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How important is the concept of authenticity in the presentation of heritage?



This research will be exploring the concept of authenticity in the presentation of heritage. From this a debate will evolve about authenticity and the importance of it and what is meant by the presentation of heritage? To answer the main question, it is necessary to consider the point of view of tourists as well as what heritage means to them. Mason describes heritage as the supplier of ‘identities’ (Zabkar, 2010) with precedent and legitimacy through the invocation of ‘tradition’ as the institution is responsible for providing authority (authenticity) in these establishments (Mason, 2007, p. 148).

Authenticity can be thought of as a problematic term as it has been used by different people in various ways to achieve their goals. A major factor in this is the expansion of the term to cover tourist expectations. Additionally there is the problem of satisfying the stakeholders involved both in financing and organising the presentation of cultural heritage (Prentice, 1999, p. 589). Zabkar discusses authenticity as a ‘mediating construct between cultural motivation and loyalty’ (Zabkar, 2010, p. 652). In the end it seems to be that ‘authenticity’ is a changeable tool to help visitors and tourists to visualise the past (Guttormsen, Sept 2011, p. 442).
 
This work will be based on field trips, and the author was able to experience the sites both as a tourist and as an academic. This discussion relates to case studies of Ceredigion Museum, Aberystwyth and St. Fagan’s National Museum of History.

[bookmark: _Hlk531873884]This essay will be exploring the concept of authenticity before looking at how it relates to the presentation of heritage. This exploration of the concept of authenticity, will be examined through the relationship with material culture. 

According to Laenen (1989) museum and heritage centres exemplify a trend ‘toward cultural tourism: one that is seemingly incompatible with historical veracity’ (Kidd, 25 Nov 2010, p. 23). It seems then that the principle idea of authenticity is not a characteristic based on the quality of an object or experience but ‘something ascribed to it’ (Rubridge 1995) (Kidd, 25 Nov 2010, p. 23).
The concept of authenticity is of course socially constructed and Cohen prefers to configure it as a negotiated one. Selwyn (1996) goes further, differentiating between authenticity as knowledge (Kidd, 25 Nov 2010, p. 25). Ning Wang (1999) expands this, citing a need to recognise the existential authenticity of being and its unique individual analysis and recognition; the search for an authentic self (Kidd, 25 Nov 2010, p. 25). The term authentic has been used by philosophers like Rousseau and it is this use that Wang’s paper concentrates on to clarify ‘existential authenticity’ (Wang, 1999, p. 350).

‘According to the sociologist Ning Wang (1999) both existential authenticity and constructionistic authenticity relate to a broad post-modern frame work defining of an ‘objective’ historically accurate and truly essential definition of authenticity’ (Wang, 1999, p. 351/352) cited in (Guttormsen, Sept 2011, p. 443). Kolar and Zabkar are constructionists taking a post-modern view. They consider that authenticity is a socially constructed but individually evaluated experience which can be influenced by the managers of establishments (Zabkar, 2010, p. 654). Therefore in other words it is down to the management of a site to pronounce the authenticity of the exhibits within.

Arguably, what follows is a list of criteria which can be used in identifying the authenticity of anything in general:

· Real object – it is something you can feel and move with your hands
· [bookmark: _Hlk532151115]Genuine – this means the artefact tested is the real thing
· Value – if the object is real and genuine this can have monetary value but sometimes people can get emotionally attached to an object
· Provenance (material)  – it is the  place where the object  is found or made or the earliest known history of the object
· Proof/ movable - suggestion or dispute establishing a fact or the truth of a statement and in some cases proof is movable.
· Believable , relative – after all the above points are considered, is the story true about the object
· [bookmark: _Hlk532151991]Authority (power) , it determines, or otherwise settles issues or disputes 




The following categories are substitutes for the genuine item
· It not real 
· Fake- Having a false and misleading appearance or give the wrong impression about
· Replica - reproduction, copy replica mean a thing made to closely resemble another this can be made from different materials as it looks the same 

This essay is looking at the concept of authenticity in the presentation of heritage and therefore to initially define what is meant by the presentation of heritage we can say that in the past, museums used to be built for the wealthy and the educated but today they are now open to all who are interested in past cultures. Historically, museums were only based around the buildings and the collections contained within. Now museums and heritage sites can be anything linked to the past for example: farms, boats, coalmines, warehouses, prisons, castles, cottages, airfields and train stations. These are open to the public for tourism and education (Greenhill, 1992, p. 1). For example at the mining village of Roros, it was found that the heritage site must involve three categories, education, facilitation and commodification (Guttormsen, Sept 2011, pp. 451-453).

