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Blog 1: Background of Tesco
Tesco is a British multinational grocery and general merchandise retailer and is considered the third-largest retailer in the world by gross revenue (Munusamy and Wong, 2008). Established in 1919 by Jack Cohen, Tesco is constantly diversifying its business activities. Tesco is the leader in groceries having a 28.4% market share in the UK (Tesco, 2022). Rapid transformation in the business allowed Tesco to perform its business across the country. 
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The global operation of Tesco started in the early 1990s with operations in 11 other counties over the world. Books, financial services, clothing, electronics, furniture, toys, petrol, software, internet services and telecom are the diversified business of Tesco.
[image: ]Low-cost high-volume retailer value allowed to attract customers and made a different identity in the market. Diverse attempt taken by Tesco allows for creating better collaboration with social groups with low-cost taglines. Tesco's premium social groups are Tesco Finest where diverse premium products with a higher price tag are sold. Supermarkets, hypermarkets, superstores, and convenience shops are the type of products Tesco serves. 
Blog 2: Tesco Products 
Continuous strategy development of Tesco allows for providing appropriate product and service support to the customers (Ma et al., 2010). Hence, various research activities are performed that allow for creating better engagement with the customers. For instance, groceries, F&F clothing, Tesco Clubcard, Tesco Bank, Tesco Mobile, Tesco magazine, Booker Group, Spenhill developer, and Customer data science are the major products of Tesco. 
Tesco groceries 
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Diverse groceries products are available at Tesco that can purchase both in-store and online. Fresh food, bakery, frozen food, food cupboard, drinks, baby products, health and beauty, pets, household, home, and inspiration and events are the major groceries products of Tesco (Palmer et al., 2014). Clubcard members can avail of diverse discounts and promotional offers that can allow them to purchase items easily. Online purchase with home delivery facilities encourages the customer to stay hassle-free. The security and technology management system of Tesco allows it to get all the desired products. Special offers, delivery savings and being a club member provide quality grocery items than the competitors. A low everyday price tagline on everyday essentials allows customers to seek better deals. 
F&F Clothing
Tesco clothing brand F&F clothing mainly provides women’s, school uniform, men’s, kids and baby clothing (Barnes, 2011). Fashion products of F&F with a return policy of 100 days allow customers to visit less frequently. Besides, customers can experience the product quality and styling at a better price range. 
[image: ]Dresses for casual, party, kids, summer, winter and others are available on F&F items of clothing. Brands such as next, Made Mindfully, and Denim is the major clothing providers. The competitive price range on F&F makes sure customers are getting all their desired needs within a single shade. 
Tesco Bank
Tesco Bank provides diverse facilities to the customers such as credit cards, loans, Clubcard Pay+, Travel money, car insurance, home insurance, pet insurance and savings. Customers of Tesco bank can avail of various facilities by the use of opening a bank account (Sleight, 2001). 
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Description automatically generated]For instance, Clubcard promo’s savings on paying in different shops or at the time of purchasing merchandise. With the quick, direct, simple and pay-by-bank facilities of Tesco bank, it’s easy to pay utilities directly. Mobile banking apps and online banking open another door for customers to manage accounts and pay all their utilities. International money transfer facilities are also helpful for customers to pay for diverse activities that can open doors of possibilities. 
Tesco Mobile 
Tesco Mobile is a combination of diverse facilities. SIM-only contracts pay monthly phones, pay-as-you-go phones, pay-as-you-go SIMs, SIM-free phones, online top-ups and Tesco international calling facilities provide the customer with a range of possibilities. 
[image: ]There are diverse facilities and options that a customer can avail of from Tesco mobile. For instance, Tesco provides accessory facilities to their customers. Network coverage, dealing with major mobile phone providers, and cheap price advantages are available at Tesco mobile. 
Tesco Photo
Photo printing, canvas, posters and wall art, photo books, personalised gifts, calendars, frames and albums, express gifts and diverse offers are provided in the Tesco photo (Chaffey et al., 2009). 
[image: ]The fastest photo print in the UK and delivery facilities help customers to get all the desired needs. Diaries, calendars, Christmas gifts, photo blocks, canvas prints, photo mugs, and framed wall art facilities encourage customers to shop for all their desired needs. 














