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Introduction 
This essay will explore Hotel Marriott's CSR with their core purpose of sustaining the hospitality industry as a whole Corporate Social Responsibility is a system where businesses do a part to improve society and, in this Sustainability, means balance in utilising resources to satisfy the needs of the current generation without disrupting sustainable resource usage for the future generation. Within the sector of hospitality, CSR contributes significantly to facilitating sustainable techniques as the businesses take into consideration the triple bottom line– which drastically reduces the negative impacts on the environment, society and the economy. Marriott International, the world’s largest international hotel company, sets an instance by being responsible for community social action. Large hotel chain Marriot has shown its unwavering efforts to make its practices in prominent locations of the globe environmentally conscious from its hospitality which results in a sustainable business. Employing energy conservation technologies is one way that Marriott   CSR is targeting the creation of long-lasting positive impacts. In local communities, Marriott also supports communities through its initiatives. The initial part of this essay will be the description of CSR and its relevance in the context of hospitality and sustainability. It shall then define CSR and sustainability, as the fundamental terms of the discussions, to provide a clear understanding of these terminologies. An introduction follows afterwards in which the essay will give a little background about Marriott International, its worldwide presence and the continuing responsibility of the said firm on the matters of CSR. Lastly, the essay will present its structure, making it easy to follow the detailed analysis in the upcoming paragraphs.



Discussion
Marriott International’s CSR policy is not only a case in point for the hospitality industry but it also leads in green development and environmental conservation through its comprehensive approach to sustainability (Sanvitale, 2020). Through its vision of ambitious goals and commitments, Marriott aims to significantly decrease its carbon footprint, fosters social responsibility, and reports solid development in the economies of many nations around the globe (Ertuna, 2022). These strategies range from the launch and implementation of such measures as energy conservation and waste reduction to actions regarding community engagement as well as workforce development. The role of Marriott's CSR policy goes beyond the range of its activities but also to be a pioneer of the industry and cover a broad extent of operation (Cooper, 2021). As one of the biggest worldwide hotel chains, Marriott`s behaviour has a great influence on environmental conservation, social well-being, and the development of the economy hence these topics should be intensively considered and their impact on the overall picture should be accurately determined (Sanvitale, 2020). Consequently, an examination of Marriott's CSR policies makes a good point to reveal the best practices, problems and ways for environmentally friendly operations within the hospitality branch.
Furthermore, a careful look at what Marriott is doing in corporate social responsibility reveals potential areas for improvement. Besides the fact that this tourist group pays its staff well and takes responsibility for environmental protection, the Country continues to experience challenges in the implementation of sustainability practices uniformly throughout its large network of domains. Disparities in law regulations, social norms, and resources available may result in someplace the effectiveness of CSR policies not being achieved (Ertuna, 2022). Moreover, in spite of that Marriott does reach the results concerning sustainability the need of additional novelty and investment can still be a challenge as, due to global fast-pacing changes, the effective solution in the area of environmental and social issues requires more development.
The corporate social responsibility of Marriott International includes numerous programs aimed at preserving the environment, and social well-being of communities as well. With reference to ecological stability, Marriott has many policies to come up with ways of minimising carbon dioxide emissions and the wastage of resources within all of its hotels globally (Marin-Pantelescu, 2021). These bids also comprise different programs such as grants and loans intended to increase energy efficiency, e.g., LED lighting and other smart equipment, which will subsequently decrease energy use and emission of greenhouse gases (Baicu, 2019). Moreover, Marriott also puts into practice waste reduction programs, for instance, recycling activities and waste-to-energy projects, to minimise their operations' environmental impact.
The environmental efforts of Marriott are praiseworthy. However, the analysis of these efforts shows some points where improvement is needed. However, implementing various energy-efficient technologies is the key to realising desired energy consumption reductions only because hospitality operations are massive energy consumers (Baicu, 2019). In addition, waste reduction efforts will correspond to minimal or non-existent changes in the absence of comprehensive waste management strategies that address the entire waste life cycle. In this case, Marriott will grow by optimising the cooperation with suppliers for the purpose of supporting sustainable sourcing, by choosing suppliers with qualifications for eco-friendliness in top positions or by extending the cooperation mainly to local suppliers.