[bookmark: _Hlk531934179]As humans we like to collect ideas and possessions. Objects can become infused with beliefs and emotional attachment to the material artefact and can drive features of authenticity. (J.Knee, 2004, p. 4). Additionally, historical connections associated with locations seem to attract visitors due to the power of the past, driving it into the future (Moore K. , 1994, p. 135). This is why material culture has been successful in defining our heritage.

[bookmark: _Hlk532045308]Having explored the concept of authenticity and the definition of the presentation of heritage, this essay will now investigate whether the concept of authenticity is important in the presentation of heritage. Authenticity could be argued to be an important concept which lends itself to notions of material culture.

World heritage sites rely on the concept of authenticity to help to realise their goals (Guttormsen, Sept 2011, p. 444). Museums and heritage sites underwrite their values with authenticity, both with collections and peoples’ attachments to objects. People might donate or loan objects to the museum but they have clear policies about authenticating the object before putting it into the collection. Through this process of identifying the object, the museum is safe in the knowledge that all objects are real, reinforcing the reputation of the establishment. The collection can help with community spirit and this will help with the museum’s reputation as a social site for tourism (J.Knee, 2004, p. 20). Authenticity is an important concept in museum and heritage (Wang, 1999, p. 350) because it is based on material culture and each human culture has a unique story and has their own unique style of making something in a traditional way and this is passed down through the generations (Wang, 1999, p. 350/351). If these things are kept, you can tell the evolution of that culture. There is no substitute for the real thing (Greenhill, 1992, p. 15). Laurajane Smith (2006 p.69) states that ‘the discourse of ‘inauthenticity’ that surrounds heritage performance is entered into as a means to maintain the authority and gravity of expert knowledge’ (Tivers 2002, Hunt 2004) cited in (Kidd, 25 Nov 2010, p. 23).  The heritage sector holds the treasures of the past of material culture and these are recognised as being of interest for cultural value and they also have economic and political value (Kidd, 25 Nov 2010, p. 24). 

Kevin Moore states that museums are currently rapidly changing due to the social environment of the U.K. In order to bring visitors across the threshold and sustain the museums, it is often necessary to find new ways to fund them, as the government is cutting funding for these establishments. This is done by applying for grants, lottery funding and opening gift shops, cafes and the use of interactive displays (Moore K. , 1994, p. 1). It could be argued that if heritage establishments are unable to maintain adequate funding then the authentic artefacts or displays could be lost to the heritage community.

Having explored the concept that authenticity is important in the presentation of heritage, this essay will now investigate the opposing view, that the concept of authenticity is not important in the presentation of heritage.

Today’s world heritage sites have shifted their focus away from professional management towards public concerns where the primary subject is the public experiences and the concept of authenticity is determined by those who are in charge. Authority figures know about the object but the tourist is more concerned with the experiences at the museum and whether to buy gifts (Guttormsen, Sept 2011, p. 443/444). Other studies have resulted in descriptions of ‘factors’ of authenticity relating to craft souvenirs or tourist sites (Zabkar, 2010, p. 654).

Due to modern life and our obsession with consumerism, manufacturing counterfeit objects is big business. It has been recorded that the government seized fake goods from the black market to the value of £9.3billion in this present year alone (Salmon, 2018, p. 1). This affects all manufacturing in the U.K. and the public because some objects are by-passing Britain’s health and safety laws. 

This is important as although the collections within the displays have been authenticated by the establishment, it is possible that the mass produced consumer goods on sale in the gift shop of the site may possible be considered replicas. This depends on the source of the products and the integrity of the management (Zabkar, 2010, p. 654). 
[bookmark: _GoBack]
Originally, museums were responsible for collecting and authenticating objects in their displays, therefore the term ‘authentic’ is derived from the original museum use. This gave museums their authority to describe objects as genuine according to their trace provenance (Wang, 1999, p. 350) (Kidd, 25 Nov 2010, p. 26)

This objective approach has been extended to tourism and heritage sites, however visitors to heritage sites want more than just the artefacts and are searching for an authentic experience. Kolar and Zabkar are questioning whether tourists visit a heritage site because it is perceived to be authentic or whether their judgement about that quality is based on their experience there (Zabkar, 2010, p. 653). 

