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Executive Summary
The report covers various core factors associated with businesses and their financial management framework. The report covers the operations of Corinthia Hotel Group and Ibis Group to explore these factors. It explores the revenue of these companies along with various factors affecting revenue. It also explores the market potential for the company along with the growth opportunities of these companies. It also explores the CSR of the company along with financial obligations as well as appropriate recommendations.
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[bookmark: _Toc156838178]Introduction 
The term financial management for the hotel industry can be defined as the concept of managing the financial aspects of the hospitality sector that are needed to operate the business activity in an active measure. Focusing on the concept, the report will shed light on the discussion that will be made on the comparison of the total revenues that are generated by the two dynamic hotel company that are Corinthia Hotel Group and Ibis Hotels. Other than this, the report will also discover the market position of the respective business entity which will include market shares, demographics and others. Moving ahead to the discussion, the report will also shed light on the growth potential strategies that are implemented by the mentioned business entities. Furthermore, the financial commitment to the CSR activities that are important for both the business entity will also be elaborated in the report. 
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[bookmark: _Toc156838180]Evaluating the total revenue earned by Corinthia Hotel Group
Exploring the overall revenue earned by the business

Figure: Revenues generated by the company
Source: (corinthia, 2024)
According to data that is mentioned in the official reports of the respective business entity Corinthia Hotel Group, it has been seen that the business has a turnover of around €95.8 million. Other than this, it has also been noticed that there has been a rise of around €61.2 million at the start of the week.
Explaining the sources of revenue 
There are different sources of revenue that play a major role in the overall success of the business. The fundamental sources of profits for the Corinthia Hotel Group are in a single day remains in its opulent residences; the London Corinthia Hotel and Residences (18%) and the Budapest Corinthia Hotel and Lisbon (14% each) are the two essential carriers (finmark, 2023). Expansion into the oil and gas sectors in North Africa is deliberate. Additional revenue is derived from event catering, more often than not in Malta.
Explaining the revenue trends
The essential assets of earnings for the Corinthia Hotel Group are overnight stays in its opulent houses; the London Corinthia Hotel & Residences (18%) and the Budapest Corinthia Hotel and Lisbon (14%) are the 2 predominant companies (statista, 2023). Expansion into the oil and gas sectors in North Africa is planned. Additional sales are derived from event catering, in most cases in Malta.
Explaining the factors driving the growth and decline of the company
Outstanding purchaser service calculated global expansions, and current amenities that promote a top-class emblem picture are the main drivers of Corinthia Hotel Group's revenue improvement. On the other hand, sales reduction may additionally end the result of international crises, economic downturns, or elevated competition (finmark, 2023). Two vital matters that have an effect on Corinthia's monetary trajectory are being authentic to its brand identity and responding to marketplace moves.
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Exploring the overall revenue earned by the business

Figure: Revenues generated by the company
Source: (accor, 2023)
The graph that is been presented sheds light on the overall earnings that have been generated by the respective business entity Ibis group considering the above-mentioned years. Further research also states that the respective business entity has generated an overall revenue of €501 million which is around 65% considering the time period 2022.  
Explaining the sources of revenue
There are a variety of sources of revenues that totally contribute to the overall financial performance and growth of the respective business entity Ibis Hotels. According to research made it basically states that there has been a growth in hotel services to an average percentile of 105. Other contributions have also been made through hotel assets and others of a percentage of 52 respectively (accor, 2024).
Explaining the revenue trends
According to research, it has been determined that the overall revenues from the different financial factors that have contributed overall to the hotel worldwide is around €2,402 million. Other than this, the trend breaks down to a 34% increase through the use of premium, midscale and economic divisions. Other sources have been configured from the luxury and lifestyle division of around 40%.
Explaining the factors driving in the growth and decline of the company
There are certain factors that might be a reason for the overall growth or decline of the mentioned business entity. Factors that might impact the growth of the business entity such as the contribution of the employees for increasing the overall productivity of the company so as to stay in the long competitive market.