Regarding social sustainability, Marriott has implemented diverse initiatives on how to interact with local communities, assist employees, and achieve equality and inclusion within the workplace. Community services include collaboration and organisation related to NGOs and the community to solve social issues like eradication of poverty and education (Baicu, 2019). In addition to that, employing leadership development programs to develop employees’ skills and work character through training and other opportunities for career growth, Marriott ensures that its employees grow professionally and work more satisfied with their jobs (Marin-Pantelescu, 2021). In addition to this, Marriott had as their goal to showcase their support for diversity and inclusion through the establishment of the Marriott Culture and Inclusion Council and the efficiency of the diversity training programs.
This type of criticism reveals that Marriott's social programs are not sustainable in the long run. What community programs might bring short-term benefits in, keeping the positive influence over the long term would possibly be a result of perpetual involvement with local stakeholders and their proper engagement (Ghaderi, 2019). Similarly, notwithstanding the fact that employee empowerment programs may well enhance job satisfaction and retention rates, making sure that all the workpeople, no matter their ethnic group, enjoy equal access to work and job opportunities continues to be a Herculean task. On the other hand, it might be necessary to consider the role of systemic barriers and biases that people experience in the process of diversifying the workforce (Ikejimba, 2022). Therefore, as Marriott continues striving to increase social sustainability the challenges related to should be anticipated and how they can be overcome to improve its long-term effectiveness should be pursued.
The Marriott Hotel Group worldwide has of course a multi-dimensional CSR portfolio which encompasses a plethora of challenges that must be resolved tactfully and with meticulous strategising. These problems arise from many sources, including within the parameters of cultural differences, regulatory complexities, and resource constituents, which carry a high impact potential on the effectiveness of CSR schemes Marriott undertakes (Vlasceanu, 2020). The cultural variations associated with the CSR subjects are the essential obstacle to be met in Marriott's international operations worldwide. As a worldwide company concurring in a multi-profile context, Marriott realises that the differing approaches to sustainability and CSR are not encountered in the same degree of acceptance in different zones. In some places, sustainability gets its importance, but in a few others, it may not get that much attention (Franco, 2020). Cultural diversity in ethics can play a vital role in either positively or negatively influencing CSR initiatives’ uptakes and executions by different hotel workers, guests, and local communities, as sustainability values may differ among them.
The multifaceted regulatory environment serves as the premier obstacle for Marriott's CSR activities (Khuadthong, 2020). Working in several jurisdictions and countries means that Marriott not only needs to comply with local, national, and international orders of environmental protection, labour rights, and community engagement but also forces to operate within them. Compliance with the many environmental regulations these countries have in place requires a great deal of resources and knowledge to navigate the environmental protection targets of Marriott's company at the same time (Inkson, 2018). For example, new rules or different plans of the government may cause difficulties with the implementation of corporate social responsibility (CSR) programmes of Marriott. To meet those challenges, it is necessary to keep a close watch and constantly adapt the CSR policies to the change. Resource constraints, the second major challenge in the CSR program execution of Marriott, is a critical problem. For this purpose, Marriott is working in highly competitive environments where profit margin can be narrowed thus devoting fewer resources to sustainability commitments (Graziano, 2021). Similarly, the implementation of sustainable principles, including energy savings technology for example, or civic development ventures, is frequently accompanied by the high cost of capital expenditure that will take time for the payback. Demanding a delicate balancing of financial means with corporate social responsibility (CSR) needs, Marriott may find this to be the most complicated task, especially during economic downturns or worst market conditions.
