





Contents

Introduction	2
Main findings	4
Conclusion	7
References	8










[bookmark: _Toc139150999]Introduction


With Design Thinking, defined “as an analytic and creative process that engages a person in opportunities to experiment, create and prototype models, gather feedback, and redesign” (Razzouk and Shute, 2012), we can develop creativity and visualization to understand and progress on problem-solving process skills of design thinking.
According to Kolodner and Wills (1996), there are three actions required in design thinking: preparation, assimilation, and strategic control. We need to learn what is relevant, make sense of solutions and elaborate an idea. Preparation of reasoning and analysing skills can develop a useful design thinking.

Design Thinking is an approach to problem-solving that involves understanding user needs, redefining problems, and creating innovative solutions. It comprises five distinct stages: Empathize, Define, Ideate, Prototype, and Test (Hogan, 2021).
In this report, we will focus on the Empathize stage, which plays a critical role in the overall design process by emphasizing the significance of understanding users and their needs. This stage is fundamental in ensuring that subsequent stages lead to solutions that are relevant and meaningful to the end-users.
This report aims to explore the crucial stage of ecological recycling known as the "empathize stage". The empathize stage refers to the critical phase of recycling where the focus is placed on promoting awareness, education, and behavioural changes to maximize the effectiveness of recycling efforts. 
Through a comprehensive review of existing literature and case studies, this report highlights the significance of the emphasize stage in achieving sustainable waste management practices and fostering a circular economy (Business Wales, n.d.). 
Additionally, it provides insights into various strategies and initiatives that can be employed to enhance the emphasize stage and improve recycling rates on both individual and collective levels.
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Daniel Goleman said, “By teaching people to tune in to their emotions with intelligence and to expand their circles of caring, we can transform organizations from the inside out and make a positive difference in our world.” 
According to Interaction Design Foundation (2023), Design Thinking is an indirect process that teams use to understand customers, challenging beliefs, define or redefine problems and create a mix of solutions to prototype and test.

The Empathize stage revolves around empathy – the ability to understand and share the feelings and perspectives of others. Design thinkers aim to immerse themselves in the users' experiences to gain valuable insights into their preferences, motivations, and pain points. By observing and engaging with users, designers can develop deep empathy, transcending surface-level assumptions and uncovering latent needs (Anon, n.d.). This empathic connection serves as the foundation for the subsequent stages of Design Thinking.
To achieve a genuine understanding of users, various tools and techniques are employed during the Empathize stage. These include interviews, surveys, observations, and interactive workshops. Ethnographic research methods, such as contextual inquiry, allow designers to observe users in their natural environments, gaining context and real-life insights (Make: Iterate, n.d.). Moreover, personas and empathy maps are valuable tools for synthesizing user data and creating a shared understanding within the design team (The Interaction Design Foundation, n.d.). 
During the Emphasize stage, designers actively challenge their own assumptions and biases. Preconceived notions can limit creativity and lead to solutions that miss the mark. By acknowledging and questioning assumptions, designers ensure a more inclusive and holistic understanding of the problem space. This critical self-reflection opens new avenues for innovative solutions that address genuine user needs (Make: Iterate, n.d.).
One of the primary objectives of the Empathize stage is to identify unfinished user needs (Team, 2021). 
Often, users may not be aware of their unarticulated or latent needs, making it challenging to capture such requirements through traditional methods. Design thinkers actively seek these unfinished needs by closely observing user behaviours, listening attentively, and analysing feedback (LinkedIn, n.d.). Uncovering these hidden needs enables designers to develop unique and transformative solutions.
According to our lecturer from the module, the insights gained during the Empathize stage directly impact the following Ideate stage. Armed with a profound understanding of user needs, designers can ideate with a human approach. This ensures that the brainstorming and concept generation processes align with the desires and pain points of the end-users. Consequently, the Ideate stage produces ideas that have higher potential for successful implementation and adoption (Interaction Design Foundation, 2023). 
This academic report provides a comprehensive examination of the empathize stage in ecological recycling. By emphasizing the importance of this stage, the report highlights the need to shift our focus from the mere act of recycling to the broader context of awareness, education, and behavioural change. By implementing effective strategies during the emphasize stage, individuals, communities, and industries can significantly contribute to sustainable waste management and the transition to a circular economy (Friends of the Earth, 2018).
It is hoped that this report will serve as a valuable resource for policymakers, researchers, and practitioners seeking to enhance recycling efforts and promote a more environmentally conscious society.






















[bookmark: _Toc139151001]Conclusion



The Emphasize stage of Design Thinking is the crucial first step in the journey towards innovative and user solutions. By immersing themselves in the lives and experiences of users, designers can gain empathy and a deeper understanding of their needs, desires, and challenges. This empathic connection becomes the bedrock for generating ideas and concepts that genuinely resonate with users.

Moreover, the Empathize stage serves as a powerful tool for breaking down assumptions and uncovering unfinished needs, leading to more insightful problem definitions. This, in turn, fosters a creative and human ideation process, culminating in solutions that are both practical and impactful.

In conclusion, the Empathize stage embodies the heart of Design Thinking, grounding the entire process in empathy and human understanding. By placing users at the core of the design journey, the Empathize stage enables designers to create solutions that address real-world challenges.
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