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CHAPTER 1: INTRODUCTION
Context of the topic

The method of utilising digital tools and technology to obtain further or change present firm cultures, techniques, and client encounters in reaction to changing market and professional needs is identified as "digital transformation" (Al-Alwan et al., 2022). It has been identified that Amazon Web Services and Multi-Access Edge Computing are more advanced digital technologies that are widely used in telecommunication sector to transform their business. Thus, present investigation is conducted to ascertain the effects of the digital revolution in increasing profit plus value in context of the UK telecommunication industry. The present investigation is based on Vodafone, a leading telecommunication company in the UK. 

Significance of the Topic

The major significance of the study is it will telecommunication industry to enhance their profitability and business value by gaining data about digital transformation. The present investigation will be significant in gaining data about the different digital technologies that help telecommunication business to enhance their business performance (Sufyan and Abdul Aziz, 2023). Furthermore, the present study will be significant for the researcher as it offers chance to them to develop different skills like data collection, problem solving and more. 

Determination of the study
The leading intention of conducting the current investigation occurs gaining information about the telecommunication industry increase its value and profit through digital transformation. The present investigation will also identify different digital technologies that can be employed by the chosen firm to increase its value and profit (Muhammad Muneeb et al., 2020). The current investigation will aid researcher to achieve their personal and professional goals. Since, they can increase their knowledge by conducting investigation as well as businesses to increase their sales and profit through digital transformation. 

Research Aim and Objectives
Research Aim:
To examine the effect of digital revolution in increasing profit and value in perspective of the UK telecommunication business: A research on Vodafone
Research Objectives:
· To understand the idea of digital change in telecommunication industry

· To examine the different digital technologies implemented by the Vodafone for transformation and increasing profit and value.
· To evaluate the effect of digital revolution in increasing profit and value in Vodafone

Research Questions

· What does the telecom sector mean when it talks about digital transformation? 

· What kinds of digital technology has Vodafone put in place to transform and boost value and profit? 
· How does Vodafone's digital transformation affect its ability to make more money and add value? 
CHAPTER 2: LITERATURE REVIEW
To understand the theory of digital renovation in telecommunication industry 


Conferring to the viewpoint of Kraus et al., 2021, the phrase digital alteration can be described as the process through which the corporation is developing manipulating digital expertise. In the present era of technology, every business is using the digital technology in all departments. It aids in effective working of the employees. The goals can be achieved on time by using effective digital technology in the business. It helps in integrating different departments with each other. The business success can be achieved in shorter period after applying the digital technology (Kraus et al., 2021). 


 According to the viewpoint of Gong and Ribiere, 2021, the digital technologies develop the business processes. The business can now be conducted in the most effectual way by applying the technology. The management can also effectively deal with the customer experiences by using the digital transformation. Various business roles such as sales, marketing, as well as customer service uses technology on regular basis. Through this, the products and services can be offered online to all the customers (Gong and Ribiere, 2021).

To examine the different digital technologies implemented by the Vodafone for transformation and increasing profit and value.

 According to the viewpoint of Bhatti et al., 2021, there are several types of digital technology that can be used by the telecom businesses. All these technologies help in improving the efficiency of the business. Various kinds of digital technology include artificial intelligence, cryptocurrency, cloud computing, robotics, blockchain technology, drones, and missiles, 5G data and others. A business can enhance its productivity by using these technologies in the organisation (Bhatti et al., 2021).

According to the viewpoint of Mihardjo and Sasmoko, 2019, the MEC and AWS is one of the important technology that is used in the telecom industries. These technology relates to the other technology to receive excellent results. 

To value the power of digital alteration in increasing profit and value in Vodafone. 


 According to the viewpoint of Gizelis et al., 2023, the telecommunications industry benefits from the digital revolution. It has improved the work culture of the telecom companies. The resources are more effectively managed after applying the digital technologies in the company. The systems, procedure and business workflow are all effected by the digital transformation (Gizelis et al., 2023). 