However, Marriott has acted with a number of solutions to resolve the disadvantages and make their CSR activities more effective. One of the strategies is stakeholder engagement, where important stakeholders like employees, customers, suppliers and local community members are always invited to decide and put the program into action (Bagdadi, 2023). Through stakeholder engagement and designing a decision-making process that meets their needs and aligns with their expectations and priorities, Marriott increases the relevance of the CSR, thus the impact on the environment and society.
Another important part of Marriott's strategy is to build up the capacity and training of the employees to have the skills and knowledge required to support CSR efficiently. Production and implementation in this regard are thought of primarily as watershed management, cultural sensitivity awareness training of employees on environmental carrying capacity and regulatory compliance to ensure that the staff is adequately ready to bear the challenges posed by implementing Corporate Social Responsibility policies.
Marriott's Corporate Social Responsibility (CSR) will either create differentiation for the brand thus making it competitive or it will strengthen the customer base through loyalty. Besides, the focus on environmental responsibility and ethical business practices will improve the firm's financial performance (Moret, 2020). The CSR program of Marriott is powerful and it can burnish the good reputation of this organisation as well as expose a competitive advantage over in the hospitality industry.
The possibility for brand differentiation is one of the ample advantages of the Marriott Company. With the market getting more competitive in time and people becoming more selective in this respect, conscience consumers are prevailing and many are choosing ethical businesses. Marriott's robust CSR programs can be its distinguishing factor as consumers might opt for brands that appear to have adopted environmentally friendly policies, show social responsibility and display ethical business practices (Bagdadi, 2023). This lifestyle will inform the buyers that they cherish environmentally friendly travel methods, and are ready to materialise their values together with the brands that maintain the same.
Moreover, the CSR programs of Marriott can improve customer loyalty as well. Research has confirmed that those brands whose positioning indicates their social and environmental accountability are the ones whose customers will remain politically faithful (Bagdadi, 2023). Through various avenues of CSR, including community development projects, environmental conservation initiatives, and employee programmes which aim to empower, the affected customers will be able to trust and stay loyal towards the company which will result in repeat business and word-of-mouth recommendations.
Additionally, the CSR initiatives of Marriott may play a role in improving the firm's long-term financial performance through increased operational efficiencies, lower costs, and improved brand image. An example includes money for renewable power energy-efficient technology, waste collection programs and that reduce the payment of utility bills, and therefore, save a lot of resources (Moret, 2020). Also, the strong CSR reputation arms the investors who view Marriott as a socially responsible company and thereby have a chance to get capital at advantageous terms.
The sustainability factor is a complex subject which can be solved by implementing innovative CSR practices introduced by Marriott. Applying a new paradigm of CSR, say, eco-friendly hotel designs, sustainably acquired raw materials and carbon offset plan, Marriott can be a role model for others to learn from (Bagdadi, 2023). This may stimulate a similar impact across the sector supply chains, changing the whole industry direction and contributing to a wider social agenda aimed at climate change and inequality.



Conclusion 
This essay has considered the role that Marriott International's Corporate Social Responsibility (CSR) initiatives play in addressing sustainability issues in hospitality. A scrutiny of Marriott`s environmental protection, social justice plus ethical behaviour indicates that the hotel industry`s leader is Marriott company across the world. Marriott's CSR initiatives not only have positive implications for the environment and society but also significantly contribute to the development of the brand image, acquisition and retention of customers as well to the company's viability. The CSR being Marriott's primary objective shows its commitment to creating the best value for the planet human community and all its stakeholders. Additionally, the effort facilitates the minimisation of negative effects. Evaluating this scenario, Marriott has an advantage in fostering continued positivity through its CSR strategies, thereby driving the industry's influence. Through its message, the Marriott with its size, assets, and skills can influence the hospitality industry's practices, set sustainability standards, and ignite collective actions toward fostering a sustainable future for the hospitality sector and beyond. As Marriott stays on top of new technologies through its standards of Social Responsibility, it has a chance to leave a mark on the globe at the same time, while having success in business ventures.
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