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Introduction
The aim of this dissertation is to analyse the most effective marketing approaches for attracting individuals to a business. This study will reveal the marketing tools and tactics that a health and wellness retailer employs in order to guarantee that effective "pull" and "push" strategies are being utilised appropriately. This project provides a framework for applicable research methodologies to support primary and secondary inquiries into the organization's marketing tactics. After primary study data analysis, a literature synthesis will be presented. Finally, the organization's ability to use tools and procedures efficiently will be assessed, and development suggestions will be made.


Background
Holland & Barrett is a well-known UK and international retailer specialized in food supplements, health foods, and homoeopathic remedies. The chain operated 725 UK locations and over 500 worldwide (Petruzzi, Dominique, 2023). Holland & Barrett expanded its plant-based, organic, and vegan food assortment and created the UK's largest food allergy and intolerance variety. Its beauty supplements, sports nutrition, and skincare products now contain manuka honey, CBD, and collagen. Retail employees are trained to “qualified to advise” on product health benefits ( Holland and Barrett, 2017).

Rationale

Literature review
Aims and objectives
Aim
An analysis of the marketing tools and techniques engaged by a health and wellness retailer to ensure effective ‘pull’ and ‘push’ strategies are being engaged.

Objectives
- To provide a background context to the organisation being analysed.
- To critically examine literature which discusses tools and techniques in relation to the organisation’s marketing activities.

- To compile a methodology which will discuss suitable research methods to support the primary and secondary investigation of the performance of marketing techniques employed by the organisation.
- To produce a data analysis of primary research and offer a synthesis with the literature.
- To provide a conclusion based on the analysis of the organisation’s performance to engage effectively tools and techniques and produce recommendations for future development.



Research Design- Research Methods
Data Analysis and Collection- Sample, Collection and Analysis
Ethical considerations
Limitation
Resource and planning- Resources, Timescale- Gantt Chart
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