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ABSTRACT

The purpose of this article is to present cultural diversity and sensitivity in Jordan. With globalization, the emergence and growth of recent overseas markets, the full-size use of facts and communications generation in worldwide trade, and intensifying opposition amongst multinationals, Jordan is a country which could leverage its commitments of quality, equity, and profitability the opposite affords land investors.























[bookmark: _Toc103030469]INTRODUCTION TO INTERNATIONAL BUSINESS CONTEXT

Communication is essential for conducting international business transactions. Organizations are created, managed, and guided by communication that helps them share knowledge, build and maintain relationships, negotiate transactions, and build and maintain partnerships. Successful communication is increasingly recognized as an important factor in the success of multinational corporations at the interpersonal, group, and organizational levels, and can help build trust, cooperation, and teamwork. The central importance of communication in international affairs cannot be denied. However, the understanding of this phenomenon is partly constrained by the concentration of intercultural comparisons, as opposed to the process-oriented design of intercultural research, which captures the dynamic nature of communication interactions. (Szkudlareka, et al., 2020)Jordan is a low- and middle-income country with a population of 5.9 million and a gross national income per capital of $ 3,310 in 2008. Jordan's economy is predominant in services, representing more than 70% of gross domestic product (GDP) and over 75% of employment. In 2000, Jordan joined the World Trade Organization (WTO) and worked to strengthen trade relations with the United States, Japan, the United Kingdom, and other Arab countries. Despite limited natural resources, foreign direct investment has been encouraged and has attracted many foreign companies to invest in Jordan. For example, the small and medium-sized enterprise (SME) sector is strategically important in Jordan's economic structure as it contributes significantly to production, exports, and employment. For Jordanian SMEs, identifying and addressing barriers to export participation can lead to more SMEs entering the export market. Internationalization is defined as the conduct of business across national borders. It is said to create value for large organizations but today, internationalization affects all large and small companies. SMEs are increasingly facing international competition and are forced to play an important role in international markets. (Ali, et al., 2013)
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 The population of Jordan is 9,903,802 million, 50.64% men and 49.36% women. Jordan is one of the youngest countries in the world with a relatively young population. One-fifth of the kingdom's population is made up of 15–24-year-old. Many countries in Jordan are inhabited by people of different ethnicity. Sunni Islam is the dominant religion in 92% of the country, while Christians make up the main religious group in 6%.  (Alhrout, n.d.)
Jordan is set at the same length as the nation of Maine. Archaeological evidence suggests that the Jordan region has been occupied by settlers since 7000 BC, making it domestic and has fascinating historical and biblical sites. Jordan offers lots of wonders, from the giant wilderness to the Dead Sea, and the famous historic city of Petra. (AFS, 2022)The Hashemite Kingdom of Jordan is located west of Israel, and the Jordan River borders Iraq, Israel, Saudi Arabia, Syria, and Palestine. There are also maritime borders with neighbouring Egyptian countries. Due to political instability in the Middle East, Jordan has seen a large influx of immigrants. In addition, a very large proportion of immigrants are young and skilled. Workers who bring additional economic, social, and political blessings to Jordan. (Alhrout, n.d.)
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Culture reflects the degree of civilization of a state or a country, the result being human expertise related to its heritage, its beliefs, and its social environment. Also, dimensions, technical tools, values, traditions, behavioural habits, lifestyle, art, literature, and various types of creativity. (UNESCO, 2022)
Jordanians are kind, friendly and hospitable people. Normally, they are socially conservative; their own circle of values and honour of relatives are fiercely protected. Jordanians are happy with their rich cultural heritage. The official language of Jordan is Arabic.
In Jordan, people are expressive and direct in their speech, but public expressions of love are not uncommon. The people of Jordan are premature with their emotions, not hiding or repressing them in any way. Conversations can also often sound loud or heated, but this does not always mean that there is a conflict. (AFS, 2022) Therefore, before investing in Jordan, potential investors should be aware of the culture and customs of Jordanians. Private companies are unaware of the importance of their commitment to supporting Jordanian art and culture. This statement is noteworthy because there has been a lack of support in these areas. The idea of funding, sponsorship, charity, marketing partnerships and sponsorship is not yet clear enough, as can be seen from the behaviour of private donors. This may be due to several determinants, but one of them is a lack of general awareness, definition or understanding of art and culture, and therefore hesitates about certain activities in support of contemporary art and culture. However, many companies find it easier to promote culture than to adopt organizations and activities related to the development of children and young people. (Hajawi & Ali, 2013)
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Learning a foreign language allows us to have access to different societies and cultures is good because language is the most important means of communication among people and cultural consciousness facilitates communication with different people and reduces stress. 