As per the view of Gupta, Raghav and Dhakad, 2019, the digital transformation has increased the data of the telecommunication industry. The digital transformation also supports the substantiality in the business. It creates a system for collecting the right data as well as using this data for the business intelligence. In telecommunication industry, digital transformation has become an essential aspect to enhance and expand their offerings by integrating new digital technology (Gupta, Raghav and Dhakad, 2019).
CHAPTER 3: RESEARCH METHODOLOGY
The term research methodology can be explained as the methods through which whole research is done. Several procedures are used to select and analyse the data collected by the researcher. It will aid the user in evaluating the reliability and authenticity of the research. 
Research philosophy- The chosen research philosophy is positivism. By using it adequately, the researcher will analyse the concept of digital transformation in a detailed manner. It will cover the wide range of details in brief period. 
Research Approach- The investigator will use the deductive tactic to do the present investigation. The research will be based on the existing theories of digital transformation. By using this approach, the researcher will become compatible to answer all the research questions. It will also provide a detail on the link between digital transformation and development in Vodafone.
Research choice- The present research will be based on numerical data so it will be a quantitative research. All the numerical data related to the research topic will be gathered by the researcher. It will help the researcher in collecting data from the large samples. 
Time horizon- the researcher chooses the cross-sectional time horizon. It will help in accomplishing the research results in lesser period. 
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Data collection- The researcher will use the primary sources to gather the reliable data for present research. New data will be collected related to the digital transformation in Vodafone company. 
Data Analysis- The frequency distribution table will be used to analyse the collected data through primary research. The tables and graphs will be used to effectively analyse the data. A relationship between different elements of digital transformation and telecommunication can be find out by using this method of data analysis. 
Sampling- Under this research, the researcher will take samples. The probability sampling technique will be used in this research. Under this, the participants are selected randomly to answer the chosen research questions. Furthermore, the researcher will choose stratified sampling method to select participants for the present investigation. It will allow researcher to divide the population into subpopulations that may differ in vital ways. It will help researcher to select 30 managers of Vodafone to collect data for the research. Stratified sampling will be used because Vodafone's staff and operations are varied. By applying this technique, relevant features are used to divide the population into distinct strata or subgroups. The goal is to obtain a comprehensive grasp of the consequences of transformation to the digital age on different Vodafone segments via making sure that different strata are represented.
Ethical consideration- The researcher has followed the ethical code while conducting this research. Principles of confidentiality, voluntary participation, anonymity, result communication is being followed under this research. It will protect the rights, dignity, and welfare of the participants. Academic integrity is also maintained under this research.

CHAPTER 4: DATA ANALYSIS

Data investigation is considered as a technique of thoroughly implicating arithmetic and logical tools and techniques to state and illustrate, shorten, and recap, and examined data. The data is obtained through the help of a frequency distribution table in which the respondents are the 30 managers of Vodafone, which provides their perspective towards the digital transformation technologies within the business. The main purpose is to obtain primary data and quantitative data in an effective and accurate manner.
Interpretation and findings of data 

Table 1:

	Q1) What do you understand by digital transformation?
	Frequency 

	a) Using digital tools for maintaining business process.
	20%

	b) Change business process manually to digitally
	30%

	c) Both A and B 
	50%
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Interpretation: The above frequency table highlights the understanding of respondent about digital transformation. 50% of respondents stated that the digital transformation refers to using digital tools for maintaining business process and change business process manually to digitally. Where the 30% respondents stated that digital change describes to the change in business procedure manually to digitally is digital transformation. Remaining 20% respondents stated that the using of digital tools for maintaining business process is known as digital transformation.
Table 2:

	Q2) As per your opinion, is digital transformation important for Vodafone?
	Frequency 

	a) Yes 
	67%

	b) No
	33%

	c) Cannot say
	0%
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Interpretation: From the above frequency table, which is based on the opinions of participants on the rank of digital change for Vodafone. 67% respondents said that it is most important for the Vodafone to adopt the concept of digital transformation to solve the business issues and to manage the process. And 33% respondents stated that it is not important for Vodafone to using digital tools for their business. as per the majority, it is most important for Vodafone to use digital tools or transform their business digitally for the better growth.
Table 3:

