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Social media plays a big part in how companies promote their business Social media is used to reach a wider audience when promoting their business. Before social media existed businesses would have to rely mostly on newspaper and radio advertisement to promote their business there are many different social media networks that businesses can use depending on the target market they want to reach out to such as Facebook, Twitter and LinkedIn. Businesses use social media to reach out to a wider audience to gain more custom using social media can also benefit businesses in other ways such as being able to interact with customers to answer any questions they may have this shows that the business provides goof customer service, another benefit of using social media is that it allows customers to leave reviews which means that potential customers could be drawn it to buying from the company knowing others have had a good experience. Another reason why businesses use social media is that they are able to team up with celebrity influences who can promote their brand this will boost sale as people like to see celebrities using products.
 On the other hand, this could go against the business if not used correctly for example if you leave customer questions unanswered it leave the impression that the customer service is not good. Also, if customers do not have a good experience and leave negative reviews it can have a big impact on future custom and reputation using social media to promote your brand is free were as newspaper, television and radio adverts cost money. Knowing what social platform would work best for the business is important as different social websites have a different user base, Facebook has the widest audience base as people of all ages and backgrounds use it, in January 2019 there were 39,729,000 Facebook users in the United Kingdom The majority of them were women at 52.54%, people aged between 25-34 were the largest user group being 10,100,000. twitter is used by a lot of businesses as it helps communicate the brands ethos and personality  one of the negatives of using twitter is that there is a limit of characters you can use per post. The downside of using social media in general is that it requires commitment which can take up valuable resources. 
To create a good digital identity, you need to be consistent with all social medias to do this all usernames need to be that same this makes it easier for current and future customer to find all social media pages. Another way to create a good digital identity is to use pictures only relevant to the service you are providing having privacy settings in place is also important as it gives you more control. If the business has its own website it is important to have as much detail as possible as customers will have more trust that it is a real genuine website. Details should include contact information, policies and possibly customer reviews depending on the type of business. Adding links to social media pages is also important as customers will be able to see more details about the company. 
 Creating a good digital identity online is very important for businesses at it makes the business look more professional and authentic. It also allows customers to identify the different social media pages as being the same business. Some companies such as Avon allow members of the public to become representatives this can include physical and online work such as knocking on doors and advertising using their social media page some people use their personal social media page which can negatively impact the business as there would be a mix of personal and business promotion posts this could give off. To be successful in representing a company through social media it is important to separate your personal and business profile. By setting up a separate profile for representation it allows you to solely concentrate on promoting the products and services
When using social media, it is important to make sure you are following all the correct laws such as complying with advertisement standards as there is a risk that the page can be removed it the advertisement goes against the standards . Making sure that you have all policies such as privacy policy that lets users know how their personal details will be used, a disclaimer that sets out the limits of you legal liability and terms and conditions that let users know what they can expect from the site. 
In 2018 a new privacy law came into place across the EU called GDPR which stands for General Data Protection Regulation. This law made a bid impact on businesses as it changed the way they handle customer details and how they communicate with customers. GDPR gives the customer or client more control over their personal data and that there is more security in place to further protect their data.  Since the law GDPR was introduced cyberattacks and data fraud have increased in scale and frequency. When this happens, the business is required to notify the persons affected. 
The main risk of using social media for promoting businesses is that pages could be hacked putting the business at risk consequences could be that customer details are leaked to the public such as address or bank details. Another risk is that fraudsters can pose as a real company on social media and scam customers this can have a big impact on the reputation of the legitimate business. People create fake business pages for many different reasons such as putting malware on customers devices, purposely giving the business a bad reputation and try to scam people into giving personal information such as bank details. Other consequences of cyber-attacks are disruption of trading this can be because without the use of the website it is unable to do business this would lead to loss of profit a lot of resources would also be used up trying to get back the control of the websites. Lots of people set up face businesses to scam people of money they do this by advertising high priced items at an extremely low cost this attracts customers to buy their products with they will most likely not receive another scam is to advertise a product for a low price but hide extra charges in the shipping costs and customs fees. Fake emails are also very popular for scammers advertising fake products of promise of free money if you provide all your personal information such as bank detail, address, social security number etcetera. This has an impact on legitimate businesses as customer loose trust in buying online.
To prevent incidents such as these you can use a number of methods such as the social media risk assessment matrix, the social media risk assessment matrix is a breakdown of components to make it easier to identify the risks and how to manage the risk affectively there are four ways to manage a risk these are to mitigate, accept risk, control or share the risk. To create a risk assessment, you need to identify the threat, estimate the risk. Ways of mitigating social media risk is to do some or all the following monitor social media feeds to make sure everything is running smoothly another way of mitigating a social media risk is to invest in internet security and ensure that the software is up to date.
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