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Introduction
This is a first ( incomplete) draft of my assignment submitted to Moodle. My completed assignment will follow by email.

This study report aims to gain an understanding of how much people value their current domestic electrical supply and if a technological leap that brought with it, cost reduction, low maintenance and convenience for the average consumer could be traded off in an acceptance that to live more sustainably requires a considerable shift in consumer behaviours. There is some  evidence to suggest that consumers may be drawn to products or services that portray a positive brand benefit. According to the journal article ‘consumer attitude and purchase intention towards green energy brands’ the theory states three individual  phycological benefits which can promote the consumers attitude in regard to green energy brands which would increase the possibility of a purchase these have been referred to as ‘warm glow, self-expressive benefits and natural experiences (Apaolaza-Ibáñez, 2012). With this in mind the study poses questions to ascertain people’s perception of themselves regarding sustainable living. 

Residential status may have an impact on how an individual makes decisions on their contribution to carbon reduction for example those who may be renting their home, living with parents or living in student accommodation would not have the option to switch their electrical energy provision, however they may aspire more to living sustainably. Another objective of this study is to try and identify what  drives people to change their behaviours in a way that would involve them to make some small personal sacrifices.

Research has previously been carried out in this field. In a qualitative study carried out by the Centre for Economic Psychology participants were interviewed about their income, social class, and their attitudes to environmental issues. In the study the results suggested that income and demographics had no influence on consumption behaviours, however those who had a positive attitude to environmental issues were more likely to change their behaviours (Lewis & Brandon, 1999).



Methodologies

A quantitative research approach was used for this report. Quantitative research involves the use of numerical data, allowing the data to be analysed in an unbiased and systematic way, which should also be replicable for other researchers should they wish to use or test the research (Quinlan et al, 2019). The methodology and statistical manner of quantitative research also allows for much larger sample sizes, and takes less time, effort and resources to collect the initial data.

An online survey was conducted using Google Forms comprising of  a participant agreement  a series of questions relating to the study.
[image: ]
A link was created, and the survey was sent to 30 participants which comprised of a diverse subject group.

By employing quantitative research methodology all survey responses were downloaded into an Excel  spreadsheet where the data was cleaned and (numerical coding?)    in preparation to importing in SPSS cross tabulation

Data Presentation and Findings
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NOTE: A cross section of age groups agree that pylons spoil the countryside





	Residential Status * Wellbeing Crosstabulation

	Count  

	
	Wellbeing
	Total

	
	3
	4
	5
	

	Residential Status
	1
	1
	2
	8
	11

	
	2
	1
	0
	4
	5

	
	3
	0
	1
	3
	4

	
	4
	1
	4
	2
	7

	
	5
	0
	0
	1
	1

	Total
	3
	7
	18
	28
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Is there a link between residential status and wellbeing?








	Bill_Payer * Giveup_Conveniences Crosstabulation

	Count  

	
	Giveup_Conveniences
	Total

	
	1
	2
	3
	

	Bill_Payer
	1
	7
	2
	11
	20

	
	2
	4
	2
	2
	8

	Total
	11
	4
	13
	28



The bill payer is more in favour of giving up some conveniences!


	Bill_Payer * Reduce Usage Crosstabulation

	Count  

	
	Reduce Usage
	Total

	
	1
	2
	3
	

	Bill_Payer
	1
	15
	3
	2
	20

	
	2
	3
	4
	1
	8

	Total
	18
	7
	3
	28



The bill payer is more in favour of reducing usage! SAME FIGS!

	Live_Without

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	5
	17.9
	17.9
	17.9

	
	2
	15
	53.6
	53.6
	71.4

	
	4
	8
	28.6
	28.6
	100.0

	
	Total
	28
	100.0
	100.0
	



NO ONE wants to live without a washing machine!

	Power_Pylons

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1
	16
	57.1
	57.1
	57.1

	
	2
	4
	14.3
	14.3
	71.4

	
	3
	8
	28.6
	28.6
	100.0

	
	Total
	28
	100.0
	100.0
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Participants were asked a series of questions shown below]

Age Group?
Gender?

Residential Status?

Are you responsible for paying the electricity bill in your home?

‘Would you be interested in reducing your home elecricity usage?

‘Would you consider yourself to be environmentally aware?

‘Would you consider giving up some of your home conveniences if you could benefit from
significant home energy savings?

Do you think decorative lighting is important in creating a comfortable living space?
‘Would you like the freedom of being able to move lighting and power supplies around your
home by simply picking them up and placing them wherever you need them?

like the idea of having electrical power in your home without switches . sockets, cables or
wires?

Do you think electrical power pylons spoil the natural countryside?

If you had to live without any one appliance, what would it be?

Television

Dishwasher

‘Washing Machine

Microwave Oven

On ascale of 1 to 5 how important do you feel your home i in relation to your overall well-
being?
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Case Summaries®

Age
Do pylons spailthe Yes 1 18-30
countryside? B 1655
3 18-30
4 56 and over
5 15-55
3 at-4s
7 at-4s
8 18-30
9 18-30
10 56 and over
11 15-55
12 at-4s
13 15-55
1 56 and over
15 18-30
16 18-30
Total N 16
No 1 18-30
2 56 and over
3 18-30
4 18-30
Total N 4
Dontnotice them 1 56 and over
2 at-4s
3 18-30
4 18-30
5 18-30
3 56 and over
7 18-30
8 56 and over
Total N 8
Total N 2

a. Limited to irst 100 cases.
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