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PESTLE stands for Political, economic, social, technological, environmental and legal aspects of a business. This analysis facilitates a conception of the broader environment of a business. It enhances the development of strategic and external thinking. It can also empower an organisation or business to foresee upcoming threats of the business and facilitate them to take actions in order to reduce future risks and uncertainties. This below mentioned report will discuss about variables in the external business environment (PESTLE) and explain about how they directly affect businesses. Apart from this, affects inflation in terms of higher prices which reduces their demand and sales of the business will be get discussed in this report. 
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A PESTLE analysis is also referred as PEST or PESTLE analysis is a business tool which is used to evaluate factors related to macroeconomic that influence the business’ operations. The study of economic elements at large-scale, often correlating to countries as a whole is referred as Macroeconomics. The elements this analysis regarded as political, economic, social, technological, legal and environmental (Capobianco 2021). The circumstances of a country impact the businesses within it, and this analysis known to be PESTLE initiates the businesses to understand the feasible impacts of these factors. Considering and accomplishing PESTLE analysis can initiate businesses to build plans and strategies and carry out risk and financial analyses. This structure allows the business to address and review different societal situations that affect multiple operations of business. Keeping a well knowledge about factors of PESTLE can make sure about the business being remain competitive and benefits its customers in the long run. 
A business or organisation who efficiently and effectively keeps an eye on its PESTLE factors, it can perhaps obtain advantages related to its competition and can increase its sales. Managing proper PESTLE analysis in every six months can initiate businesses to remain updated about the present day current, and can also build strategies and preside over a proper research over the market. Granting fruitful attention to PESTLE elements can also initiate businesses to enhance their products and services according to the needs and preferences of the potential customers. There is more perception about different elements of PESTLE analysis which are as follows – 
Political factors
Political factors are consists of the extent and ways to which a government get involved in industries or economies (Vardopoulos 2021). A government can influence an economy by means of different policies and legislation or by way of its political stability. Here are several examples of political factors as follows – 
Trade barriers – trade barriers are superintendence that government initiates in order to protect and secure domestic business from global competition. This can be in the form of various tariffs on imports or subsidies that give assistance in enhancing sales for the business within the geographical boundaries.  
Tax policies – government may build several policies that can majorly result in increase and decrease in the pay of tax corporation. Businesses are abided to follow this multiple regulations of tax.
Political stability – the status of political stability government can highly affect the operations of the business. For instance, if there are strikes or protests against the government of a country regarding its actions, it can highly impact the sales of businesses. 
Economic factors
Factors related to economy can direct influence the profits and operations of the business. These economic factor include several examples – 
Inflation rates - inflation can affect business in terms of higher prices which reduces their demand and sales, a rise in inflation can also result in a business discharging its employees in order to save the money.
For Example – UK’s largest retail supermarket group Tesco reported that rise in its prices and inflation resulted in reduced amount of goods sold. The CEO of the supermarket claimed that the volume of their sales dropped day by day (Cox 2021). During this time, the company cut several jobs in order to manage them runaway costs.   
Exchange rates – the change in exchange rates highly affects the prices of imported goods, well knowledge of exchange rates can initiate to effective and efficient conducting import and export activities which can beneficial for identifying businesses profits or loss. 
Cost of raw materials - cost of raw material also highly influence that operations of business. A reduction in the prices of raw material will facilitate a business to increase its production and manufacturing process that will also allow it to sell more products. 
Social factors
Social factors are also referred as socio-cultural factors that are consists of beliefs, attitudes, traditions and demographics of particular areas’ population. These aspects initiate businesses to go through various needs and preferences of the potential customers. 
For example - The demographical changes in the UK have a large influence on the retail industry of grocery because of the fact that people of different age groups demonstrate different patterns of consumer. Also, their tastes and consumer power differ too in accordance with their age (Do Thi 2021). A related study clearly shows that consumers’ range of demand and choices are largely identifies by their age.
Another social factor that can be considered is the increase in the number of women working. The growing numbers of working women come up with rise in demand for convenient local stores where they can buy their grocery items. 
Technological factors
Technological factor shows how industries and businesses make use of technology in order to manufacture and sell products and services or conduct different operations. Businesses that remain up to date regarding technological advancements can resort them to develop and embrace their processes and strategies. Well technology adopted by business can also initiate its customers over Technological infrastructure, automations and related research.
For example – Currently consumers are more likely to buy the products online, thus businesses must focus more towards an online store instead of a physical store. Apart from this enhancement in automation can initiate manufactures to conduct streamline production process that give a growth and pace to the amount of production. 

Legal factors  
Legal factors are related to the laws of the country in which a business or organisation operates (Khan 2021). These laws may imbricate with other factors, especially with political factors, and can influence the way of conducting operations of the business in that country. Though, one can say that, businesses must remain updated about the changes regarding legislation in order to make sure the adherence to national and local laws. Here are some examples of legal factors as follows – 
Health and safety – businesses must operate in that services and products which ensures about the well health and safety of its customers as well as of employees. 
Equal opportunities – Law of equal opportunities forbids discrimination while conducting recruitments and process as well as in the workplace (Capuder 2020).
International trade – considering legal laws and regulations are important in international trade which includes the regulations about import and export of particular products.  
Standards of Advertising – these laws set standard guidelines on which business should promote or advertise its product or services; this factor mentions that the promotional activities or advertisements should contain truthful content in order to support claims. 
Consumer rights -  Legal factors also involves laws related consumer rights, managing which business is accountable including privacy and safety of information. 
Product labelling – this element of legal factors states that businesses must include proper labelling on the medicinal and food products in order to inform consumers about their contents.
Labour laws – in general labour laws include aspects like minimum wage for employees and minimum age, additionally it also include maximum number of working hours, these all factor must be considered by a business in order to ensure fulfilment of these laws. 
Environmental factors
Environmental factors consist of the impacts that variations in the natural environment can have on businesses. This includes factors such as: weather, scarcity of raw materials, pollution, climate change and agriculture and sustainable practices which are described below– 
Scarcity of raw materials or other resources -  due to some environmental issues, business may face shortage of raw material which can directly affect its manufacturing and supply processes, as well as the products will become more expensive (Debnath 2021). 
Sustainability practices – businesses ethics and values must involve following sustainable practices on order to reduce its carbon footprint. These practices by businesses are appreciated by the consumers and government which takes business towards growth and profitability.
[bookmark: _Toc171173072]CONCLUSION 
Through various researches and information across different resources, this report discussed in brief about each of the elements of PESTLE analysis including Political, economic, social, technological, environmental and legal factors which highly influence the operations of a business. The above mentioned report also discussed about businesses’ macroeconomic foundations, different market structures and their influence on firm strategy, long-run and short-run changes, and major features of the current international economy. Along with this, it also discussed about how inflation can affect business in terms of higher prices which reduces their demand and sales.
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