language-learning apps like Duolingo and customized Welsh programs like
SaySomethinginWelsh use attractive and engaging visuals to draw in learners. Interactive
visuals, colorful typography, and gamified interfaces ensure that even younger audiences
feel motivated to embrace the language. This transition from physical to digital spaces marks
an important evolution in how graphic design serves cultural revival.

The growth of social media has opened up new ways to promote the Welsh language.
Platforms like Instagram and TikTok showcase eye-catching content, including short videos
with bilingual captions, memes, and infographics.The ease of sharing this content has
amplified its reach, normalizing the language among younger generations. As noted by
Evans and Jones (2014), such digital interventions strengthen linguistic identity while making
Welsh more accessible.

Welsh identity is closely tied to its landscape, folklore, and traditional crafts, with graphic
design acting as a link between these cultural roots and the modern global market. By
blending heritage with contemporary aesthetics, Welsh brands have successfully created
visual identities that celebrate their origins while appealing to international consumers.

Penderyn Whisky is a great example, with packaging that uses clean lines, gold accents,
and minimalist typography to reflect both the product's sophistication and the richness of
Welsh tradition. The Madeira finish, in particular, is often marketed with imagery of the
Brecon Beacons, tying the brand to the purity and mystique of its homeland. Similarly, Ty
Nant Water’s cobalt-blue bottles evoke the pristine qualities of Welsh water while
establishing the product as a symbol of elegance.



Figure 2. Penderyn Legend Single Malt Whisky bottle design, exemplifying a modern interpretation of Welsh heritage through
bold, red imagery featuring the Red Dragon of Wales. Adapted from 'Penderyn Legend Single Malt Whisky,' House of Malt.

Retrieved from House of Malt

Figure 3. The iconic cobalt-blue Ty Nant bottle, a symbol of purity and mystique associated with Welsh water. Adapted from
'The Bottle," Ty Nant. Retrieved from T¢ Nant

Craft industries in Wales have turned to graphic design to highlight their cultural stories. For
example, Welsh woolen mills work with designers to update and refresh their packaging.
Traditional patterns, such as tartans and houndstooth, are reimagined with vibrant colors and
contemporary layouts, appealing to younger audiences while preserving historical integrity.
As Morgan and Roberts (2017) note, this approach not only revitalizes traditional crafts but
also positions them as relevant in a competitive, globalized market.

Additionally, festivals such as the National Eisteddfod have utilized graphic design to
enhance their visibility and engagement. Posters, digital banners, and promotional
merchandise often feature bright, dynamic designs inspired by traditional Welsh motifs,
creating a cohesive visual identity that resonates with both locals and visitors. These efforts
demonstrate how design can transform cultural events into powerful platforms for promoting
national pride.

Furthermore, graphic design has played a pivotal role in eco-conscious branding.
Organizations like Cynnal Cymru (2019) advocate for sustainable branding that highlights
Welsh heritage while addressing environmental concerns. Products designed with
biodegradable materials, coupled with nature-inspired graphics, align cultural identity with
modern values, ensuring a holistic representation of Wales’s ethos. Moreover, educational
institutions, such as the University of Wales Trinity Saint David, emphasize these principles
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in their curricula, preparing students to engage in professional, sustainable, and meaningful
design practices.

Additionally the University of Wales Trinity Saint David's Swansea College of Art integrates
Welsh cultural themes into its curriculum, encouraging students to engage with their heritage
through creative expression. Programs emphasize traditional Welsh patterns, typography,
and bilingual design principles, equipping students to incorporate cultural identity into
contemporary design practices. Similarly, the Cardiff School of Art & Design offers courses
that prioritize cultural identity in design. Students explore visual storytelling to celebrate local
traditions and landscapes, ensuring Welsh culture is preserved and innovatively represented
in modern contexts. Additionally, outreach programs such as national design competitions
for school students amplify the role of education in cultural preservation. Initiatives like
“Creative Cardiff’ provide young designers with opportunities to contribute to local projects,
fostering pride and responsibility for their cultural heritage. These educational initiatives
ensure that future designers are equipped to preserve and promote Welsh culture through
their work.
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Figure 4. A visual representation of UWTSD’s mission, integrating innovation and tradition in higher education. Adapted from
'About UWTSD.' Retrieved from UWTSD

Welsh cultural identity also benefits from global recognition through branding collaborations.
For instance, partnerships between Welsh brands and international designers have brought
a fresh perspective to traditional motifs. By incorporating global design trends into Welsh
products, these collaborations create a fusion that appeals to broader audiences while
retaining cultural authenticity.