	Q3) Are you familiar with the idea of digital change in telecommunication industry?
	Frequency 

	a) Yes
	90%

	b) No 
	7%

	c) Cannot say
	3%
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Interpretation: In the above frequency table, there is the determination of the familiarity along with the digital change within telecommunication industry. From the feedback obtained it has been observed 90% of the selected sample have responded in positive and expressed their opinion towards familiarity. This result constitutes people have more awareness about digital transformation. It is analysed that 90% of the respondents said that they are familiar with the idea of digital change within telecommunication industry. While the remaining 10% of the respondents in which total of 7% of the respondents said they are not familiar with such idea and 3% of the respondents said that they cannot say anything about such thing. 
Table 4: 

	Q4) What are the different benefits of digital transformation technologies considered by Vodafone?
	Frequency 

	a) Increases customer satisfaction
	20%

	b) Transformation and increasing profit and value 
	67%

	c) Drives data-based insights 
	13%
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Interpretation: The above table indicates the different advantageous of the digital transformation technologies undertaken by Vodafone. It is analysed that total of 20% respondents said that the effective implementation of digital transformation technologies resulted towards the increase in the satisfaction level of the customers. Additionally, 67% respondents said that there is the transformation and raising the value and profit of the business in the market. While, remaining 13% respondents said that there are the results towards drives data-based insights. Therefore, most of the respondents claimed that the effective digital transformation technologies resulted towards the increasing and transforming the value and profitability of a company within the market.
Table 5:

	Q5) How satisfied are you with the effectiveness of the digital tools and technology presently used by Vodafone to increase business value?
	Frequency 

	a) Highly satisfied 
	53%

	b) Satisfied 
	27%

	c) Neutral 
	10%

	d) Unsatisfied
	7%

	e) Extremely unsatisfied 
	3%
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Interpretation: The above table bring out the insight upon the satisfaction level of the managers of Vodafone related to the effectiveness of digital technology and tools currently considered through a company regarding to makes increase in its value. In context to such, it is analysed that total of 53% respondents out of 30 said that they are highly satisfied along with the consideration of digital tools and technologies through a company. While, remaining respondents, in which 27% respondents said that they are satisfied but not in higher manner. Despite 10% respondents answer towards the neutral satisfaction level. On the other hand, 7% respondents said they are unsatisfied and remaining 3% respondent said they are extremely unsatisfied toward such question. Therefore, in last it is analysed that most participants claimed that there is the presence of the effective digital tools and technologies within Vodafone business which helps in developing the value within the market. 
Table 6: 

	Q6) How would you assess Vodafone's IT and other departments' collaboration in achieving digital transformation initiatives?
	Frequency 

	a) Excellent Very good collaboration 
	43%

	b) Good No collaboration 
	40%

	c) Fair collaboration 
	10%

	d) Poor collaboration
	7%
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Interpretation: In the above table, the respondent within the survey asked the question about the collaboration of Vodafone’s IT and other departments towards reaching digital transformation initiatives. It is analyzed that total of 43% participants said that they are excellent exceptionally good collaboration, while 40% respondents said they are good for collaboration in reaching digital transformation initiatives. Additionally, the remaining respondents, 30% respondents said that the collaboration of Vodafone’s IT sector and other departments are in fair manner. Despite, 7% respondents said that there is the presence of poor collaboration among them. Thus, based on the responses of higher majority it is determined that there is the presence of the excellent incredibly good collaboration among the Vodafone’s IT industry and other department regarding to makes the achievement of the digital transformation initiatives. 
Table 7:

