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The hotel sector is adapting to the growing demand from customers for experiences that address their complete health and wellbeing.
According to a recent McKinsey poll, 79% of customers now feel that wellbeing is important to them, a statistic that shows how much more people have prioritised health over the past two to three years. (FR-One, 2021). The hospitality sector has responded to the growing recognition of the significance of health and happiness by putting the needs of its patrons at the centre of their services. The tendency in hospitality to promote wellbeing today extends beyond just offering a spa, exercise courses, or very healthy meals. The emerging idea of "wellness architecture" entails creating lovely environments that cater to the requirements of its guests on both a physical and mental level. To provide the best experience for visitors, every choice from lighting options to colour schemes is designed with their welfare in mind. 
Currently, most of hotel business owners are curious about how to do the best to run their businesses for a higher bottom line, more clients, and market leadership. If they want to achieve these professional objectives, they should be aware that one practical answer is to be aware of and responsive to the health and wellness trends that are now influencing popular culture. The correct health and wellness initiatives may be accessed and put into place to attract hotel guests and raise the possibility that leisure travellers will choose to stay with them. Considering that, confirm that the hotel chain is aware of all the following fads: juicing, healthy vending machine alternatives, vegetarianism, better coffee, and yoga. (eHotelier, 2016)
By 2022, it was predicted that the wellness tourism sector will expand 17%. Additionally, 60% of millennials claim that their health is the most significant aspect of their life. (RoomkeyPMS, 2015) For lots of hotels, incorporating this shifting environment into every element of the visitor experience may be a significant adjustment, but it is a move that will help hotels thrive going forward. For hotels wishing to embrace this fitness trend, upgrading their present health and wellness offerings is a wonderful place to start. However, hotels must take other steps to draw in most of these wellness travellers. It is worthwhile to spend time and money strategically focusing on this specific segment of the tourist business since they spend 130% more than the typical traveller. (RoomkeyPMS, 2015)
Over the past two years, health and wellness have been more under the spotlight than ever, with the global pandemic highlighting the importance of taking care of ourselves – both inside and out. In today’s fast-paced world, it is all too easy to let self-care and our health take a back seat but failing to take care of the basics can leave anyone feeling stressed out and at risk of illness. (LLM Reporters, 2022)
Too many people in the hospitality sector consider wellness to be an extra or a specialty item. The epidemic also hampered the hospitality industry's development trajectory, making hotels even less willing to spend money and resources on wellness. It is viewed as a supplemental offering to their core business, which is renting out hotel rooms and providing food and drinks. Activities like sunset yoga and custom massages are frequently centred around the hotel spa or pool. These things are excellent, but they do not differentiate the hotel enough to draw in new or recurring guests or put health at the centre of its offerings. True wellness is a way for hotels to help their customers attain a level of health by providing wellness in every element of their stay, from breakfast all the way through to bedtime. When intelligent health integration is woven into the hotel experience, visitors cannot help but feel comfortable the whole time. (Uberoi, 2021)  
Its vital and crucial for the hotels maintain health and wellbeing in the hospitality industry. Guests need and want to benefit from many facilities when they want to stay at the hotels because health and wellbeing facilities are important for each of them. For instance, guests need a good bed for a good night's sleep, gym, swimming pool, spa, tasty food, vegetable or organic. Most hotels have already implemented more facilities precisely to attract customers as much as possible, and customers who have already been accommodated to return.
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