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CIM professional qualifications 2018

Lecture Schedule Semester 2: Strategic Marketing. 
Level: 6.
Lecturer:  	Will Fleming.
Room no:	220.
Tel:		01792 481686 or 483686.  
E-mail:	will.fleming@uwtsd.ac.uk
  
	LECTURE SCHEDULE 2018

	
Day
	Session No.
	Lecture Topic

	Wednesday 31/1/
	1
	Introduction. What is Marketing? What is strategy?
The planning process & setting the scene.

	 Thurs 8/2
	2
	The Macro & Micro environment.

	Thurs 22/2
	3
	Internal audit & the SWOT.

	Saturday 10/3
	4
	Selecting auditing tools (incl. fin).
Setting aims/goals/objectives. Competitive advantage. Segmentation, targeting & positioning

	Saturday 17/3
	5
	Strategy selection and developing the full marketing Mix. 

	Sat 24/3
	6
	Implementing programmes, Evaluation and Control AND plans and exam preparation.

	TBC 29/3
	7
	OR Plan and exam preparation.

	Tues 10/4
	8
	[bookmark: _GoBack]Examination.



This schedule is a guide only and may be changed. The Wednesday teaching session will be held from 17:00 – 20:00 and the Saturday session will run 10:00 - 16:00.

Essential Reading  
McDonald, M. (2011) Marketing plans: how to prepare then, how to use them. 7th edition. Chichester, John Wiley. 
Hooley, G.J.; Piercy, N.F.; Nicoulaud, B; Rudd, J. (2017) Marketing Strategy and Competitive Positioning.  6th edition. Harlow, Pearson Education Limited.
Top of Form
Bottom of Form







Journals
Journal of Marketing 
Journal of Marketing Research
Marketing
Marketing Week
Harvard Business Review
Also Commercial Reports, Government Reports, Trade Reports

Websites
http://www.marketresearch.org.uk
http://marketing.haynet.com
http://thetimes.co.uk
http://www.ft.com
http://www.cim.co.uk
http://www.connectedinmarketing.com
http://www.economist.com
http://www.emarketer.com
http://www.booksites.net

Assessment
Assessment of this module will involves…. 
Learning Strategy

There will be a variety of ways used to deliver content, some will be in essence lectures, some will be by students reading materials before the class, videos, case studies and practical activities across the scheduled contact time.  The key ideas and concepts will be discussed to identify the main themes and where applicable apply the theoretical issues to real life marketing decisions to develop practical marketing skill.  Students will be expected to prepare answers and analyse cases for presentations.
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