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	Student Number
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	Website Chosen 
	Ten Pin Bowling | Bowling Alleys | Hollywood Bowl

	Insert hyperlink to website
	https://www.hollywoodbowl.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website don’t take much time to load It is quick and easy to access as soon as you click on the website it is accessible along with it various options to follow


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes  it does have it is typically organised within dropdown navigation menus. The customer looking out for a specific thing regarding the website can go to the website and can find different sub pages at  the beginning of the website pages each subpages have the headings.   


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:Yes as soon as the website appears an option of booking is provided at the top  which is very convenient to reach 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: it has all the features required for a good websites everything is well structured and organised with many sub pages included and easily gets load.  


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the webpage  is quite presentable and attractive this creates the site feel energetic and welcoming which makes it look like as entertainment focused  yes there is a difference in appearance on mobile the coloumn  is layout vertically and compact  navigation, hidden images and videos are cropped to fit in size texts are in bold fonts easy to read overall its more in a simplified form where as in computer the navigation bar is visible , full multicoloumn layout, interactive features


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the website uses bright and bold  colours  to draw attention it makes the website feel modern and energetic  the videos create an excitement  and energetic atmosphere all these factors promote the brand as an entertainment venue,attract attention and guide the users towards booking.   


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: there is no online chat tool on the website instead it has an option of phone calls and email enquiries. 


	Question 2d – How effective are the social media links on the website?


	Answer: social links are very minimalistic it is not included in the main  website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:the services provided by Hollywood bowl are clearly perceived through navigation, images and various web pages through which customer can easily access them such as booking, bowling, parties, entertainment, food etc. moreover in order to have a detail information you need to explore further to understandparticular options.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:Customer reviews are not available on Hollywood bowl website instead they are found on google search or trust pilot platforms however these reviews are up to date with recent posts reflecting on present customer experiences.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: According to the website presented as well organised , entertainment venues , bright and vibrant colours very well presented, easy to access the website and good customer ratings all these  elements contribute to ahigh quality services therefore can be recommended to a friend or family member.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are presented during the booking process based on selections. However customers need to navigate through various webpages to know the prices as the transparency is not clear on the main websites.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.bowling centre near me

	
	2.family entertainment place

	
	3. social gathering place

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: After typing bowling centre near me there is more likely to appear on top list because this is the main bowling centre in my surrounding.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes Websites are highly relevant in modern UK business as it act as the main platform for information and customer services, customers wholely rely on making decisions like booking ,ticketing ,check prices find locations and make bookings online. Therefore websites remain essential in modern business because they act as a main platform for completing the transactions.    


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: the website should state the clear pricing information on the main pages rather than showing prices during the booking process the customers have to go through several booking steps before they see actual cost hence reduces the transparency. Therefore with this the customer can build the trust , website can be more userfriendly, increase trust and improve the overall booking experiences for customers.
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