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AI Acknowledgement


I confirm that I have used AI in this assignment. I used ChatGPT to find information and I have included the screenshots as evidence.
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Slide 2
The modern-day term AI washing came into effect in 2019. Companies around the globe use AI washing to promote and exaggerate their services or products. They use false claims to entice consumers to invest within their company.

AI washing can appear in several ways. A company may falsely claim that its products use AI, or it may overstate how much AI improves its performance or capabilities. It can also incorrectly suggest that a new AI system is better than existing non-AI alternatives.

Slide 3 & 4
As you can see from the illustrated index, you can see the trend from social media attention and investor hype.

2019 – 2021 - gradual increase as businesses began rebranding analytics, automation and machine learning features as AI

2022 - sharp acceleration after the release of ChatGPT, which triggered intense interest in generative AI

2023 - peak growth phase as companies access software, finance, healthcare and retail rushed to market AI powered products and services

2024 – 2026 - continues growth, but at a slower pace as regulators, investors and customers became more skeptical of unsupported AI claims

Slide 5
Companies like amazon brought doubt to consumers minds by claiming they had a store that claimed to be run by AI power, but it later emerged that there was actually 1000 people in india manually processing every transaction made. This false claim is the perfect example of whitewashing and how it can reel in consumers by saying it is using the latest technology so there is a quick, no waiting in queues experience and you are automatically charged to your account and the store is run using cctv etc. 
By doing this, companies can lose public trust in their products and brand when their claims are proven inaccurate. This may lead to reduced sales, as well as a higher risk of legal action and increased regulatory scrutiny.  

Slide 6
References















Using AI

I thought that the task using AI tools was going to be easy as I would be asking a question and instantly getting the answer but that wasn’t the case. I found using AI very challenging. AI is very misleading, not everything that comes up is what you are looking for, meaning you must research the answer it throws out to check its credible. I really struggled to find what I needed by using ChatGPT. I found unless you ask the exact question, it just throws out any answer, so you have an answer. You have to be very clear about what you are searching for and that is really challenging when searching about a subject you don’t know. No matter how much I searched, I couldn’t find any information about whitewashing before 2019. I found information saying there was behaviours of it but I could only find whitewashing from 2019 as it stated that was when it was named. I don’t think I will use AI again for anything important. I would ask Alexa maybe for the weather but for any kind of research or important work, I will continue to use the library or search in articles or journals. Please see appendix below.
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      WHAT IS AI WASHING AND WHY IS IT A PROBLEM • AI washing — a phenomenon in which companies exaggerate or falsely claim AI capabilities in their products or services to gain a competitive edge, attract investors, or appeal to consumers ( Elhajjar and Itani,2025) • Leads to mistrust • Ethical reasons • Consumers don’t know what AI whitewashing and don’t know they have used it • AI washing is not only an ethical concern but also a systemic problem that can influence company valuations, regulatory actions, and public understanding of AI ( Mungowan and Smith,2025)
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