CSCW5013  The Business of Writing

Week 2: Book Proposals
Some Points to Consider
1. Pitch: Be as informative as you possibly can but keep what you say succinct and to the point. It is important to show that you have thought through your project very carefully and have a good idea of what the finished book will look like, but you must also convey an impression of well-focused organisation and general competence for a publisher to invest in your ideas. Your own enthusiasm for and knowledge about your chosen subject area are your greatest strengths in this respect, but they need to be channelled and articulated in particular ways.
2. Presentation: A high level of professionalism will be expected of you right from the start, so do everything in your power to remove any grammatical, typographical or other errors from your proposal. If your book proposal is littered with such basic errors, or is more generally incoherent in its expression, then the signs are not good for the manuscript you intend to produce, and publishers may be put off as a consequence.

3. Title: It is crucial to choose a title that accurately and concisely reflects the contents of your anthology, for this will significantly affect its appeal and marketability – very serious matters for a publisher. Follow the Ronseal principle of “It Does What It Says on the Tin”, avoiding long-winded, enigmatic phrases and quotations in favour of pithy, memorable, or straightforward titles that have a direct relation to the contents of your anthology.
4. Audience: You need to have a clear idea of who your readers are likely to be (whether they are children, students, academics etc.), to state this clearly, and make a good case for the appeal that your anthology will have to such groups. Does your anthology belong on the shelves of Ottakar’s or the National Library, or both? Is it a book to be glanced at during a visit to the bathroom or to be studied carefully by earnest young men and women? Books cannot be all things to all people, and you need to be realistic in your expectations. Publishers do not insist that your book should top the bestseller charts, but they do usually ask that authors be able to identify demands or ‘gaps’ in the market.
5. Competition: Clearly, there is little point in publishing any book that simply reproduces what is already available elsewhere. In this respect, it is important to have a very good working knowledge of other anthologies covering similar material to your own. In your proposal you should be able to indicate how your own anthology addresses the deficiencies of these competing titles, either by including neglected or recent material, covering a greater range of writings and authors, or organising it in better ways.
6. Credentials: Why are you particularly well placed to be able to compile an anthology of the sort you are proposing? Why does the subject area interest you, and what do you think your own particular skills and experience can bring to it? Be confident and ambitious but don’t promise things you can’t deliver or pretend to be someone you’re not.
Book Proposals: A Template

Author/Editor
Name:

Position:

Contact Address:

Telephone Number:

Email Address:

Details and Outline
Proposed Title:

Brief Outline of the Project’s Scope and Contents:

(Include Section Headings where appropriate)

List of Contents:
(Please provide a separate sheet)
Rationale
Why should your book be published?

What is its likely audience?

What are your particular credentials for developing a project of this sort?
What other books cover a similar area of interest? How does your book differ from these?

What is your projected word count?

Would you want to include illustrations or any other diagrams?

