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Direct Mail Task  

Choose a local business and design a piece of Direct Mail (a physical piece that could 
be posted or delivered).  

1. Research and development work: to include initial contact with independent 
local business (not a big multi-national), find out about their business, 
identify their service/product benefits and USP. Find out what they want to 
promote and identify target Audience or who they should be targeting. Use 
“Extract Client brief” and “SMART” objectives to help you. Generate multiple 
ideas for your piece of Direct Mail. 

2. Digital Concept boards and/or 3D prototype* of your direct mail campaign. 

3. A 200 word design rationale for your concept 

 

*any prototype will need to be photographed or filmed for digital submission 

 

 

 

For full briefing, module deadline and submission details see moodle. 

 

 


