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Introduction:
How will the role of digital marketing fit into social enterprise? what relevance has digital marketing got to a social enterprise? There are different platforms on offer, but which could be best suited to a social enterprise and why, in the most efficient and cost-effective way? It’s important to be able to answer these questions for a social enterprise before embarking into the digital world of marketing. It will help ensure the best way forward when drawing up a plan of action to promote the company and offer the product or service people may be looking for. Today most of us have access to a mobile device, laptop or computer, which has become an everyday digital tool to use, were we work from, access social media sites to communicate with friends and family and even shop from. The internet is a very useful and powerful tool for anything and anyone. A social enterprise needs to find its place within the digital market to be able to grow and make itself sustainable. 

Main Body:
The Internet has become one of the most important marketplaces for transactions of goods and services. It can play an important role for a social enterprise. A social enterprise is defined as a business which has specific social objective which serve its primary purpose. Social organizations tend to increase profits while optimising social and environmental benefits. The income is used mainly to support social projects. Funding is received mainly through the sale to buyers of products and services, though some funding is received through grants. Profit-maximization is not the prime goal, of a social enterprise. Although profit making is not the primary motive behind a social enterprise, revenue still plays a key role in the sustainability of the company.(Barone, 2020)  
[bookmark: _Hlk35983364]The definition of social marketing applies to marketing campaigns aimed at shaping social behaviours aimed at "not benefiting the marketer but benefiting the target group and community as a whole" (Madill and Ziegler, 2012).  If the plan is to initiate a social project, be prepared to use digital media as the primary source of consumer acquisition and promotion in general. Contact and the selling of its effects should of course also be an integral part of the marketing plan!  Having a goal would be a good place to start, (meaning the social mission).  It would help the business to stand out from the crowd by sharing the storey behind the goal. Although storytelling is not specifically a marketing tactic, it's the basis for all the marketing strategies for social enterprise. A need to become a better storyteller is key if the organisation is serious about amplifying the marketing and wanting it to expand. The relevance to a social enterprise it has, is being able to get the word out there to key audiences, being efficient with real time data and being able to change to keep up with trends. Having a web page is important for a social enterprise and could help do this and now is the best time to expand because of how social networks have made it so available, through generating interest let’s say from a social media site like Facebook then having a link directed to a web page were the potential customers can seek further information on the product or service gives the social enterprise empowerment over the selling or promotion of the company. Times have changed and the role of marketing in general has switched from traditional to digital. Traditional was newspapers, radio, TV, billboards, magazines, in fact any form of print. Digital marketing is using search engines, social media, blogging, video creation, e-mail marketing and on-line pay per clicks advertising. The traditional marketing works well when strategically designed and executed which will bring good results. However, in comparison digital marketing, is more cost effective and efficient, where you can measure, monitor and test at a much better and faster rate. We have seen a change in the way things are being bought and sold, for example music. Music started on vinyl then disc now it’s being downloaded from media platforms. Social media platforms like Facebook and twitter etc are, enabling people to buy and sell items over their platform.  Though word-of-mouth marketing may not be the first thing to think of when it comes to strategies for digital marketing, it is still an effective way to grow a social enterprise online. Why? For what? People share companies they love, and value. Use of friends and family and online Facebook friends too, when just starting out online to help grow the company, it’s best to ask people to share the content and ensure that they create trust and meaningful online relationships that people want to share! The other key thing to consider is the internet has no boundaries, so no matter how big or small the organisation is it can sell to anyone across the world.  It would be safe to say this should be the preferred form of advertising for a social enterprise in 2020. 
[bookmark: _Hlk35983593]Using a well-thought-out digital marketing plan by maybe using the original 7 P’s marketing strategy Product, place, price, promotion, people, process and physical evidence could increase the amount of traffic generated by a website, draw in new clients, increase the annual sales and much more. Brand production, advertising tactics and activities that an organisation uses to create and promote its goods or services are the concept of marketing tools. The market research surveys, and focus groups are one example of marketing methods. The most successful way to boost a social enterprise brand identity and help people understand it is through digital media as a branding strategy. A good branding strategy is coming up with an idea that will be memorable for people like Coca-Cola they use feeling good when you drink Coca-Cola as a strategy. (The Secret Behind Coca-Cola Marketing Strategy) The branding efforts are influencing how people see a company, and make purchasing decisions, with the Internet providing plenty of ways to interact with people, you're getting better opportunity to market a company the way you want and if customers are drawn to the brand the population rises then the product and services should rise too.     