	Q7) How confident are you in Vodafone's cybersecurity procedures to protect digital assets during the transformation process? 
	Frequency 

	a) Very confident 
	50%

	b) Confident 
	33%

	c) Somewhat confident 
	10%

	d) Not confident 
	7%
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Interpretation: The above frequency table indicates the answers about their confidents related to Vodafone’s cybersecurity procedures to secure the digital assets at the time of the transformation procedure. It is analyzed that there is the presence of the total of 50% respondents who said that they are confident about the cybersecurity procedures of Vodafone regarding to provide the protection to the digital assets of a company in effective and accurate manner. Additionally, a total of 33% of respondents said that they are also confident about it but in particularly good manners. Despite the remaining respondents, in which total of 10% respondents said that they are confident. But the remaining 7% of participants said that they are not confident about the cybersecurity process of Vodafone within the business. Thus, respondents said that they are more confident that there is the effective presence of cybersecurity process of Vodafone which helps in giving the protection to the digital assets at the time of the transformational procedure. 

Table 8:

	Q8) How well does Vodafone use data analytics and AI technologies to gain insights and make decisions in the context of digital transformation? 
	Frequency 

	a) Very effectively
	60%

	b) Effectively
	27%

	c) Moderately effectively 
	6%

	d) Ineffectively 
	7%
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Interpretation: In the above table, there is the understanding upon the answer of respondents towards the consideration of the data analytics and AI technologies related to Vodafone regarding to makes the obtaining of insights and make decision in relation to the digital transformation. It is analyzed that total of 60% respondents answered that Vodafone makes the utilize of its statistics analytics and AI tools within the business regarding to obtain understanding and conduct decisions in relation to the digital transformation. Additionally, a total of 27% respondents said that there is the effective consideration of such methods. Despite, remaining respondents, in which 6% of participants said that there is presence of the moderate effectiveness of such tools and methods. While the remaining 7% participants said they are ineffective about the usage of statistics analytics and AI tools within the business. Thus, based on the answer of the higher majority, it is considered that there is the presence of the amazingly effective use of data analytics and AI technologies and conduct the decisions in relation to the digital transformation within the business. 
Table 9:

	Q9) How familiar are you with Vodafone's digital transformation plans and their implications for business value? 
	Frequency 

	a) Very familiar 
	50%

	b) Familiar 
	33%

	c) Not remarkably familiar 
	10%

	d) Unfamiliar
	7%
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Interpretation: The above frequency table highlights the familiarity of the respondents upon the digital transformation plan and their implications regarding the business value of Vodafone. It is analyzed that total of 50% respondents said that they are remarkably similar along with the plans of digital transformation and their implications within the business. Additionally, a total of 33% of respondents said that they are familiar with it. Despite, out of remaining respondents, a total of 10% respondents said that they are not so familiar with the concept of digital transformation plan and their implications regarding for the business value. On the other hand, there is the remaining 7% respondents who said that they are unfamiliar with such a concept. Based on the higher majority, it is claimed that the managers of Vodafone are familiar with the digital transformation plan and their implications towards the execution of business plan. 

Table 10:

	Q10) How digital transformation impact the capability of Vodafone to create higher money and add value?
	Frequency 

	a) Highly
	83%

	b) Moderate
	10%

	c) Low
	7%
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Interpretation: In the above table, there is an insight upon the impact of digital transformation upon the abilities of Vodafone to build higher money and add value within the market. It is analyzed that total of 83% respondents out of the 100% respondents said that the digital transformation technologies bring out the enormous impact upon the abilities of a company regarding to makes the implementation of business value and the obtaining of higher money. Additionally, only 10% respondents said that digital transformation brings out the moderate impact upon Vodafone which does not effectively makes the creation of the higher money and the value of a business. Despite, the remaining 7% respondent said that there is the presence of the lower effect of the digital revolution technologies on the capabilities of Vodafone which helps in making the creation of the higher money and developed the business value. 

