John Apps/Rhian Pole/Jamie Tavender - Activity

Student Activity: – 4 x examples of referencing:  In pairs, you must solve the problems and complete the references correctly using the reference list below? The footnotes are numbered and the corresponding references must be entered correctly using the Harvard system. (Think first and discuss with your partner)

Therefore, it is necessary to understand the concept in order to define strategy, by visualizing it. This visualization seemingly helps represent significant elements and depicts relationships within organisations ....................][footnoteRef:1]. ....................)[footnoteRef:2]. Upon successful visualization of strategy it can be further measured. Measuring the strategy will focus on individual elements constituting the visualized strategy and place results in a specific framework such as balance scorecard. This will help readers determining progress of strategy assigned through these elements. The reporting process is to evaluate ongoing progress similar to financial review set frequently if commitments regarding performance are met .....................][footnoteRef:3]......................)[footnoteRef:4]. [1: 

]  [2: Reference list
 Abraham, S. C. (2012) Strategic Planning: A Practical Guide for Competitive Success. 2nd Ed., Emerald Group Publishing: Surrey 
]  [3: 
]  [4:  Chapman, R. J. (2011) Simple Tools and Techniques for Enterprise Risk Management. 3rd Ed., John Wiley and Sons: London. 
] 

.................)[footnoteRef:5], suggested organizational performance is influenced by strategic planning because it formulates future mission of organization that faces competition, technology and customer satisfaction. It also allows developing competitive strategy to achieve this mission and this will help SME’s to continue with strong performance for long time without any depletion. Ruch (2004) stated: “This is supported by creating structure for a firm that deploys resources to execute successful competitive strategy giving distinctive nature for this organization compared to others in business” [.................,(.................,cited by................. ][footnoteRef:6].  )[footnoteRef:7].   [5:  Ferrell, O. C. and Hartline, M. (2010) Marketing Strategy. 5th Ed., Engage Learning: New York
]  [6: 
]  [7:   Hoare, S.  (2009) Online buyers get hi-tech guarantees, The Times, 8th December, p. 27
 ] 

