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[bookmark: _Toc531711745]Introduction 
This report evaluates the effectiveness of modern technology in the workplace and explores social media as a mean of marketing, information gathering and communication. Technology and Social media has taken over the workplace and is spreading like a forest fire. Industry leaders in all the different fields have started opting to new and advanced technologies and the others are following their tracks. Social media is a very powerful tool for companies. This is the era of information. Social media analysis helps companies to research consumer behaviour, needs, trends etc. Businesses can now advertise their product to their target group more effectively now. Social media presence is essential for a company to survive. 











[bookmark: _Toc531711746]Evaluation of the effectiveness of Modern Technology at workplace
Among the many factors a business needs to survive in the 21st century, technology takes precedent over all others. Mastery of the basic technology is a must for applicants in the recruitment process as most workplaces have switched to electronic software from the traditional pen and paper. The change has had a domino effect on the globe. It is a must to create brand recognition and ensure long term sustainability.
[bookmark: _Toc531711747]Mobile phone
Mobile phone has made communication within the workplace far easier. It was having been on the workplace since the early 2000s and since then is contributing significantly towards transforming the business communication and workplace dynamics of the business organisation (Aragon, 2013). The dynamics of mobile phone in the establishing communication can be presented as follows:
[image: ]
Figure 1: Mobile phone
Source: (Bell, and Waters, 2016). 
Mobile phone works as a mini work station for the employees working inside an organisation as it allows the related personnel to send the data, replying to the clients on an instant and also supporting their needs whenever needed. Mobile phone technology is advancing first which is making it more effective.
[bookmark: _Toc531711748]Web based Email
Email has been an essential tool for the workplace since the late 90’s. It has completely obliterated the idea of pen and paper and has made the office much more digital based
Efficiency: Efficiency is the main essence of technology. The use of E-mail has made the work place much more efficient and effective. Projects now move at a greater pace than they did when the only way of long distance communication was letters or faxes. Email saves time, gets the job done and also saves our money all at the same time.  
Effective Communication: Effective communication is an integral part of any business. E-mail can be sent to multiple people at once and it has many other useful features like forwarding and archiving (Cottrell, 2011). It can be received and replied to instantly making it the best available way of communication. It is much easier to communicate across borders now which was not there before. 
Yahoo Vs Gmail
Google Drive and One Drive are dominating the cloud storage market. But if we have to compare them both storages have their pros and cons.
	Yahoo
	Gmail

	Relatively slower
	Faster

	Not as easy to use attachments 
	Easier to use attachments 

	Better in folder creation
	Not as good in folder creation 


 
[bookmark: _Toc531711749]Cloud File Storage
A couple of decades ago, there was a time when work meant working only at the office. This thought process has changed mainly due to innovations like the cloud file storages. Workers are now able to take the work with them anywhere they go without worrying about reporting to the office. 
Smoother Interactions: Cloud file storages have revolutionized the entire idea of work. It doesn’t matter whether someone is living in the southern hemisphere or the northern hemisphere, they can communicate with each other and send files back and forth with cloud file storages. 
[image: ]
[bookmark: _Toc531696052]Figure 2 Cloud Storage
Source- (Mathsisfun.com, 2016).
Secure Access: Cloud file storages provide excellent security where it is very safe for people to store data. Confidential organizational data are typically stored and shared across cloud storages. People can choose whom to share it with and keep the data hidden from everyone else. This features make the cloud file storages an excellent tool to use in the workplace. 
 One Drive Vs Google Drive
Google Drive and One Drive are dominating the cloud storage market. But if we have to compare them both storages have their pros and cons.
	Google Drive
	One Drive

	15 GB free storage
	5 GB free storage

	Relatively expensive options
	Cheaper options

	Shareable links exist forever
	Shareable links can have expiry dates





[bookmark: _Toc531711750]Exploration of Social Media as a Tool for Marketing, Information collection and Communication
To question the power of social media is to question the importance of drinking water. It’s no longer a want but a need. Social Media is an important part of strategic planning for any business. Social platforms boost and support a business in more ways than one. A big advantage in using social media is the low barrier to entry. Any one and any company can start using the channel any time they want to. It’s open for all. It is a very powerful tool indeed. 