Summary of the analyzation

The study disclosed that digital transformation is one of the crucial factors regarding for the telecommunications business to improve the value or sale of a company in context to Vodafone. There is presence of the different benefits of the digital transformation technologies which are essential for the success of the telecommunication company within the market. The research highlights that the movement within the digital transformation is significant regarding for the rising profit and value of telecommunication company in the market. Vodafone effectively makes the use of the effective technologies and methods related to the digital transformation within the market which helps it to makes the achievement of its business value and increasing profitability within the market. The research makes the use of the primary method in which there is the obtaining of the qualitative data through conducting survey upon total of 30 managers of Vodafone regarding to obtained information about their perspective on digital transformation technologies. 

CHAPTER 5: OPPORTUNITIES
The digital transformation has become a valuable tool for increasing the sales of the company. It has resulted to the overall development of the business in the modern time. Several opportunities can be used by the management through the digital transformation. It has affected the sales of the company. It has helped the company in remaining competitive in the market. The opportunities in business can easily by identified and used by the management through the digital transformational process. It has enhanced the revenue of the company in many ways. When the customers view the products of the company on the digital platform, they gets attracted to it and purchases it (Feliciano, et al., 2023). 
This enhances the sales of the organisation through an online mode. The cost of the company has also been decreased after the value of the digital knowledge in the corporate. The managing is making more through it. The proper cost savings can be done through the digital technology. This is so as the company does do not require to maintain an offline office. The salaries given to the employees of the company will not be given when the company is operating on the online platform. There will be need of less employees on the digital platform. All these employees are the digital marketing professionals who workday and night to increase the sales of the company. These employees work as per their shift timings. But all in one, the aim of the increased sales can be achieved by following the digital transformation technique in a noticeably brief time span Bisma, 2023.


In the absence of the digital transformational techniques, the company will not be able to grab all the market opportunities. It helps the company in cooperating as per the market trends. These trends are very necessary for the development of the business in the market. The company can reduce its inefficiencies in the business through digital transformation. This is helping the business to grow in the technological business environment. It also reduces the operational cost of the business (Saeed, et al., 2023). As the sales is done on the online mode, the business does not require to pay the operational cost for the offline stores. It reduces the manual labour as all the work is done through the digital tools on the online platform. 
Along with this, it too allows the reduce the paperwork. The cost incurred on the paperwork is also reduced by the soft copies of the valuable information of the business. It results to the reduction in the costing of the organisation. The profit margin is increased due to the online business mode. As the company does not have to pay extra for the business operation done in an offline mode, the margin of profit automatically increases in the organisation. Along with this, it also results into the enhanced customer engagement on the social media platform. The customers very frequently visit the website of the company where the post for new products is shown to the public. It allows the company to increase the insights of the website. 
Along with this, the business loyalty has also increased by the digital transformation. The customers recognise the symbol of the brand very easily. All this is possible because of the digital transformational techniques. The technology Si shaping the business into a new era of sustainability. It also helps in protecting the environment through the sustainable development. The online mode reduces the paperwork and use of other natural resources which results into the sustainable development practices. Many digital solutions are present for the business in digital transformational techniques Marek, 2023.