Graphic design’s potential to empower communities lies in its ability to provide a platform for
collective expression. Across Wales, community-led initiatives have used design to
strengthen social bonds and encourage individuals to explore their cultural heritage.

One prominent example is the Menter laith Cymru program, which organizes workshops and
public art projects aimed at revitalizing cultural identity through creativity. In cities like Cardiff
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and Swansea, mural projects have transformed urban spaces into living galleries of Welsh
heritage. These murals often feature depictions of local legends, such as Owain Glyndwr or
Rhiannon from Welsh mythology, alongside Welsh-language phrases. By involving local
artists and residents, these projects foster a sense of ownership and pride within
communities.

Figure 5. Swansea station mural.

Beyond aesthetic contributions, these projects have a tangible impact on participants’
personal development. Mural workshops provide young people with hands-on experience in
planning, designing, and executing large-scale art projects. The collaborative nature of such
initiatives builds confidence, teamwork skills, and a deeper connection to one’s heritage. As
Thomas (2016) highlights, these projects not only beautify neighborhoods but also serve as
catalysts for individual and communal growth.

Furthermore, graphic design has played a role in addressing contemporary challenges, such
as social inclusion and economic inequality. Initiatives like Cymraeg i Blant (Welsh for
Children) use design to create educational materials that engage children from diverse
backgrounds. Bright, playful visuals and bilingual content ensure accessibility while
celebrating the richness of Welsh culture.

The role of graphic design in education extends to marginalized communities. Programs
aimed at teaching design skills to underprivileged groups have empowered individuals to
pursue careers in creative industries. By integrating cultural elements into their work, these
individuals contribute to a richer, more diverse design landscape while reinforcing their
cultural heritage.

Community-led graphic design initiatives also address environmental concerns. Projects
focusing on sustainable urban planning use visual design to engage communities in
discussions about green spaces, renewable energy, and eco-friendly practices. By
incorporating Welsh symbols and language, these designs foster a sense of collective
responsibility for preserving both the environment and cultural identity.



The digital revolution has opened new avenues for Welsh cultural expression through
graphic design. Digital campaigns promoting the Welsh language and culture have gained
traction, reaching audiences far beyond the country’s borders.

For example, during the COVID-19 pandemic, cultural organizations like the Welsh
Government launched online platforms featuring resources for language learning, music,
and crafts. The Amgueddfa Cymru (National Museum Wales) created vrtual tours and
workshops, showcasing its collections through sleek, interactive interfaces. These efforts
underline how digital graphic design can maintain cultural engagement even during times of
physical isolation.
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Figure 6. A virtual exhibition view of Welsh museums and art galleries, showcasing the integration of technology with cultural
preservation. Adapted from 'Welsh Museums and Art Galleries Virtually,' Visit Wales. Retrieved from Visit Wales

Interactive resources such as Tric a Chlic have revolutionized Welsh education by
integrating visually stimulating elements into their digital lessons. Through gamification and
vivid animations, these platforms ensure that children not only learn the language but also
associate it with fun and creativty. The success of these digital tools demonstrates the
adaptabilty of graphic design in keeping cultural preservation relevant in the 21st century.
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Figure 7. A screenshot from Tric a Chlic, a digital platform supporting Welsh literacy for children. Adapted from 'Tric a Chlic.'
Retrieved from Tric a Chlic.

Digital design has helped Welsh culture reach a global audience. Social media campaigns
celebrating Welsh heritage days, using hashtags like #DyddGwylDewi, have gone viral and
attracted international attention. By combining traditional motifs with modern aesthetics,
these campaigns showcase Wales as a vibrant, culturally rich nation.

Augmented reality (AR) and virtual reality (VR) technologies have opened new possibilities
for showcasing Welsh culture. AR apps let users explore historical sites or interact with
Welsh folklore characters in real-time, combinng education with entertainment.These
innovations demonstrate the potential of digital graphic design to make cultural history
immersive and engaging for a global audience.

The Welsh creative industry has experienced significant growth, with a reported turnover of
£1.7 billion in 2021, marking a 14% increase since 2017. This expansion underscores the
importance of integrating sustainable and ethcal considerations into design processes to
ensure long-term viability and positive societal impact.

Challenges remain in integrating responsible design into higher education. A study from the
International Conference on Engineering and Product Design Education (E&PDE 2023)
points out that graphic design programs often prioritize client-focused business goals over
addressing environmental and ethical issues.