However, finding the wright platform to use can be complicated, time consuming but extremely important to find the one that works best for the organisation. The problem being is the amount to choose from and consider regarding the product or service that is on offer.  Things to consider should be, to define the target market. Knowing who the customers or audience are who would most likely buy from or want the service offered. If this didn’t happen, it would mean spending a lot of time trying to sell or offer services to people who are unlikely to buy or want that service. Through knowing the needs of the target audience, it will ensure that content speaks directly to the people most likely wanting the product or service.  For example, if I was looking to offer free horse manure (compost) due to having an endless supply. I would possibly use Facebook as my platform and join other gardening sites through Facebook were, I could offer my compost for free targeting the exact audience knowing it would be helping people in the community, or if I decided I wanted to make a profit from my compost then I could advertise on Facebooks market place, where people buy and sell products and services or I could pay for on-line pay per clicks advertising. This is how it works on Facebook, first create a page for your business then create an ad in doing so this will allow you to choose the objectives for the company like targeting people who are local to the company, set a daily and weekly budget and the option to have a start date and end date is available. This can be stopped and stared at any time depending on how well you think the ad is preforming. Then every time the ad gets a click is when you get charged, the charge can vary but in general between 2p to 43p per click.  The reason this happens is potential customers click on your ad, which can lead to a sale or want a service provided which provides the business with an income source. Those are the basics of the set up. It is time consuming, a lot to take in and can be overwhelming. Having the right place to distribute the product or service, would likely be a channel like Facebook that people can access, through which an exchange takes place. It is how the customers access or take receipt of the product or service. Processing the goods or service is important, this is a set of activities that lead to the delivery or service of the organisation. When processing orders or services it needs to be made as simple as possible and not to confuse customers.  In every organisation the people who deliver the service or product directly or indirectly to customers should be of importance because the way this is executed will influence the way a customer will love or hate the product. 
Different platforms such as Instagram, Twitter, and YouTube provide the opportunity to reach a mass of potential customers through various types of media material. Although a lot of social enterprises prefer to address all these different channels at once, that's not always a smart move as keeping up with all the different posts gets exhausting over time. Through focusing on one at a time, the best way to tackle the various social media channels out there is to figure out the digital marketing tactics that work better for specific platforms and what kind of content users engage with most on-platform. When extending to more than one social media site, it’s best to make sure to build branded usernames that are brand consistent so that the audience can easily find it on each platform. 
Some other things to consider might be web chat or video options this service is offered on Facebook and it helps explain the product or services, web chat is very popular which pop’s up during the video asking you if you would like a chat and then you could find out a bit more information about the product or service that’s on offer and on the other end the individual can ask more detailed questions. However, it would mean the operation would need to run 24/7 but this could be set up to know the profile of the users were this is only used at the times at the heaviest use of the website.  This is where analysing the website becomes important. Physical evidence is key because it enables customers to leave feedback and comments on the products and services, customers like to look at these reviews and what people are saying about the organisation this can influence the way they see it. 


Conclusion:
After extensive research it’s safe to say that a social-media channel would be the best place for a social enterprise to start. It’s cost effective and no set up fees, it can be set to target the local audience with a massive active following, which is always on the rise, it’s also a great way of engaging with the audience. A social enterprise creates an organisation that fills a business void and serves a deprived culture. They must identify both the client and the environment they affect when identifying the market for social enterprises. The problem is that to increase followers and effectiveness it may be worthwhile paying for advertising, this can provide a good boost early on to the organisation. (A guide to social enterprise) The only problem with this might be finance. A social enterprise can make a profit, but all the profits are then used for their social mission or to enhance the business. This usually means that there is virtually small or no funds for things like advertising.  A social enterprise like any other business needs to compete with its competitors so needs to find a way to do this in the most efficient and effective way. Digital marketing and social media sites are the key.
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