The business can easily reach out to the potential customers through the digital platform. It helps in attracting the potential customers in exceptionally low cost. The offline marketing has geographical limit which is absent in the online ode of marketing. The business can reach out the customers all over the world through a single platform (Khoshroo and Talari, 2023). The marketing team is required to post the products on its website and customers from different regions of the world can see this post. Along with this, the customers can also order the product if they like such product on the online platform. The employees are also happier as the workload is reduced on them. It also helps in retaining the employees of the company in long run. The digital technology is developing day by day in the market. 
Along with this, the customer experience is also increasing on regular basis. The customers are more satisfied after the implementation of the digital transformation in the business. All this has led to the development of the organisation in the market. The satisfied customers refer the products to their friends and family members. This indirectly increases the customer base of the company. It is also helping the business in increasing its revenue in long run. The company makes the decision based on the data received through the digital platform. For instance, if the sales of a particular product are increasing on the online platform, this means that the customer likes such product. So, the management will increase the manufacture of such product in the marketplace. Along with this, it also helps in increasing the streamline services of the company. It initiates the digital advertisements on the social media platform. The digital transformation increases the value of the company in long run. Once the customer is satisfied by the services of the company, the trust of the customer is built on that company. In this way, the company increases its customer loyalty which is especially important for the development of the business.
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CHAPTER 6: CONCLUSION
Based on the facts presented above, it has been determined that digital revolution is a required factor for the telecommunications production to enhance sales and value. The present investigation will identify diverse types of digital technologies that are used by the company to transform their industry. It will also analyse that the shift to digital has benefits in increasing profit and value of the company. The research report summarises about the core concept of the digital transformation. Various digital technologies can be used by the business for improving its value in the market. This report also summarises about the impact of the digital technology on the band image of the company. It leads to an enhanced brand value of the chosen telecom company in the marketplace. The customers can easily order their products through the mobile technology. 
In addition to this, the Vodafone is using the internet of thing for improving its business in the market. It provides solutions to all the business problems in a very less time. This work has a high potential for further analysis and investigation. The study's comprehensive findings and intriguing implications indicate key areas for further research. This study's comprehensive framework gives a solid platform for future scholars to explore deeper into the complexities of the subject matter. 
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CHAPTER 7: RECOMMENDATION
The digital transformation is helping in the development of the corporate in many ways. It is increasing the productivity of the business in long run. The organisation is taking the benefit of it in transforming the business. This has helped the company in increasing the revenue in long run. The digital transformation technique has helped the company in gaining the customer base. The value of the company has also been enhanced by the digital transformation in the marketplace. Along with this, the digital image of the company has also helped the company in increasing its assets in long run. This section will summarise about the whole findings of this research report. The influence of the digital transformation on company will be discussed in this section.
To understand the idea of digital change in telecommunication industry. 


The process of digital transformation concerns the integration and adoption of the digital technologies in the enterprise. This helps in solving the problems of the business in many ways. The digital solution reduces the cost of the company. Along with this, the company can transform itself from the conventional methods of advertising itself in the market. The digital transformation is offering the new services. It allows the overall development of the business in long run. An integration of the artificial intelligence is used in this procedure. It allows the company to remain predictive in nature. Better decisions are being taken using the digital transformation. It can be determined that the digital change has led the business to heights. 
To examine the different digital technologies implemented by the Vodafone for transformation and increasing profit and value.

There are several digital technologies that can be used by the business for increasing its performance in the market. Some of these includes the mobile technology, robotics, net of objects, enhanced experience, and others. All these tools have a substantial control on the corporation world. The mobile technology is universally used in Vodafone for increasing its value in the market. Through this technology, it advertises its products to the customers on mobile. The post is uploaded on a regular basis through the mobile technology in the business. Along with this, the mobile technologies help the business in interacting with the customers 24*7. It provides a real time data to the business management. The problems of the customers are very frequently and easily solved through the mobile technology. 
To evaluate the effect of digital revolution in increasing profit and value in Vodafone

The digital transformation has led to the increased revenue of the company. Earlier, the company can reach out to a very lesser number of customer but now it can reach to a larger section of the society. This has helped the company in increasing its overall revenue in the business. Moreover, the company can manage more earnings through the digital technologies in long run. The target of the company can easily be achieved through the digital technologies. The companies tend to do the data collaborations with the other companies through the digital technologies. 

Conclusions on the research problem


The digital transformation has helped the company increasing its revenue in long run. The organisation has received high return on investment done on the digital technologies. It has aided in framing a positive digital image of the company. The customers get attracted through this digital image before taking any decision for the purchase. A good digital image aids in attracting the potential customers in long run. Further, the organisation also tends to increase its benefits through these technologies. It can be summarising that the digital transformation has resulted to the innovation at the workplace. New techniques at the workplace can be created by using the digital transformation. The resources are also using sustainably after implementing the digital technology in the business. 

Original Contribution of the Research 

The company can use the robotic processes for improving its work in the organisation. It allows improved communication with the customers. The grievances of the customers can be more easily solved by the digital technologies. It provides the 24*7 services to all its customers. Moreover, the company also starts the innovation procedure in the business after using the digital technology in the business. 