To address these challenges, resources like "Design to Renourish: Sustainable Graphic
Design in Practice" offer guidance on integrating sustainability into design workflows through
systems thinking. This approach encourages designers to consider the environmental and
social impacts of their material and vendor choices, promoting more sustainable and ethical
design practices.

In summary, while Welsh graphic design is progressively embracing sustainability and ethics,
ongoing efforts are necessary to fully integrate these principles into education and practice,
ensuring that the industry contributes positively to both society and the environment.
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Preserving authenticity in graphic design presents multifaceted challenges, particularly in the
digital era where rapid technological advancements can compromise the original intent and
integrity of designs. The transition from traditional to digital mediums introduces complexities
in maintaining the authenticity of design records, as evolving software and file formats may
alter or render original works inaccessible. Helfrich (2015) highlights that born-digital design
records face significant obstacles in long-term preservation due to these technological shifts.

Moreover, the subjective nature of authenticity complicates its preservation in graphic
design. Designers often infuse personal and cultural elements into their work, making
authenticty a fluid concept that varies across contexts. Innocenti (2012) discusses how the
intrinsic variability of digital arts challenges traditional preservation approaches,
necessitating flexible strategies that accommodate dynamic authenticity.

In summary, preserving authenticity in graphic design necessitates adaptive preservation
methods that consider technological evolution, the subjective nature of authenticty, and the
challenges posed by digital replication. Addressing these issues is crucial for maintaining the
integrity and original intent of graphic designs in an ever-changing digital landscape

Conclusion

Graphic design has become a valuable way to support personal growth and preserve
cultural identity in Wales. By revitalising the Welsh language, promoting cultural heritage,
and empowering communities, it connects tradition with modernity in meaningful ways.
Campaigns, branding efforts, and community projects all demonstrate how design can
strengthen cultural pride and bring people together.

As Wales continues to embrace digital transformation, graphic design will play a vital role in
promoting its unique identty on the global stage. From murals and educational programs to
digital platforms, the creative use of design ensures that Welsh culture remains vibrant and
relevant for future generations.

Graphic design combines traditional elements with modern techniques, celebrating Welsh
heritage while encouraging innovation and inclusivity.



All References

Anderson, M. (2014). Visual communication and culture: Design education for a global
society. In Handbook of Design Education (pp. 45-60). Springer. Retrieved from

https://link.springer.com/chapter/10.1007/978-3-319-05837-5_4

Bathodyn ‘laith Gwaith’ yn bymtheg oed! (2020, November 18). Golwg360. Retrieved from
https://golwg.360.cymru/cylchgrawn/2023388-bathodyn-iaith-gwaith-bymtheg

Cardiff School of Art & Design. (n.d.). About us. Retrieved from
https://www.cardiffmet.ac.uk/artanddesign/

Cardiff University. (n.d.). Measuring the impact of tourism in Wales. Retrieved from
https://www.cardiff.ac.uk/research/impact-and-innovation/research-impact/past-case-studies/

Chandran, R., & Chon, H. (2022). Redefining heritage and cultural preservation through
design: A framework for experience design. In With Design: Reinventing Design Modes (pp.
1246-1264). Springer, Singapore.

Council on Library and Information Resources. (2001). The Evidence in Hand: Report of the
Task Force on the Artifact in Library Collections. Washington, D.C.: CLIR. Retrieved from
https://www.clir.org/pubs/reports/pub103/

Croeso | Eisteddfod. (n.d.). Retrieved from https://eisteddfod.wales/
Creative Cardiff. (n.d.). About Creative Cardiff. Retrieved from https://creativecardiff.org.uk/

Dawood, S. (2017). Wales given new place branding to “do the country justice”. Design
Week. Retrieved from
https://www.designweek.co.uk/issues/30-january-5-february-2017/wales-given-new-place-br
anding-country-justice/

Davies, H., & Morgan, L. (2020). Integrating cultural identity in design education: A Welsh
perspective. Journal of Design and Culture, 15(3), 210-227.

