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	The hotel industry is the essence of the hospitality system. This industry has its roots in ancient traditions in human history, respect for the guest, reception and service for the guest. Naturally, the hotel industry not only focuses on the services offered to guests, but also the provision of restaurant services, cafes, transports, excursions and tourism services. The hospitality industry is composed of various companies that dedicate many services to their guests. This definition is very close to the concept of modern hotel complexes, because they offer not just accommodation services, but also many other related services, therefore, the hotel industry is like a machine, and the most important part for the operation of this machine is the advertising and marketing that each hotel company produces (Solomon, 2019).
	Regarding to this essay, I choose Hilton and Premier Inn, and I would like to start by letting the audience know how this two successful business began and how they expand, having thousands rooms, worldwide. On the future paragraphs, we will also see different approaches of how they promote their hotels, being different classes, and what method they are using to attract more clients. 
	I would like to present firstly, Hilton Hotels chain, being a top class hotel, with over 580 Hilton Hotels properties, across six continents (U.S. News, 2017), founded by Conrad Hilton in 1925, when he opened the first hotel to bear this name, in Dallas, called Dallas Hilton (Carmack, 2007). Over the years, in this big franchise, many historical fact happens, incidents and even bomb atacks was seeing by the Hilton walls. Of great importance in the evolution of the Hilton was the opening of the first hotel near San Francisco Airport, which was a pioneer for other hotel chains that saw the potential for accommodation near airports. 
	Now talking about the second hotel chain from the project, we picked Premier Inn, a local brand, which it’s a newbie comparing with previous, not having so much history, but still being a decent one, with fare prices. Premier Inn was created from the merger of several already known hotels, being taken under the aegis of Whitbread, in 1987, being known as Travel Inn, but merging in time with Premier Lodge and in 2006 with Holliday Inn, his name was shortened in 2007 by Whitread in Premier Inn. Nowadays it’s the most authentic english hotel brand, but also known overseas, in Germany, Qatar and United Arab Emirates (Whitbread, 2019). Also, Premier Inn has been accused on various sites by customers for false advertising, also the company was accused in May 2011 on the BBC on the same grounds, namely, make them promote that they have rooms at a very low price, of £29, when, in reality, the cost of the rooms is much higher. Also, Premier Inn have weaknesses with: refunds (Premier Inn has been accused of refusing to refund some customers who booked to stay, which came under strict local lockdowns, and this has made many customers unhappy), and with hygiene (with an undercover filming by channel 4 reporters in February 2018 found housekeeping staff using the same guest towels to clean the entire bathrooms, including the toilets (The Sun, 2018).
	After the short presentation of this two hotel chains, let’s see the differences and similarities between them, and the most significant it’s the price, at Hilton Wembley, rooms in November 2018 start at 109£ and Premier Inn its proud to announce a new pod-style room start from 19£ a night, a fraction of Hilton price, and in 2021, 183£ at Hilton Wembley. This price difference is not justifiable as long as Hilton is only one position above Premier Inn in their ranking at Global “Most Excellent” Large Hotel Chains (The Sun, 2018). Even thought Premier Inn it s not on any valuation list, like Hilton, who it s first one from a long list with vibrating names from industry, their services can compete at some levels with top hotels and more prestigious. But doesn’t matter how famous or great the hotels have been before pandemic, all this period since Covid-19 start, affect them in a greater or lesser extent.
	Every time you walk into a Hilton you're greeted with a warm smile and efficient staff, while at Premier Inn the atmosphere is more laid back. It's hard to tell what environment suits you better when there are so many different opinions. When you look on TripAdvisor reviews, for example, there are 7 reviews of the Premier Inn and 11 reviews of the Hilton. There was a slightly larger number of reviews posted about the Hilton, but that doesn't necessarily mean that you'll like it better than the Premier Inn. 
With such conflicting views of both hotels you need to find out more about them and what they offer before deciding on where to stay. Each hotel has slightly different objectives and marketing strategies; this makes it hard to compare both hotels side by side. 

