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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads within few seconds however Website performance on mobile remains a serious challenge. According to Toolster’s 2024 statistics, the average mobile site takes around 11.48 seconds to load—far slower than the roughly two seconds typical on desktop. In a mobile-first era, this gap creates significant issues for developers and site owners. Despite this, there is surprisingly little conversation about what it truly takes to build faster websites. While some factors, such as a user’s device or network conditions, are beyond your control, many of the most important performance optimizations are not—particularly when working with an open-source CMS like TYPO3.. (Steed, 2025) 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, it has got so many subpages, because Subpages are the backbone of a website, delivering detailed content and guiding user journeys beyond the homepage. They form a clear hierarchy, helping users and search engines navigate the site effectively. Each subpage should focus on specific user intent, with clear structure, consistent design, and easy navigation. Well-organized subpages improve user experience, support SEO performance, and ensure content is meaningful, accessible, and logically connected within the overall site architecture.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, a customer can make a reservation through the website, as it is very easy, practically and fast, making a reservation on the website is very simple and convenient. The process is quick, clear, and easy to follow, allowing users to complete their booking im just a few steps without confusion, saving time and effort for everyone.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Improve usability by simplifying navigation, ensuring mobile responsiveness, and speeding up load times. Use clear visual hierarchy and readable text to guide users. Include strong calls to action, maintain consistent design, and enhance accessibility. Provide helpful feedback and reduce unnecessary steps to create a smoother, more efficient user experience.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
There are some differences, but not many, however a website’s appearance can vary across different screens, not just between mobile and desktop devices but also among desktops with different resolutions. Screen resolution, measured in pixels, determines how much detail can be displayed. Higher resolutions show more content with greater clarity, while lower resolutions display less content at a larger scale. As a result, designing a website for only one screen size can lead to inconsistent layouts and a less effective user experience across devices.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website has great colour videos, a photo gallery, and I think it is very important and adds a lot of elegance, because Magary helps explain ideas quickly, makes content more engaging, and supports branding by creating a visual identity. It can also guide attention to important sections.
Video is used to demonstrate products, explain processes, or tell stories in a more dynamic and engaging way than text alone. It can increase understanding and keep users on a page longer.
Colour influences mood, readability, and navigation. It highlights key actions (like buttons), separates sections, and reinforces brand identity. Good colour contrast also improves accessibility and ensures content is easy to read.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
They do not have a way to chat online with someone, and I think this is very important on any website since it often generates questions and it would be very good to be able to have direct contact with someone who can help instantly, however having a wbsite with a place to talk to someone online is very beneficial for both businesses and users. It allows people to ask questions, get immediate help, and receive clear information without waiting. This improves customer satisfaction and builds trust, for businesses, it also helps understand customer needs better and provide faster support.

	Question 2d – How effective are the social media links on the website?


	Answer: 
It is extremely important that every website has links to connect with social media, as this allows us to learn more about the website we are investigating, although [endnoteRef:1]small, social media links can have a strong impact on a website. These external links connect visitors directly to a brand’s social media pages, making it easier for them to explore further. They improve user experience by encouraging engagement across platforms and helping to strengthen brand recognition. [1:  ] 

Since website visitors are already interested in the brand, social media links offer a simple way to encourage continued interaction elsewhere. Integrating social media into a website also supports link-building, increases visibility, and expands the brand’s reach beyond the website itself.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Yes, the page is clear for the customers, because when a website clearly shows what it offers, it is easy for users to understand its purpose and services. This improves usability and creates a positive experience. Clear information helps build trust, keeps visitors engaged, and reduces confusion. As a result, users are more likely to explore the site further, stay longer, and complete actions like signing up or purchasing.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
All reviews are available in the website, so the customers can see other customers experiences, and these are updated as they are reviewed, Seeing other customers reviews on a website is helpful because they build trust and credibility. They let users learn from real experiences with products or services, helping them make more informed decisions. Reviews also reflect the business’s quality and reputation. In addition, they can highlight both strengths and potential issues, giving a clearer and more balanced view before buying or using a service.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
A service is presented as high quality on a website through clear, professional design, well-written content, and strong visual presentation such as high-resolution images or videos. Positive customer reviews, testimonials, and ratings also reinforce trust. Clear explanations of services, transparent pricing, and easy navigation further suggest reliability and professionalism.
You will choose to use the company’s services if the website demonstrates trustworthiness, meets your needs clearly, offers good value, and shows evidence of satisfied customers. A strong first impression, combined with useful information and easy access to support, also encourages users to engage with the service.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes for mi everting is clear including price, however if prices are clearly shown on a website, it usually indicates transparency and helps customers quickly understand whether the service fits their budget. When prices are visible and match the overall presentation of the service, they can reinforce the perception of quality—higher prices may suggest a more premium or specialised service, while lower prices may indicate affordability or basic options.
If prices are not shown, it may be because the company offers tailored or custom services where costs vary depending on the customer’s needs. It could also be a strategy to encourage customers to make contact first, allowing the business to provide personalised quotes and potentially justify pricing based on individual requirements.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling

	
	2.Indoors Games

	
	3.Prices

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
No. Whether a company’s website appears in the top ten Google results depends on the specific business and the search terms used.
Generally, a site ranks highly if it is well optimised for search engines and closely matches what users are searching for. Key factors include relevant keywords, website authority, quality and updated content, backlinks from trusted sites, and good technical performance such as speed and mobile usability.
If a company is less established or has weaker SEO, it may not appear in the top results and could be found further down the listings.
 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites are still highly relevant in modern UK business.
They act as a central online presence where customers can find reliable information about a company at any time. Unlike social media platforms, a website is fully controlled by the business, allowing consistent branding, detailed content, and clear presentation of services or products.Websites also build trust and credibility. Many customers expect a professional business to have a well-designed site with contact details, reviews, and clear pricing or service information. Without one, a business may appear less established or less legitimate.In addition, websites support marketing and sales through search engine visibility (SEO), helping new customers discover the business. They can also integrate e-commerce, bookings, and customer support, making transactions more convenient, websites remain a key tool for visibility, credibility, and customer engagement in the UK business environment.
Top of Form

Bottom of Form


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
A key improvement for most company websites would be to enhance the clarity and organisation of the homepage.This is important because the homepage is often the first page visitors see, so it should quickly explain what the business does, who it serves, and why it is useful. If this information is unclear, users may leave the site. By improving structure with clear headings, short sections, and a strong call to action, users can understand the website more easily. This creates a better experience, reduces confusion, and encourages visitors to stay longer and take action.
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