Helfrich, K. (2015). Questions of authenticity: Challenges in archiving born-digital design
records. Art Libraries Journal, 40(2), 17-22. Retrieved from
https://www.cambridge.org/core/journals/art-libraries-journal/article/abs/questions-of-authenti

city-challenges-in-archiving-borndigital-design-records/EBD4EE40AF3720AF3E7F142B45A
2E2A3

Innocenti, P. (2012). Bridging the gap in digital art preservation: Interdisciplinary reflections
on authenticity, longevity, and potential collaborations. In Preserving Complex Digital Objects
(pp. 123-138). London: Facet Publishing. Retrieved from

https://www.cambridge.org/core/books/preserving-complex-digital-objects/bridging-the-gap-i


https://link.springer.com/chapter/10.1007/978-3-319-05837-5_4
https://golwg.360.cymru/cylchgrawn/2023388-bathodyn-iaith-gwaith-bymtheg
https://www.cardiffmet.ac.uk/artanddesign/
https://www.cardiff.ac.uk/research/impact-and-innovation/research-impact/past-case-studies/understanding-the-economic-and-environmental-impacts-of-tourism-in-wales
https://www.cardiff.ac.uk/research/impact-and-innovation/research-impact/past-case-studies/understanding-the-economic-and-environmental-impacts-of-tourism-in-wales
https://www.clir.org/pubs/reports/pub103/
https://www.designweek.co.uk/issues/30-january-5-february-2017/wales-given-new-place-branding-country-justice/
https://www.designweek.co.uk/issues/30-january-5-february-2017/wales-given-new-place-branding-country-justice/
https://www.cambridge.org/core/journals/art-libraries-journal/article/abs/questions-of-authenticity-challenges-in-archiving-borndigital-design-records/EBD4EE40AF3720AF3E7F142B45A2E2A3
https://www.cambridge.org/core/journals/art-libraries-journal/article/abs/questions-of-authenticity-challenges-in-archiving-borndigital-design-records/EBD4EE40AF3720AF3E7F142B45A2E2A3
https://www.cambridge.org/core/journals/art-libraries-journal/article/abs/questions-of-authenticity-challenges-in-archiving-borndigital-design-records/EBD4EE40AF3720AF3E7F142B45A2E2A3
https://www.cambridge.org/core/books/preserving-complex-digital-objects/bridging-the-gap-in-digital-art-preservation-interdisciplinary-reflections-on-authenticity-longevity-and-potential-collaborations/BF8D0A0B22EE85CA2ABAE1E45FC88A80

n-digital-art-preservation-interdisciplinary-reflections-on-authenticity-longevity-and-potential-c
ollaborations/BF8D0AOB22EE85CA2ABAE1E45FC88A80

Kadas, S. (2022). An effort to integrate social and environmental awareness into graphic
design education. In Care, Climate, and Debt (pp. 89-123). Springer. Retrieved from
https://link.springer.com/chapter/10.1007/978-3-030-96355-2 6

Lees-Maffei, G., & Maffei, N. P. (2019). Reading Graphic Design in Cultural Context.
Bloomsbury Visual Arts.

Moradi, S., & Yalamu, K. (2020). Integrating technology in decolonizing design: Perspectives
from cultural heritage. In Proceedings of the 16th Participatory Design Conference 2020 (pp.
1-10). ACM.

Mudiad Meithrin. (2024, September 11). Cymraeg i blant - Mudiad Meithrin. Retrieved from
https://meithrin.cymru/cymraeg-i-blant/

Neil.Puffett. (2024, November 21). Economic value of creative industries in Wales rises. Arts

Ndem, J. E. (2019). The place of a graphic designer in environmental sustainability.
International Journal of Engineering Applied Sciences and Technology, 4(4), 41-45.
Retrieved from

https://www.academia.edu/49478176/The Place of a Graphic Designer in_Environmental

Sustainability

Paananen, P., & Hornecker, E. (2021). Graphics for accessibility of cultural heritage sites. In
Proceedings of the 2021 CHI Conference on Human Factors in Computing Systems (pp.
1-14). ACM.

Pritchard, A., & Morgan, N. J. (2001). Culture, identity and tourism representation: Marketing
Cymru or Wales? Tourism Management, 22(2), 167-179. Retrieved from
https://www.academia.edu/34210177/Culture_identity and tourism representation marketin

a_Cymru_or_Wales

Russ, J. (2018). Sustainability and design ethics. In Sustainability and Design Ethics (pp.
1-12). Retrieved from https://philpapers.org/rec/RUSSAD-4

Salvesen, L. B., & Keitsch, M. (2018). Preservation and promotion of intangible cultural
heritage: A participatory design approach. In Proceedings of the Design Society:
International Conference on Engineering Design (Vol. 4, pp. 123-132). Cambridge University
Press.