Limitations of the Research

This research only works on the online platform of the business and neglecting the offline mode of the business. The main image of the business is obtained initially through the offline mode so it shall also be given importance by the researcher. Further, the research is based on the questionnaire taken by the participants, so it does not five the view of all the customers and mangers of the telecom industry. 

Recommendations/Areas for further/future research

It is recommended that the business shall continue with the digital transformation procedure in the market. More focus shall be given to implement the advanced digital technologies in the business. Initially, it will require the cost, but it will provide high return on investments. In addition to this, the business shall use the automated intelligence digital technology for improving its work in the organisation. The work can be done more easily through the automated technology. In addition to this the company shall give importance to the customer engagement activities. It will allow the company in increasing its business image in the organisation.


It can be summarised that different digital technology is taking the business to success. It has risen the business in the marketplace. The relevancy in the firm has escalated after the implementation of the digital equipment. It has given the business new opportunities for growth and development. The marketplace trends can easily be addressed through the digital transformation techniques. It allows the company excellence in long run. The quality services are delivered to its customers on time. This helps in retaining the clients for along span in the business. The clients tend to order repetitively from the same platform when they are fully satisfied with the outcomes and examines suggested by the establishment. It too improves the digital development of the business in the future.

This study not only adds to the untaken frame of expertise by identifying major research gaps and opportunities for future discovery, but it also paves the way for more in-depth analysis and scholarly inquiry into the issue. As a result, the inherent potential of this study for additional exploration is clear, providing a compelling opportunity for academics to build on the current findings and reveal new insights in the field.
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APPENDIX

	Q1) What do you understand by digital transformation?
	Frequency 

	a) Using digital tools for maintaining business process.
	20%

	b) Change business process manually to digitally
	30%

	c) Both A and B 
	50%

	Q2) As per your opinion, is digital transformation important for Vodafone?
	Frequency 

	a) Yes 
	67%

	b) No
	33%

	c) Cannot say
	0%

	Q3) Are you familiar with the idea of digital change in telecommunication industry?
	Frequency 

	a) Yes
	90%

	b) No 
	7%

	c) Cannot say
	3%

	Q4) What are the different benefits of digital transformation technologies considered by Vodafone?
	Frequency 

	a) Increases customer satisfaction
	20%

	b) Transformation and increasing profit and value 
	67%

	c) Drives data-based insights 
	13%

	Q5) How satisfied are you with the effectiveness of the digital tools and technology presently used by Vodafone to increase business value?
	Frequency 

	a) Highly satisfied 
	53%

	b) Satisfied 
	27%

	c) Neutral 
	10%

	d) Unsatisfied
	7%

	e) Extremely unsatisfied 
	3%

	Q6) How would you assess Vodafone's IT and other departments' collaboration in achieving digital transformation initiatives?
	Frequency 

	a) Excellent Very good collaboration 
	43%

	b) Good No collaboration 
	40%

	c) Fair collaboration 
	10%

	d) Poor collaboration
	7%

	Q7) How confident are you in Vodafone's cybersecurity procedures to protect digital assets during the transformation process? 
	Frequency 

	a) Very confident 
	50%

	b) Confident 
	33%

	c) Confident 
	10%

	d) Not confident 
	7%

	Q8) How well does Vodafone use data analytics and AI technologies to gain insights and make decisions in the context of digital transformation? 
	Frequency 

	a) Very effectively
	60%

	b) Effectively
	27%

	c) Moderately effectively 
	6%

	d) Ineffectively 
	7%

	Q9) How familiar are you with Vodafone's digital transformation plans and their implications for business value? 
	Frequency 

	a) Very familiar 
	50%

	b) Familiar 
	33%

	c) Not remarkably familiar 
	10%

	d) Unfamiliar
	7%

	Q10) How digital transformation impact the capability of Vodafone to create higher money and add value?
	Frequency 

	a) Highly
	83%

	b) Moderate
	10%

	c) Low
	7%
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