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I. [bookmark: _Toc503303979][bookmark: _Toc503226331] Introduction 

Along centuries people used to change between them various products and groceries and in our days this process is called shopping.
This process has suffered a long time a lot of changes and improvements and today, we can say is the easiest way to do our shopping.
Because of the technology and people movements, the sopping now is just a click away.
The internet made it easier and possible and available for everybody who wish to save time and avoid different obstacle, like traffic congestion and crowded shops.

II. [bookmark: _Toc503226332][bookmark: _Toc503303980]Aims and objectives

Aims to find out which is the best way to do shopping today.
Objectives:
· To find out who are the big competitors on the online shopping
· To settle a set of questions about what makes people to buy online
· To see how high street markets can regain the lost plug
· Who avoid paying taxes, online business or high street market?
III. [bookmark: _Toc503226333][bookmark: _Toc503303981]Research background

In these researches were used appropriate journal articles, books, newspapers, reports, websites and a personal research which includes interviews, surveys and questionnaires. 
The research has been conducted for 3 months’ time, and involved many 30 people who answered at surveys and questionnaires’, and 10 people which had with them a face-to-face interview.

IV. [bookmark: _Toc503226334][bookmark: _Toc503303982]Research questions

a) How online shopping affects high street market?
b) [bookmark: _Hlk500196284]What are the benefits and risks factors acquiring in the online shopping?
c) [bookmark: _Hlk500196651]What makes customers to buy online and not in high street?

V. [bookmark: _Toc503226335][bookmark: _Toc503303983]Methodology and research strategy

Methodology is defined as “a system of methods and principles for doing something, for example for teaching or for carrying out research” (collinsdictionary.com, 2018).
In this research was used methods to refer to techniques and procedures used to obtain and analyze data.
A specific methodology was used to refer to the theory of how research should be undertaken.
Along time were elaborated lots of theories and tools or frameworks.
“A PESTEL analysis is a framework or tool used by marketers to analyze and monitor the macro-environmental (external marketing environment) factors that have an impact on an organization” (professionalacademy.com, 2018) :
· P – political 
· E – economic 
· S – social 
· T – technological 
· L – legal 
· E – environmental 
The term of research means something that want to be done, must first to be done a search about it, and research, to find out what types of theories have been elaborated about it and if someone want to know more about a specific item, so then need to conduct a research about it and to elaborate his own theory about it.
Types of data:
Primary data: 
· interviews (by telephone or face-to-face);
· surveys (online or mail);
· questionnaires (online or mail);
· focus group discussions;
· visits to competitors’ locations.
Secondary data:
· books
· study by government agencies
· trade associations and other businesses 
· journal articles
· newspapers
· websites
· articles in magazines
· organization reports 
Primary data research can be made by yourself or by a specialized person, which you can hire him. It can be:
· exploratory - is general and open-ended; involves few people.
·  Specific – is more precise, involves more structural interviews.
Secondary data research is more faster and less costs, and is more accessible (Businessowner's, 2017).

Types of research:
Quantitative – is about numbers; used mathematical analysis and data to shed light on important statistics about a business and market
· Statistically valid, and can be used to see if a business is making profit or not.
Qualitative – is about people opinions about a specific business
· Can be helpful to gather information about customers opinion, values and beliefs.
Researching and analyzing data
Data is a collection of facts and figures in raw format.
Data can provide information for the five W (why, where, when, who, what) questions.
Information – is the result of processing raw data and understanding relations.
Knowledge – a conclusion of what to do when a set of information presents itself (intellectual capacity, theories).
Understanding – is “why” a fact had happened
Wisdom – is about understanding principles (successfully apply theory into practice and getting the expected result) (Gene Bellinger, 2004).