[bookmark: _Toc156819628][bookmark: _Toc156838182]Understanding the market position of both the respective businesses Corinthia Hotels and Ibis Hotels
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Market share:
Corinthia Hotels presently has a market presence with approximately 25 inns in distinctive locations, as in line with their annual report. They have carried out a stage 7 rating for hotel design. The company owns a total of 6 commercial residences throughout 16 international locations. The fee in keeping with a share for the enterprise is 0.454 €. The issued capital is € 616 million, and the overall valuation of assets is € 1.7 billion.  
Customer demographics:
This famed enterprise focuses on imparting steeply-priced and opulent services, catering on the whole to individuals with incredibly better stages of disposable income (CPIH). The key client demographic falls within the age variety of 35 to 65, reflecting a discerning flavour for remarkable service experiences. Notably, the established order draws a substantial range of international shoppers, with site visitors hailing from outstanding places along with London, Lisbon, and Malta (Jagels, 2007). This various purchaser underscores the global enchantment of the commercial enterprise, similarly emphasising its popularity for delivering pinnacle-tier offerings to a complicated and cosmopolitan target audience.
Brand perception:
The inn commercial enterprise profits massive brand costs through its sophisticated architecture, pinnacle-notch services, and upscale amenities. However, it faces demanding situations in brand belief due to a loss of substantial recognition amongst a numerous patron base. Despite its fashionable structure and extraordinary services, the emblem struggles to reach a broader target market, impacting its standard reputation. Improving brand attention should potentially enhance the high-quality belief of the motel and make bigger its clients by ensuring that more human beings understand and recognize the best and luxury it offers.
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Figure- Budget of Ibis Hotels in Brazil
Source- (accor, 2024)
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Market share:
The market percentage of Ibis Hotels may be calculated by considering their significant presence internationally, with approximately 1700 resorts and a pipeline of around 62,000 lodge rooms globally. Breaking down the distribution, the Asia Pacific location holds the largest share at 38%, accompanied with the aid of Europe at 27%, and Latin America at 30% (Walker, 2021). These local percentages show off the geographical distribution of Ibis Hotels' marketplace impact, emphasizing an extensive presence in Asia Pacific, an enormous share in Europe, and a top-notch presence in Latin America.
Customer demographics:
The predominant attention of this unique motel is humans looking for low-priced lodge services. Additionally, the resort ambitions to draw budget-conscious vacationers, mainly those within the age variety of 21 to 35, which includes Gen Z and Millennials.
Brand perception:
The way people see Ibis Hotels includes both effective and negative factors. The advantageous facet emphasizes the hotel's cleanliness, affordability, and convenience in customer-friendly places. However, challenges include constrained entry to resorts, lower customer support fines in certain locations, and decreased amenities (Tranter et al., 2014).
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Discussing the expansion strategy used by the firm
The company focuses on conducting effective research to recognise various expansion opportunities for the company. This allows the company to effectively manage its operational expansion while helping the company recognise various elements involved with the expansion.
Opportunities presented by the market
Considering current market conditions, the company could consider expanding its operations to new regions to enter new markets (Daniels et al., 2019). This would allow the company to improve its international portfolio while expanding its customer base more effectively.
Challenges involved with expansion
Despite the positive opportunities, there are certain risks involved with the expansion that could impact the performance of the company. The company could face issues with building proper framework in the new locations which could hamper the performance of the company. This could be potentially draining for the company in terms of finances.
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Discussing the expansion strategy used by the firm
The firm uses various strategies to gain insight into the market condition to explore various opportunities in the market. The company also conducts different levels of market research to identify the components that are involved with the expansion plan. This also helped build a proper framework for expansions.
Opportunities presented by the market
There are various opportunities available for Ibis Hotels due to their expansive operations and prominent market presence (Mezzadra and Neilson, 2019). The company could open new hotels or further enhance existing hotels to expand the operations of the company. This would help the company capture more market share while appealing to the customers.
Challenges involved with expansion
One of the most prominent issues that the company could face is related to the competition in the market. Since the industry is already very competitive, opening a new hotel in such an environment would be fairly challenging. Furthermore, this would also have a heavy toll on the finances of the firm. 
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Corinthia Hotels is one of the largest hotel chains in Europe which means customers look up to the company with a positive brand image. In order to maintain the positive brand image of the company, the company needs to effectively engage with its CSR (Sánchez‐Torné et al., 2020). The company undertook various initiatives to make the operations sustainable as well as made efforts to improve societal aspects of the countries. The company supports and funds the JAD Charity which aims to provide water in places where there is water scarcity. Furthermore, the company have also made positive efforts during COVID-19 with the supply of NHS masks. The company also supports the Foodbank Lifeline Foundation which is a prominent foundation aiming to battle world hunger.
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Figure: Foodbank Lifeline Foundation
Sources: (Corinthiagroup, 2024)
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The Accor Group which owns Ibis Hotels is highly invested in maintaining its CSR. The company is committed to reducing its digital footprint with sustainable operations. The company is committed to supporting the WATCH program and is focused on preventing children from being exploited. The company also promotes the preservation of local ecosystems as well as ensures the operations of the company are not impacting the local ecosystems.
[image: AccorHotels takes its corporate responsibility to the next level with bold  new CSR commitments looking | Accor – Newsroom]
Figure: CSR approach of Accor Group
Source: (Accorhotels, 2024)

[bookmark: _Toc156838191]Recommendations
The companies could use certain tactics that would help these firms improve their overall financial management structure.
Using budgets: The firms could use various budgets and similar frameworks to support the financial planning of the business. This would allow the company to maintain finances more effectively while ensuring the resources are utilised properly. 
Setting Goals: The firm could set various achievable targets related to operations to ensure the company is able to gauge its own performance and improve financial management capabilities.
Effective Decision-making: The company could also use financial information to improve the overall decision-making framework of the company to further enhance its financial management framework.

[bookmark: _Toc156838192]Conclusion
The report presented above focused on the managerial aspects of the firm in the hotel industry. The operations of Corinthia Hotels and Ibis Hotels are considered in the report. All the core aspects of the businesses were analysed to explore the financial aspects of these firms. The report covered the revenue of the company along with various fluctuations involved. The factors involved with operations that could affect revenue are also explored in the report. Market potential and market growth are also explored in the report along with various components involved with market growth. The companies were also explored to gain insight into the market potential of these companies. The CSR of the company were also explored to gain insights into the financial involvement of the companies. Recommendations for the companies are also presented in the report to improve the financial management frameworks of the company.
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Revenue earned by Corinthia Hotel Group	
2019	2020	2021	2022	5119	75649	30328	2342	Number of Years


Number of Revenues earned 




Revenue earned by Ibis Group	
2019	2020	2021	2022	6491	84322	43983	50202	Number of Years 


Number of Revenues generated 
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