Blog 3: Tesco Prices 
Tesco has diverse product categories, and each has its price range. For instance, the most popular product category of Tesco is grocery retailing (Rosnizam et al., 2020). There are various categories that Tesco retail offers and encourages the customer to purchase as per their desired needs. 
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Description automatically generated]Product quality, supply and demand, sources, and categories mainly depend on price selection. Tesco ensures a low-price range over its 1000 items that make sure price competitiveness with the competitors. Regular monitoring and collaboration with the suppliers are helpful for Tesco to provide the best price maintaining appropriate quality. 





Blog 4: Product availability of Tesco (Place or distribution) 
Tesco products are available all over UK and 11 other countries. The distribution process of Tesco helps customers to get their desired products without any difficulties and on time. Diverse supply chain management systems are followed at Tesco that encourages to make sure appropriate channel is using at Tesco (Mollah, 2014). From time to time monitoring activities and collaborating with the suppliers encourages Tesco to ensure distribution to the nearby locations. 
[image: ]Consumers of Tesco have the availability in 4074 stores in the UK and republic of Ireland including franchise stores makes sure customer can have a look on their desired products. Online distribution of Tesco provides further benefits and choose over their desired goods with better opportunity whenever they want. Payment and delivery method of Tesco are secured that helps to make sure higher standard distribution system. 








Blog 5: Promotional strategies of Tesco
Tesco has various competitors in the market and ensuring proper promotional strategies allows to maintain better collaboration practices (Dawson et al., 2006). Advertisement, leaflet, online marketing, social media marketing, newspaper or television ad helps to increase customer attention. Tesco provides higher budget on their advertisement activities and endorsement of celebrities. 
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Sponsoring on different social activities, environment sustainability, product offerings and other activities are helpful to manage the promotional strategies in the right direction. High advertisement strategies followed at Tesco focusing on the culture and festivals helps to maintain customer engagement. 




Blog 6: Tesco product features 
Quality: Tesco provides quality products that builds trust with the customers. From low price to the premium range, Tesco makes sure appropriate quality system for the customers that can help to manage accordingly (Müller-Lankenau et al., 2006). Market segmentation strategies of Tesco allows to find out the appropriate customers on diverse categories that reduces the gap. Seeking on the product features with quality evaluation are maintained to provide higher value. 
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Wide range category: Groceries, Bank, clothing, photo, mobile and other convenient diversified services are encouraging Tesco customers to connect with the right people (Chen, 2022). Tesco aims to maintain better relationship with their customers and listing process that helps to create better brand development. Continuous research and development activities of Tesco are highly essential for the customers to choose over their products from any categories. 
[image: ]

[image: Graphical user interface, application

Description automatically generated]
Advanced features: Diverse research and development process are followed at Tesco that allows to advancement on the product offerings. Implementation of the technology on the product offerings are related to the service development of Tesco. 










Blog 7: Branding Strategy
Tesco follows appropriate brand development strategy that mainly makes sure innovation, advanced technology, product quality improvement, security, customer service management and internal branding (Rowley, 2005). Competitive strategies of Tesco mainly seek to focus on the customer service improvement activities. 
[image: ]Diverse customer service development activities of Tesco seek for the profitable innovation with high end technology improvement. Research and development team of Tesco allows to make sure competitive advantage process in the market with high end grocery services. Product and service design activities of Tesco increases overall market positioning activities. For instance, hiring activities of Tesco mainly focused on the talent management and continuous development. 








Blog 8: Tesco advertisement strategies 
Tesco mainly uses push and pull strategy the helps to create better engagement with the customers. Setting product placement following sales and advertisement as per traditional way is the push strategy. Various advertisement in the cultural activities and spot placement helps to seek for the better event and cultural management. 
[image: ]
Social media advertisement process of Tesco ensures proper collaboration with the customers and provide better facilities (Yawson and Yamoah, 2022). Social marketing process of Tesco ensures appropriate collaboration on product and provide information. Customers of Tesco can seek for the latest announcement which is a major part of pull strategy. 
Price cut, low price, premium product availability and other activities of Tesco are helpful to attract customers. For instance, Tesco makes effective decision on the product positioning activities. Collecting opinions of the customers to ensure faith and other collaboration allows to maintain better engagement. Direct and indirect advertisement activities of Tesco allow to maintain global positioning.
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