Sansoni, S., Torrens, G., & Downs, S. (2023). The role of graphic design in promoting
sustainability and ethical responsibilities against greenwashing. In Proceedings of the


https://www.cambridge.org/core/books/preserving-complex-digital-objects/bridging-the-gap-in-digital-art-preservation-interdisciplinary-reflections-on-authenticity-longevity-and-potential-collaborations/BF8D0A0B22EE85CA2ABAE1E45FC88A80
https://www.cambridge.org/core/books/preserving-complex-digital-objects/bridging-the-gap-in-digital-art-preservation-interdisciplinary-reflections-on-authenticity-longevity-and-potential-collaborations/BF8D0A0B22EE85CA2ABAE1E45FC88A80
https://link.springer.com/chapter/10.1007/978-3-030-96355-2_6
https://meithrin.cymru/cymraeg-i-blant/
https://www.artsprofessional.co.uk/news/economic-value-of-creative-industries-in-wales-rises
https://www.artsprofessional.co.uk/news/economic-value-of-creative-industries-in-wales-rises
https://www.academia.edu/49478176/The_Place_of_a_Graphic_Designer_in_Environmental_Sustainability
https://www.academia.edu/49478176/The_Place_of_a_Graphic_Designer_in_Environmental_Sustainability
https://www.academia.edu/34210177/Culture_identity_and_tourism_representation_marketing_Cymru_or_Wales
https://www.academia.edu/34210177/Culture_identity_and_tourism_representation_marketing_Cymru_or_Wales

International Conference on Engineering and Product Design Education (E&PDE 2023).
Retrieved from https://www.designsociety.org/publication/46795

SaySomethingln. (n.d.). Retrieved from https://en.saysomethingin.com/welsh/level1

Smith, J. (2023). The evolution of cultural symbols in graphic design. Art and Design Journal,
15(2), 45-60. Retrieved from

https://francis-press.com/uploads/papers/9TZQbjC5KRA7A5dhoQSvT0itDhuKDEMnD2nk2Q
EK.pdf

Teye, V.Q.N., & Esseku, J.F. (2023). The psychology of colour in design: Understanding the
emotional impact of colour choices. IOSR Journal of Humanities and Social Science, 28(6),
51-55. Retrieved from

https://www.iosrjournals.org/iosr-jhss/papers/Vol.28-Issue6/Ser-3/F2806035155.pdf

Triggs, T. (2009). Designing graphic design history. Journal of Design History, 22(4),
325-340.

University of Wales Trinity Saint David. (n.d.). About. Retrieved from
https://www.uwtsd.ac.uk/about

Visit the museums and art galleries of Wales virtually. (n.d.). VisitWales. Retrieved from
https://www.visitwales.com/inspire-me/virtual-visit/welsh-museums-and-art-galleries-virtually

Welsh Government. (2020). Welcome to Wales: Priorities for the visitor economy 2020-2025.
Retrieved from

https://www.gov.wales/sites/default/files/publications/2020-01/welcome-to-wales-priorities-for
-the-visitor-economy-2020-to-2025-summary.pdf

Xu, Y., & Zhang, H. (2021). Intangible cultural heritage in industrial design: A study on the
integration of traditional craftsmanship and modern design. Digital Scholarship in the
Humanities, 39(1), 354-368.

Zhang, Y. (2008). The influence of culture on print graphic design: An examination of two
Olympic Games posters. Retrieved from

https://www.researchbank.ac.nz/bitstream/handle/10652/1262/fulltext.pdf


https://www.designsociety.org/publication/46795
https://francis-press.com/uploads/papers/9TZQbjC5KRA7A5dhoQSvT0itDhuKD6MnD2nk2QEK.pdf
https://francis-press.com/uploads/papers/9TZQbjC5KRA7A5dhoQSvT0itDhuKD6MnD2nk2QEK.pdf
https://www.iosrjournals.org/iosr-jhss/papers/Vol.28-Issue6/Ser-3/F2806035155.pdf
https://www.visitwales.com/inspire-me/virtual-visit/welsh-museums-and-art-galleries-virtually
https://www.gov.wales/sites/default/files/publications/2020-01/welcome-to-wales-priorities-for-the-visitor-economy-2020-to-2025-summary.pdf
https://www.gov.wales/sites/default/files/publications/2020-01/welcome-to-wales-priorities-for-the-visitor-economy-2020-to-2025-summary.pdf
https://www.researchbank.ac.nz/bitstream/handle/10652/1262/fulltext.pdf