 Culture and consciousness also promote the cultural literacy of people around us and around the world, deepen our understanding of the culture of ourselves and of others, increase our tolerance and expand our horizons. (Maina, 2021)
Hofstede has identified four key aspects of cultural differences: power distance, avoidance of uncertainty, individuality, and masculinity. These aspects are for assessing culturally influenced attitudes of both countries and individuals on clinically important issues such as authority, emotional expression, and the proper role of individuals in families and societies4. It represents two different but interdependent areas. There are ways to compare the attitudes of ethnic groups with clinical care and coordinate the work of medical professionals. A basic knowledge of the Hofstede dimension allows practitioners to efficiently gather the information needed to develop a culturally sensitive and appropriate care plan for an individual patient. Practitioners should think of a general paradise that acts as a continuation to help individual patients better understand their needs, rather than limiting their thoughts to health-related practices of a particular culture. (DYSART-GALE, 2006) However, exploring Jordanian culture through the lens of these four dimensions model gives a good perspective on the deep impetus of Jordanian culture compared to other world cultures.
[bookmark: _Toc103030473]POWER DISTANCE
This is how different individuals are treated in society. This reflects the cultural attitude towards these differences between people. Power distance is the extent to which the weak members of an institution or organization in a country expect and accept unequal distribution of power. (SAGE, n.d.) Jordan, which scored 70 points on a hierarchical scale, has a very stratified society. This means that everyone has their place and accepts a hierarchical order without any other justification. Ideally, organizations often consider hierarchies to reflect existing inequality, centralization is common, and subordinates are often expected to be instructed on what to do. The owner of a business is often considered a benevolent autocrat. (HOFSTEDE, 2022)
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This aspect, while avoiding uncertainty, has to do with the way society approaches the fact that the future is never known. Should we try to control the future or just make it happen? This ambiguity causes fear, and different cultures treat it as such. The degree to which the culture is afraid of ambiguous or unfamiliar situations is reflected in its score of avoiding uncertainty. (Ghemawat & Reiche, 2011) In this aspect, Jordan is more likely to avoid uncertainty, with an average score of 65. These countries are highly resilient to change and are not tolerant of what is considered unorthodox. In these cultures, there is an emotional need for rules (even if the rules don't work), time is money, people have an essential desire for employment, and diligence, accuracy, and punctuality are the norm. Innovation is rejected, and safety is an important element of personal motivation. (HOFSTEDE, 2022)
[bookmark: _Toc103030475]INDIVIDUALITY
The fundamental issue addressed by this aspect is the degree of interdependence that society maintains among its members. It is about whether the expression of people's self-understanding is defined by the term "I" or "us", and whether people and their close relatives should take care of themselves in individual societies. In a collective society, people belong to a group that takes care of them in exchange for loyalty. (Cherry, 2022)
 The low score in this aspect of Jordan 30 is reflected in the close and long-term ties with the member's "group", whether it is considered a college community and whether it is an extended family or a relationship. It means that you are. Compassion in a rally culture is standard and goes beyond the rules and regulations of most other communities. Society encourages a strong relationship in which everyone is responsible for fellow combatants. In a collectivist society, insults lead to shame and face loss, employer-employee relationships are morally perceived (such as family ties), and employment and promotion decisions consider employees within the group. Management is the leadership of the group. (HOFSTEDE, 2022)
[bookmark: _Toc103030476]MASCULINITY
High scores in this aspect suggest that society is driven by competition, achievement, and success, and the winners / bests in this area begin success at school and have a value system that spans the entire life of the organization. In other words, low-dimensional values ​​(women) mean that prevalent values ​​in society care about quality of life with others; women's society is a sign of success in quality of life. It's a society that's out of the public eye and unpopular, and the basic question here is whether you want to motivate people and be the best or admire their performance (women). Jordan got a low score of 45 points. This means that Jordan is considered a women's society. The focus of women's nations is to "work for life," managers seek consensus, and people value equality, solidarity, and quality in their work lives. Conflicts are resolved through compromise and negotiation. Incentives such as free time and flexibility are prioritized. The focus is on happiness and condition, with no signs or emphasis. (HOFSTEDE, 2022)
It is difficult to talk about the important cultural diversity in the Jordanian society. The whole society is almost one, and despite the existence of minorities, they are in perfect harmony and integrated into the structure of society. However, these minorities maintain their language and culture within the community and have their own clubs, events, groups of people, and habits. Different organizations of civil society have adopted cultural awareness programs to promote the values of equality and opportunities between men and women. Among these organizations, the most active is the International Women's Solidarity Institute, adopting social and cultural guidelines and having close relations with institutions such as civil society and women's unions. (Hajawi & Ali, 2013)