VI. [bookmark: _Toc503303984]Advantages and disadvantages 

The benefits for online shopping:
•	Avoid congestion
•	Avoid ques waiting time
•	Cheaper deals
•	Saving time
•	A wide range of products from whole over the world

The risks of online shopping:
•	Inferior quality products
•	Scam web sites
•	Products undelivered on specified time

VII. [bookmark: _Toc503226336][bookmark: _Toc503303985]Findings and analysis 

Saul Klein, a partner in Index Ventures and former chief executive of Skype, said at London Web Summit, that “American internet companies like Google and Amazon have walked in and eaten the lunch of the UK in media, in retail, in travel -and they are not going to stop here. They are going to do it in other sectors like financial services, accommodation” (O'Carroll, 2013).
What he means is that, now people are more likely to shop online rather than to go on shops.
He invites UK to take some measures and to do something about it, because this is a very profitable business and the country can get a lot of money from that.
Klein’s company has made lots of money from tech startup and growth funds.
Klein thinks that in the future people will buy more and more online, and we will see lots of businesses going down.
Also, he thinks that in the future people must focus more on online shopping sector and to change the “business thinking”.
On his campaign of transforming the business thinking, he gets some help from the government and specialized people must to analyze the digital business growing and digital operations and anyone who cannot do this “should be fired”. For high street market is not a dead end, because people are buying more online, they must to find a way to cheap their customers, to make some adjustments where is necessary and changes, if they want to survive in this busy and complicated environment. 

One good example of combined online shopping with shop shopping is John Lewis.
They find a way to cheap their customers and to offer them the change to buy online and as well to buy in the shop.
So, they adopted “Collect+ scheme, which allows shoppers to pick up and return goods at independent retailer” (Butler, 2013).
To make shopping easier for their customers they have bill payment service Pay Point.
Kingfisher chief said that the Government is losing a lot of money because online firms are paying less money on their tax and the stores are paying more and this is not fair for them, because some of the high street shops are not making the same profit as an online store for example, and the first one is paying more tax rather than an online shop.
And because of that many stores will close their doors and without having a law to support them to survey. So, for the revenue will be a push to the dead.
If more stores will be closed, then the government will lose a significant amount of tax.
Cheshire, the chairman of the British Retail Consortium thinks that raising the tax from somewhere will be a challenge for the government, and the online firms must to pay tax accordingly with their profits and not to avoid any more to pay them.
Even if has one of the Europe’s largest home improvement retailer, and sales in 2011-2012 reached 10.8 billion pounds, he would prefer to start an online store rather than a normal one (Harvey, 2013).

VIII. [bookmark: _Toc503226337][bookmark: _Toc503303986]Conclusions 

In this report have been gathered information that had been processed in such a way that can be useful to the person who will receive it.
Have been taken face-to-face interviews, conducted surveys (on 30 people from diverse backgrounds), about online shopping and high street, to find out the advantages and disadvantages of shopping online or doing in old fashion way.
People have been very receptive and opened to the surveys and the results showed that many people prefer to shop online because is time saving, its easy, effortless and just a click away.
Also, from the interviews results that, for many people to go and shop in markets is a real pleasure, because they want to taste the filing to shop, to take strait away the product and not to stay at home and wait for the products to arrive. However, they said that will be a real improvement if we can find more-easy a broad range of products in high street market.
The prices from high street market is a bit higher rather that online, but this is not an obstacle for people to shop in markets, they affirming that is the only way to sustain the normal shops to survive in a world of competition and technology.
Living in a world which change quick, and businesses are expanding and changing, since technology is everywhere and allows peoples to have plenty of opportunities when we talk about where to do our shops. Some people are devoted to online shopping, and some of them prefer high street. People said that depends of which kind of needs they have they choose how to shop and where. So, for food and groceries they are preferring the high street and for small staff and electronics they prefer to go online.
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Appendix  
	

Interview questions:


	1. Do you shop online and how often?




	2. What type of shopping do you prefer, online or high market?




	3. What are the advantages to shop online?




	4. What risks can we confront shopping online?





	5. Which is the best online seller?




	6. What kind of improvement do you expect from high market?




	7. How people will shop in the future?
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