	Hilton's Marketing Strategy 
	Hilton prides itself on delivering an unforgettable experience that exceeds expectations. Their hotels are well known for their comfort, innovative technology and high levels of personal service. Their marketing focuses on delivering a consistent brand experience that is closely aligned with their guest's needs. For this reason, Hilton operate a policy called "One standard, everywhere". This means that hotel staff are trained to deliver the same standard of service no matter which branch you stay at. 
	The foundation of Hilton's advertising is their product rather than a particular price point, which has helped them maintain high levels of profitability over the years. Also Hilton it’s promoting a programme based on fidelity points, called Hilton Honors, through which person who it’s visiting frequent the hotel, can accumulate points by staying within Hilton portfolio, very innovative programme, that have like objective to create fidelity between the guests. This program has a very large number of members, 71 million, and it’s on four levels, Member, Silver, Gold and the last one, Diamond (Schlappig, 2017). Another costumer oriented strategy used by Hilton in this pandemic time could be the Contactless Arrival, a very good way to minimize the contact between the staff and the people, but still not very advantageous according to Hilton policy, who is oriented into having contact with costumers and satisfy them.
	Therefore, the Hilton hotel chain focuses more on a customer-centric marketing strategy, through loyalty programs, high quality services, event sponsorships (Wheeler, 2021).

	Premier Inn Marketing Strategy
	Regarding to last Whitbread report, the company registered over 1£bn loses for the 2020/21 financial year, knowing this year was very difficult for the hospitality industry, including hotels, because of all the travel restrictions, however, after the vaccination program and also relaxing restrictions in UK, from mid-May, Premier Inn have £20m ready to be invested in a large marketing campaign, for the next financial year. This is not all what Whitbread pretend to in the next year, marketing being only a small piece of ‘investing to win’ strategy, which means £350m invest of capital in commercial initiatives, room refurbishments and more (Jefferson, 2021). 
	Premier Inn's marketing strategy relies heavily on online promotion, especially on Google ads, and also promotion on various social networking sites. This hotel chain is promoted as being on a budget, affordable, easy to find, with over 800 functional locations, being present in any points of interest in the country, including city centers, suburbs and airports (Kinzel, 2020).
	Premiere Inn focuses on 4 key factors in their marketing strategy: focused advertising, increased sales activity, premier offers, and widening reservation distribution.
	
	The two hotel chains chosen are more different than similar. The 2 hotels are part of two categories, the Hilton hotel chain is part of a superior class, and the Premier Inn on the budget class, both have different marketing strategies, offer different services.
	Over time, the Hilton Hotel has coped better with crises than the Premier Inn, but the easiest choice for many guests will be the Premier Inn, as it is located not only in points of interest such as city centers but also in the suburbs, and short-term stay will be more comfortable at Premier Inn for more categories of guests, while the Hilton hotel will be the choice of only a specific target audience.
	If I refer to the terms quality-quantity, I could say that the Hilton hotel represents quality, because it offers: top services, ensuring a pleasant experience for guests, the services that can be offered are diverse, loyalty program, event hosting, high-class hotel services (Kim & Oh, 2004), and, on the other hand, I can say that Premier Inn represents the quantity, because: their locations are almost everywhere, the prices are at a low level, they do not have a great diversity of services, but they offer what is strictly necessary for guests (Mostert, Steyn & Petzer, 2008)
	The Hilton Hotel has already achieved the title of luxury hotel, while the Premier Inn is an affordable hotel, but it has potential. Premier Inn has built a good image of the brand over time, especially as it is kid-friendly, bike-friendly, with free Wi-Fi all the time, it was voted the ‘Best UK economy hotel brand’ at the British Travel Awards 2017 for the 7th consecutive year, and it was named the Best Budget Hotel Brand at the Business Travel Awards 2020 (Premier Inn, 2021).
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