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Internationalization is defined as doing business across national borders. The purpose is to create value for the organization. (Khalil Al-Hyari, 2011) Exploration at the artistic and communication crossroads has produced multiple ideas that are important for foreign business practices. Communication exploration by foreign business focuses substantially on deducible exploration on variables affecting communication issues rather than on new processes. The purpose of communication is to promote theoretical and empirical development by considering iterative and interactive contextual communication processes to enhance both original and global business practices. The eventuality of exploration in the field of intercultural communication is to consolidate our understanding of important foreign business cautions. (Wang, et al., 2020) In Jordan, Arabic is a language accepted by the Hashemite Kingdom of Jordan, despite the presence of many minorities. Nevertheless, because of a small number of them, they use Arabic for cultural and social transactions. As Jordan guaranteed freedom of expression of its culture, it also maintained its mother tongue, which was possible in that regard. Most of these minorities are Muslims and use Arabic to read the Koran, so there is no problem in using Arabic as an official language. (Hajawi & Ali, 2013) The organizational reality of an international company is created through a communication process in which multiple languages ​​interact. The role and position of translators in the communication networks of international corporations often seems to be ignored. A source-oriented approach to translation studies, taking a mechanical approach to translation and language. 
 Cultural knowledge of translation, in this respect, the act of translation can be figuratively compared to a cultural journey. (Janssens, et al., 2004)
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Jordan s vicinity to army conflicts in Syria and Iraq has caused majors. A flux of deportees setting in addition strain on to be had financial possibilities and get right of entry to public services. According to the 2017 OECD report," High severance and occasional participation freights influence all agencies of society, substantially ladies. 16 of ladies take part with inside the sweats business and the quick cultures spans of youth, authorities and congress hang authorities’ durability and sustainability. Initiative. Strong ethnical association remains a vital determinant of political cultures Maintain Congress's function as a carrier provider, now no longer a policymaker or a country wide stir administrative body. The bloated public region Pension debt debts for 27 of periodic authorities spending Holiday cap Financial area for backing and sturdy centralization of political strength and executive business enterprise in content timber and carrier delivery." (Alhrout, n.d.)For many years, human behaviour has required communication, but the main problem is how difficult it is to communicate with others. To communicate well with others, you need to understand all the different barriers and environments, which affect how you send and receive information. Communication barriers are a variety of factors that prevent you from receiving information correctly. There are many different obstacles: Attitudinal, behavioural, cultural, linguistic, and environmental barriers. These five obstacles draw daily attention, especially in a globalized world and in a society in which we are surrounded by different cultures. It is very important to remember that different cultures can understand or interpret verbal and nonverbal communication. For better taste, you need to familiarize yourself with cultural history, manners, customs, and way of life. (Vargas, 2020) Intercultural section of knowledge is necessary for variety of reasons. First, it provides an abstract framework for associate allying the interactions between societies and regions of the world. Second, intercultural theory suggests an indivisible relationship between communication patterns and forces. And finally, it provides the conceptual basis for the comparison of intercultural communication across completely different societies. (Shuter, 1990) Jordan is a service-oriented economy that actively encourages foreign direct investment. This has recently led to a significant increase in the number of multinational corporations operating in Jordan. At the same time, Jordan is known as a tribe-based country, and its social status and political life are greatly influenced by the type of social environment in the country. In modern organizational practice, "wasta" is a core concept related to tribalism. In other words, preferences based on family and tribal relationships. (Ali, et al., 2013)
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The vital importance of verbal communication in global affairs cannot be denied. Successful verbal communication has been increasingly identified as an important factor in the success of interpersonal, collective, and organizational mediation organizations that can help build trust, cooperation, and teamwork.
   Despite the limited availability, direct funding abroad has been approved and has attracted many foreign agencies to invest money in Jordan, but many private agencies do not understand the importance of the commitment to support art and cultural work.
   This can be attributed to a variety of issues, one of which is the lack of awareness, definition or popular information about art and culture and therefore the reluctance to support modern arts and culture. To conclude this report, it would be helpful if Jordan's public policy makers and export support organizations played an active role in strengthening corporate export activities. Once barriers to a company's exports have been identified, the efforts of public policymakers may be able to support the company and further focus on overcoming such barriers.
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