It has been suggested by the research undertaken that there are two main types of tourist who visit cultural heritage sites. These tourists can be thought of either as pleasure seeking or as an amalgamation of intellectual and consumer’ (Zabkar, 2010, p. 653). According to Kidd ‘seeking authenticity is then a condition of modern society, and increasingly of tourism’ (p.25). Additionally ‘the contemporary tourist might be conceived as an adventurer who does not separate consumption from any other experiences in life’ (Zabkar, 2010, p. 654).
Supporting Wang’s claim (p.351) that ‘authenticity’ is mediated by personal experience, it has been noted that ‘consumers add personal meaning to the public symbolism consumed, and gain authenticity diversely’ (Prentice, 1999, p. 593).

In order to investigate how object based and experience based authenticity are understood by tourists the author needed to experience this firsthand. However finding both from research and fieldwork seem to confirm Zabkar et al’s theory that ‘from the management and marketing standpoint the key concern is whether the authenticity claim will be acknowledged by the tourist’ (Zabkar, 2010, p. 654).
 
This section is using both Ceredigion Museum, Aberystwyth and St Fagan’s Museum of Welsh Life as fieldwork case studies. Both sites help to provide a national story of Wales, reinforcing the Welsh identity (Mason, 2007, p. 148) through the visitors’ perceptions of their ‘real selves’ and their ‘real identity’ (Wang, 1999, p. 351). Having explored whether the concept of authenticity in the presentation of heritage is important or not, this essay will develop these arguments in relation to two separate case studies: Ceredigion Museum, Aberystwyth and St. Fagan’s National Museum of History.

The author thinks the best way to show things from the past is using museums and heritage sites. As shown in the snapshot below taken at Ceredigion Museum.

[image: ]

[bookmark: _Hlk532739190]Photo 1: Farming scene at Ceredigion museum
This display represents the farming methods and implements used between 1850-1930, where horse power was the main driving force before moving on to mechanical power and the use of fossil fuels to help with farming, evolving into tractor power for everyday farming as we know it today. Agriculture has been most important industry in Ceredigion for thousands of years. 

This display has been staged to look like a simulation of a barn from that era and could be classified as authentic according to an article by Simon.J. Knell, describing authenticity as ‘… the fundamental drive to collect and engage with real things’ (J.Knee, 2004, p. 4). Real objects can be held and touched and it may be possible to see that they could be authenticated to their relevant time period. From the point of view of a visitor, this display seemed authentic.

St Fagan’s is now a dual purpose museum. Originally it was an open air museum displaying Welsh agricultural and rural life of the past though historical buildings. This means that the visitors can experience how life used to be. 

[bookmark: _Hlk532738751]Due to huge investment from the heritage lottery and Welsh government and other bodies, (Keene, 2005, p. 125) St Fagan’s has gone through massive change and opened three more galleries and a new building including classrooms for educational purposes.  

[bookmark: _Hlk532741835][bookmark: _Hlk532754903]Dr. Elizabeth Walker is responsible for collections at St Fagan’s and another spokesperson, Dyfryn Williams, is responsible for buildings and restorations. Dr. Walker explained the procedures relating to the opening of the new building and galleries and the problems of finding funding for the displays. There are various stakeholders, locally and nationally, therefore satisfying the various demands was a problem. It was found that there were too many advisors involved, therefore the number of curators was reduced, simplifying the problem. The result was that each curator became responsible for an independent display in the gallery. Another difficulty is meeting the requirements of the stakeholders and the way this interacts with the production of ‘authentic’ displays.  
 

