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Introduction
The aim of this essay is to clarify the definitions of business ethics and corporate social responsibility (CSR) and why they are increasingly important in the current automotive industry. As the sector deals with increasing pressures due to environmental, social, and regulatory factors; companies such as Tesla, Toyota, BMW, and Ford and Volkswagen are under additional scrutiny in terms of how they operate responsibly. The issues of carbon emissions, the development of electric vehicles (EVs), battery sourcing, customer safety, and accurate reporting of environmental performance have quickly become the basis of corporate strategy. The essay provides a discussion of how ethical behaviour and responsible practices impact long-term success using key frameworks such as Carroll’s CSR pyramid, and the triple bottom line. The examples discussed will highlight genuine examples of positive action and past failures from several automotive firms and demonstrate that strong ethics and CSR are not a choice, but a requirement, if a company is to retain trust and minimise risk, and create value to stakeholders.
Main Body
Defining Business Ethics
Business ethics refers to the standards and principles of conduct that govern actions within organizations. Business ethics includes adherence to the principles of fairness, honesty, and regard for those affected by the organization, such as customers, employees, communities, and regulators. Ethical organizations aim to operate within the laws and regulations concerning their operations and function as a good corporate citizen built on integrity and accountability. In the automobile industry, business ethics generally arises in the areas of product safety, advertising truthfulness, compliance with reporting obligations and regulations, and responsibility to the environment. Taking actions in conducting business that violate ethical, corporate-citizenship obligations (such as hiding product safety concerns, lying about what the product can do in commercials, or faking emissions tests) can impair trust and integrity as well as lead to legal liability and fines or a damaged reputation over time.
Defining Corporate Social Responsibility (CSR)
Corporate social responsibility refers to the responsibility of an organization to act in an economic, social, and environmental manner. CSR is larger than financial performance and encompasses the overall social consequences of the organization's business activities. CSR incorporates sustainable practices, carbon reduction, sourcing responsibly, fair treatment of employees, and social contributions. In the automotive sector, CSR has become more relevant because of increasing awareness of climate change, the pressures of electrification, and public expectations they are seeking cleaner, safer, and more transparent mobility.
Models Explaining Ethics and CSR
1. Carroll’s CSR Pyramid
Carroll’s CSR Pyramid is one of the most recognized frameworks around understanding corporate responsibility. The Pyramid has 4 layers, which are:
Economic responsibilities – to be profitable and financially viable.
Legal responsibilities – obeying laws and regulations.
Ethical responsibilities – undertaking what is right, fair, and just, even when not legally required.
Philanthropic responsibilities – voluntary actions that have some benefits for society e.g., support to the community or the charity.
In the automotive sector, we can see each layer is evident. Companies must achieve profits to fund innovations (economic). They must follow laws and regulations on safety and emissions (legal). Companies should avoid misleading representations and provide safe products (ethical). A company may contribute to local communities,
 support STEM education, or fund projects that are environmentally friendly (philanthropic).
Example: Volkswagen
The Volkswagen emissions scandal in 2015 exemplifies a failure primarily of the legal and ethical layers of Carroll’s Pyramid. Volkswagen installed software that cheated emissions tests, which violated environmental laws and broke the ethical commitment to customers and regulators. This case is yet another example of how the reputation of an organization is damaged, and shareholder value is ultimately lost when just one layer in the pyramid is violated. Following this scandal, Volkswagen significantly increased its CSR efforts, notably by investing little to no money in trying to rebuild trust.
2. The Triple Bottom Line (TBL)
The Triple Bottom Line model asks firms to assess success based on a combination of profit, people, and planet. People: social responsibility and performance of stakeholders. Planet: environmental sustainability. Profit: financial performance. This model is particularly relevant for the automotive industry because environmental issues have become a key basis for competitiveness. 
Planet – Sustainability and the Transition to EVs
Many automotive firms are moving towards an electric vehicle strategy to lower carbon emissions. 
Tesla's brand is built on sustainability; its direct sustainability from electric mobility is an explicit focus for the “planet” underwriting the TBL. However, as has been seen with prior battery material sourcing and labour conditions, sustainability must also ensure ethical sourcing. 
BMW has focused on lowering CO₂ across the total vehicle lifecycle and is also employing recyclable battery components, which are enhancements to both eco-responsibility and long-term efficiency of restricted resources. 
Ford has stated its carbon neutral goals and has made significant investments in its future EV offering. These advancements show how traditional companies have embraced environmental expectations. 
People – Ethical Management and Safety
Within the “people” dimension firms must employ safe vehicles and utilize transparent, responsible communication with stakeholders. Recalls are common; however, how recalls are managed as part of the automotive industry, ethically, is significant. Toyota is renowned for their recall management process that includes transparency to every stakeholder.


Conclusion 
The contemporary automotive market demands that business ethics and CSR be imperative for a sustainable future. The models of Carroll's CSR Pyramid and the Triple Bottom Line highlight responsible behaviour becoming a more integrated view of attaining economic profitability, legal compliance, ethical responsibilities, and extended social and environmental impacts. Tesla, Toyota, BMW, Ford, and Volkswagen all have various strengths and weaknesses deriving from their CSR progress and failures of CSR. Tesla's possible transition to an electric vehicle market is one example of companies shifting and improving their sustainability, while Ford, Toyota, and others experience challenges or failures: safety recalls, unethical sourcing, and recalling materials for prior failings. Companies that wish to act transparently, invest in sustainability, and finally put their stakeholders first are likely to engender trust and enhance competitiveness within the industry while it moves rapidly towards sustainable mobility. Ethics and CSR become fundamental, at the core, and of utmost importance for strategies to engineer a sustainable future for mobility in the automotive industry.
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