[bookmark: _Toc531711751]Social Media as a Marketing tool
Social media marketing is the use of social media platforms to promote brands and products. As of 2018, internet users make up 52% of the world’s population and 42% of them are active social media users. (Shaw, 2018) So it is pretty evident by the numbers that there is a huge window of opportunity for marketing by the use of social media. 
Brand Recognition:  The results of this study shows that advantageous campaigns on social media are the most significant drivers of brand loyalty followed by relevancy of the content, popularity of the content among friends, and appearing on different social media platforms and providing applications (Erdoğmuş and Çiçek, 2018) Every opportunity we have to syndicate our content and increase our visibility is valuable. Social media gives the product a voice. This is important because it concurrently makes it easier and more available for new customers, and makes us more familiar to existing customers. For example, a frequent Twitter user could hear about our company for the first time only after stumbling upon it in a newsfeed. Or, an otherwise apathetic customer might become better acquainted with our brand after seeing our presence on multiple networks.
Higher Conversion Rates: Social Media marketing has a humanization effect. By interacting in social media brands become more humanized. In the Social platform brands act like people. And this is crucial because people want to do business with people and not companies. As a result, having a social media presence can drastically improve conversion rates.  
Higher Brand Authority: Interacting with the customers frequently is a nice gesture to other customers that a company wishes to convert. When a user of the product wants to brag about a product or service they normally go to their social media. Every post they make using the brand name is a good thing for the brand. Social media hands out another advantage, exposure. How a company is responds to the complaints of a consumer is there for all to see. If used smartly, it can be a powerful tool.  
Better Search Engine Rankings: SEO is the best way to gain traffic on the internet. Google uses social media presence as an indicator to verify a brand. Every big company has a strong social media presence. So having a decent social media presence communicates that the brand is legitimate and provides a better Search Engine ranking. 
[bookmark: _Toc531711752]Social Media as Information Collecting tool
It’s the era of the digital revolution. Everything we see and know is information. And every bit of information is important to someone. Companies need the personal information of their consumers to figure out their personal preferences. Previously this was very tough and tedious to collect. And in some ways unethical and illegal as well. 
But with the introduction of social media, consumers are voluntarily giving up their personal information. Social media is a goldmine for businesses. They have access to a huge pool of customers and the best part is that it’s all convenient.  
Ease of Access: The information is very easy to collect. Companies can have access to all the basic data they need about the consumers. They can collect their emails and send them promotions. In this way social media helps companies in building their potential customer database (Hays, et al, 2013). They can now differentiate between people who have high chances of buying their product from those who have close to no chance of doing so. 
Availability:  The data on social media is always available. And a variety of data types are also there. From demographics to psychographics, companies can have access to everything they need regarding their target group. And they can collect this information very easily as well.
Competitor Analysis: The information on the competitor companies are also available along with the customer. So companies can look up which product of their rival is doing well, which commercial got the most traction and so on. In this way companies can not only figure out what they have been doing wrong but also what their rivals are doing right. This procedure gives them a competitive advantage to strive for more.
Calculated Decision Making: Decision making is one of the if not the most important tasks a company has to do. But to make decisions a company needs a lot of information. Social Media gives a company a plethora of information. A company that can use this service properly can do very well in the market.
[bookmark: _Toc531711753]Social Media as Internal Communication tool
Communication is one of the most important workplace components without a shadow of a doubt. The days of politics in the workplace are long gone. Employers demand teamwork now more than ever. And to work as a team, internal communication is a prerequisite. 
Internal communication moves the formal information within the hierarchy. It is very important that this flow of data is smooth and transparent. Almost all companies use social media as a mean of internal communication. Skype, Facebook, WhatsApp have regular practice in the workspace (Hoechsmann, and Poyntz, 2012). 
Convenience: People always prefer the easy way out. Social media offers a convenient way of communication. Using social media for internal communication is a no-brainer actually. It is very easy and simple to use. The interface offers a very viable way of communication.
Efficiency: Social media is a very fast way of communication. It communicates information to the relevant people with a press of a button. The faster the message is communicated to the people, the faster the work is likely to be finished. 
Motivation: Facebook has launched an app called “Workspace” that is dedicated to internal communication. The interface is same as the original app but only used by businesses (Holman, 2016). Work can be very difficult and tedious. Social media adds a bit of life in the workspace. The content can be illustrated in a way that is easier to comprehend. 
[bookmark: _Toc531711754]Evidence of Own Professional Online Presence
Finding a job nowadays is tougher than ever before. There are so many candidates for one job opening. From the employer’s perspective, there are so many applicants for one    post. So, they are turning to the internet for the screening out process to limit face to face conversation and cut costs.   As a result, having a professional online presence is extremely important. 
I have an online professional presence for a very long time. My online profiles are linked below:
Facebook- https://www.facebook.com/100024643233152
Twitter- https://twitter.com/Hasan_Mikhail
LinkedIn- https://www.linkedin.com/in/hasan-uddin-342145123/
[bookmark: _Toc531711755]Conclusion
Technology is leading the Electronic Revolution of the 21st century. And it has declared its domination in the workplace as well. The world of business has changed significantly. It is now completely technology based. From marketing to internal communication technology is spread in every department of the business. It has a spider web effect through which it makes everything work like it is supposed to. Technology has an emphatic effect on the workplace (Maund, 2017). And this effect is only going to get stronger with time. Social media is a very important tool for companies. To survive in the industry and for long term survival online presence is a prerequisite.  
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