[bookmark: _Hlk531421410][image: E:\New folder\WP_20181211_11_28_21_Pro.jpg]        [image: ]  
Photo 2:                       Photo 3:                        
Bronze Bridle- bit        Crescentic shaped plaque of Bronze            

[bookmark: _Hlk532739381]Gallery 1

This gallery is very modern and clinical with displays in glass containers on glass shelves to try show the collection at their best. The gallery is aware of light and heat damage. Dr. Walker explained that to minimise this damage, the displays may be rotated every three months, for example delicate clothing and fabrics. Some collections will also change do to stakeholder interests but the artefact are real and genuine (Keene, 2005, p. 20).

[image: ]

Photo 4: past work life
Gallery 2

This gallery seems a lot bigger than gallery 1. It shows the life and times of Welsh life though work, as in photo 4. Other displays are food, rest, and  death. These displays of genuine objects are providing an original story of the way they were used (Mason, 2007, p. 73). These displays in the galleries are ‘the subject matter of museums [and] should arguably be material culture and its significance in people’s lives in its fullest diversity, not just those fragments which curators deem to be authentic’ (Moore K. , 1997, p. 5).

[image: ]  [image: ]
Photo 5:   Plan of Court of 		Photo 6: The Main Building
Llwelyn Fawr                                                   
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Photo 7: Llwelyn fawr, the kitchen building
Open air gallery

This Llwenyn fawr building is advertised as dating back to the 13th century from north Wales. Dyfryn Williams said they dismantled the buildings bit by bit and reassembled them on site, he stated that the stone was held together by mud. In this case, it was re-assembled with concrete and the floor was built up and under floor heating was put in. These changes were down to the stakeholders and the future plans for this site. The question remains: is this building still authentic? The stones and the stories are still genuine, however the construction has been altered to conform to modern health and safety issues. The curator has the responsibility and the power to provide the visitors with an authentic experience. Anything altered or emerging is considered inauthentic (Wang, 1999, p. 366), however as a functional building used for educational purposes, these updates to the original are viable.

In this writer’s opinion although the artefacts and the stories in the indoor galleries are genuine, the authenticity of some of the displays in the open air gallery have been compromised due to the need to meet the requirements of the stakeholders. This does not seem to affect the perception of authenticity of the tourists.

In conclusion by exploring a number of journal articles, it is considered that authenticity is the main driving force for cultural heritage sites. The artefacts whether original or replicas must have an authentic story. This concept can be seen at St. Fagan’s open air gallery.
In the author’s opinion authenticity and the way it is presented, is a crucial concept to the heritage industry. The term ‘authenticity’ has been used in various ways, therefore several researchers have devoted time to reviewing the ideology behind the concept. Originally used by museums and now evolving into use by heritage sites, ‘authenticity’ can be related to either a genuine object or a genuine experience.
Authenticity can also relate to the location and its power to give the tourist an authentic experience. By reviewing this research the author agrees with Zabkar, that visitors go to cultural heritage sites primarily to enjoy themselves, although they like to think they have had an authentic experience, it seems that the curators of the establishments have a major influence on their perceived authenticity. In the case studies the other major influences are the stakeholders and the communities involved. 


Photographs

1. B.Dymond (5/12/2018) Farming scene at Ceredigion museum 
2. [bookmark: _Hlk532740883]B.Dymond (11/12/2018)  St Fagans Gallery 1
3. [bookmark: _Hlk532740904]B.Dymond (11/12/2018)  St Fagans Gallery 1
4. B.Dymond (11/12/2018)  St Fagans Gallery 2
5. [bookmark: _Hlk532741011]B.Dymond (11/12/2018)  St Fagans  Open Air Gallery
6. B.Dymond (11/12/2018)  St Fagans  Open Air Gallery
7. B.Dymond (11/12/2018)  St Fagans  Open Air Gallery
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Croeso i lys Llywelyn Fawr.

1235 ywr fusyddyn.

Mae Lywelyn a'i wraig, Siwan, yn dod i aros.
Bydd gwledd heno a bydd beirdd yn ein
diddanu. Bydd gweision yn gweini bwyd
adiod.

Tra bydd Liywelyn yma, dyma fydd canolfan
ein lywodraeth:

o ,

Welcome to lhe courtof ﬂ
Llywelyn Fawr. -

“The year is 1235,
Liywelyn and his wife, Joan, are MiEW

Stay. Tonight there will be a feast, Bards will
entertain us. Servants will bring us food

and drink o Stegl

While Lywelyn i here, this will be the seat of
our government.
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