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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly, usually within a few seconds. Its speed is influenced by factors such as page size, server location, and overall network conditions (Cloudflare, 2026)

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains several sub‑pages, many of which are long and require users to scroll before reaching key call‑to‑action sections. Effective sub‑pages typically include clear headings, relevant content, visible contact information, an easy navigation menu, social media links, and customer reviews. These elements help create a more engaging user experience and support stronger customer relationships (Firmao, 2023)
 









	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers are able to make a booking directly through the website, which includes a clear payment process. An effective booking page typically features a strong visual hierarchy, a clear headline, a hero image, a live availability calendar, organised categories, transparent pricing, remaining spaces, product descriptions, and a clear ‘Book Now’ button. These elements help users navigate the booking process more easily (Gordon, 2021)



	Question 1d - What improvements could be made to the usability of the website?


	Answer: The usability of the website could be improved by simplifying the navigation, adding a clear booking or timetable feature, reducing unnecessary complexity, and presenting information in a more structured and user‑friendly way.





	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The realistic video and photos from a studio give a costumer the possibility to visualise and trust the website. If we are talking about colours, there are quite calm and not sharp. Desktop animations tend to be more detailed and complex, while mobile animations are kept simpler, so they load quickly and run smoothly. Data from SVGator shows that Lottie JSON is widely used for mobile because it’s efficient and easy to implement. (SVGator,2025)



	Question 2b - How does the website use imagery, video and colour? 


	Answer: Real studio photos and on-demand videos help make the website feel genuine and trustworthy. The colour scheme is soft and suits the calm yoga theme. It’s clear that poor use of visuals in web design can lead to a bad user experience. People are more likely to remember information when it’s supported by visuals, and the use of colour and image layout helps direct their attention to important areas. (Reputable Image,2024)



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no live chat available, so users must rely on phone, email, or the booking system. This can make it slower to get quick answers. Live chat is mainly about providing good customer service, so it’s important to fully commit to it. This means understanding when your customers are online and making sure someone is available to respond at those times. Customers will appreciate how quick and easy it is to get answers. (M.Eldridge, 2026)



	Question 2d – How effective are the social media links on the website?


	Answer: Social media links and the newsletter sign-up are present, but they are not well integrated into the site. Reviews and social proof are also not very noticeable and could be made more visible. embed recent Instagram posts or a review widget; surface latest workshop highlights; add social share buttons on event pages.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Different services like classes, workshops, on-demand content, and memberships are clearly explained with call-to-action buttons. The descriptions are short and easy to understand. Clearly explaining what your service does is important for user experience, because when users understand how it works, they’re more likely to use it effectively. (B. Katekawa,2023)



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: There are testimonials on the site, but they don’t include clear dates or sources. This can make them feel less current and reduce trust. To improve it, possible to show review dates, link to original sources (Google, Facebook, Instagram), and highlight recent reviews on the homepage



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The site shows quality through experienced instructors, regular events, and an on-demand video library, which helps make it more convincing and trustworthy. Services can be basic or more complex, but they should always focus on the user. By understanding what makes a good service, you can create ones that are easy to use, successful, and long-lasting. (B.Katekawa,2023)


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Drop-in prices and class passes are easy to see. The different packages are clear, but they could be made simpler to compare side by side. A comparison table for different passes could be added to make pricing easier to understand. Showing the effective cost per class for each package would also help users see value more clearly. In addition, any introductory offers should be highlighted so new users can quickly spot the best deals.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Ashtanga yoga Reading

	
	2. Yoga Reading online

	
	3. Classes yoga Reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The Yoga Reading website is very likely to show up in the top 10 Google results for searches like “yoga studio Reading,” especially because it’s a local business and often appears in local search or the Google Map Pack.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The answer is yes. Websites are relevant when they are: 1) Clearly structured and easy to navigate 2) Written with a specific target audience in mind 3) Regularly updated to reflect business changes 4) Designed to encourage user actions like bookings o enquiries A website that is not maintained will not help a business grow. Likewise, a visually attractive site without clear structure or useful content will not build trust or authority. A well-designed website becomes a valuable business asset. It acts as a reliable source of information, builds credibility, supports conversions, and helps both search engines and AI systems understand and reference the business correctly. (Hemlockstrategy,2026)



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were given the opportunity to improve the company’s website, I would prioritise the regular updating of content. Regularly updating a website is important for keeping it relevant and engaging for users. Fresh content helps attract new visitors and encourages existing users to return, creating a more active and engaging online presence. It also improves user engagement and supports search engine optimisation (SEO), as search engines tend to rank websites higher when they are regularly updated and seen as current and reliable sources of information. Updating content is not just about adding new blog posts. It also involves reviewing and improving existing pages to keep them accurate and useful. (M. Parker,2026)
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