The purpose of this assessment is to describe the conception of our website. Requested by lecturer Christian Felices on 29th June 2020 to be submitted by 10th July 2020. 
The future is filled with possibilities; said Sara Kristoffersson in her book Design By Ikea[footnoteRef:1]. [1:  Kristoffersson, S. (2014) Design by Ikea. Bloomsbury Publishing Plc, London p.19] 

[bookmark: _GoBack]Based on the Business Questionnaire, the majority of our customers are females aged between 21 and 30, and are interested in yoga and meditation courses. 
Author Mark Schaefer wrote in his book Known[footnoteRef:2]: “Right now, today, is the best time to start. There has never been a better day in the whole history of the world to invent something… We are all becoming. It is the best time ever in human history to begin. You are not late.” [2:  Schaefer, M.W (2017) Known, The handbook for building and unleashing your personal brand in the digital age. Schaefer Marketing Solutions, pp. 75-76.] 

Our website contains 6 pages which are: Home, About Us, Our Services, Our Blog, Find Us and Gallery.
1. Home: Cover shows a man doing yoga and a woman in meditation, and the logo. We also introduce the health benefits of yoga and dace workouts using free internet images.
  
2. About Us: Describes a brief history about our business and what we stand for. The page also gives access to people to contact our services via email, phone or text message. A map is provided for easy access to our premises.

3. Our Services: Page cover shows a young woman doing yoga by the sea, describing our mission of making human-nature interaction. Prices are made public on this very page.

4. Our Blog: Keeping our valued readers updated is our duty. So, we do educate and instruct our readers on various subjects such as the history of yoga, the health benefits of yoga in pregnancy, etc. women are represented enjoying yoga exercises.

5. Find Us: This page shows the reason why we are located in the Valleys. We assure our online visitors that providing them green pastures helps them interact with Mother Nature through river streams, mounts and valleys. Phone number and email address are provided by the photography of a beautiful receptionist lady.

6. Gallery: Our gallery page shows in images what we do. Nice pictures of people doing yoga, meditation and performing dance workouts. Joyful and happy to have had boosted their energy through various exercises. 

We built this website to benefit our users[footnoteRef:3], and any optimization should be geared toward making the user experience better.  For that sake, our SEO is set to describe how our business functions and how we do marketing digitally. This also involves reviewing our site content or structure, content development, expertise in specific markets and geographies.  [3:  Google Support Team, available at https://support.google.com/webmasters/answer/7451184?hl=en (Accessed: 08 July 2020)] 


This also shows how we grow the quality and the quantity of our website traffic by increasing our visibility. Finding us online is easy; our keyword research is: centre for yoga, meditation, dance workouts, health, wellness, fitness and wellbeing in Cardiff. 
The green and white colours in our logo express hope, growth, refreshing, balance and reassurance. The complementary colour is Blue, standing for trust, honesty, authority, serenity and intelligence. 
We chose Baskerville letters because of its feminine connotation and tenderness. White background represents the cleanness, purity and genuineness that are backing our services. 
We chose pictures of people interacting with Mother Nature while doing yoga and in meditation, reducing stress and anxiety, and enhancing self-awareness. 

