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Introduction 

Business intelligence is a scientific field that requires the collection, storage, and analysis of a company’s data with the aim to make informed decisions (Chen and co, 2010, p. 12). This intelligence connects the data with statistical and descriptive analysis (Foley and Guillemette, 2010, p. 22). 
Business intelligence is an object of research for many scientists. Some theorists suggest that its best application in business practice is when built as a standard statistical system, based on strict rules rather than on descriptions (Mola and co, 2015, p. 25). Theorists suggest that data there should always be interpreted as a trend rather than taken alone (Turnowski, 2015, p. 12). 
So, in this sense of thought, business intelligence reveals a purely mathematical, straight-to-the-point analysis put in the right context of the industry, national economy, and global economic conjuncture (Waider and Ossimitz, 2015). At the same time, although strict and tight, this analysis can’t be considered a panacea to determine the right path for a business, so business intuition and expertise should always be added in aim to get the right mixture on how a company should go further (Ukhalkar and co, 2020, p. 23). 
Analytical review of the article

In the following text is presented a review of a business intelligence article. The article is entitled „Realizing the strategic impact of business intelligence utilization”. It is authored by Yu Yin Lim and Ai Ping Teoh who are both members of the Faculty of Business of the Universiti Sains Malaysia in George Town. Their work is published online by Emerald Publishing, UK.  

The topic of the article is business intelligence as a scientific field. The aim of the article is to reveal the strategic impact of using business intelligence in everyday practice. The structure of the article is divided into the following parts each starting with the relevant subtitle: 
· Introduction – the authors give there an overall assessment of the use of business intelligence and state the topic and the aim of the article. 

· Business intelligence utilization – it is actually the body part of the article and there are explained the practical uses of business intelligence. Striving toward Business sustainability is the biggest subpart of the body and there the authors make an interesting review of their home country as an emerging market and investment destination. Here seems to be served a specific purpose of the report, although not explicitly defined: to give an overall positive image of Malaysia, where the authors come from, as an investment destination. It indirectly corresponds with an interesting detail from the biography of the authors, mentioned in the final About the authors’ section: both of them have worked in the business and investments field in Malaysia. 
· Malaysian public listed companies are also thoroughly described in this part as a very important pillar of the national economy and the great expectations that they should serve from different stakeholders. So again, it indirectly implies the purpose of the article is to engage its business readers in considering the benefits of partnering with Malaysian businesses. 
· The body of the article thoroughly reveals the three strategic impacts of business intelligence use. They are all outlined as subtitles, consequently as strategic impact 1, strategic impact 2, and strategic impact 3.

· Conclusion – it is the part of the article that follows the Business Intelligence Utilization part. In the conclusion, the authors resume the strategic impact of the business intelligence utilization for the Malaysian publicly listed companies. Given the description before of those companies as some of the biggest players in the Malaysian economy, the conclusion indirectly suggests to business readers that in aim to be more successful in the business, they should rely more on business intelligence in practice. 
· References – it is positioned directly after the conclusion and the authors mention five sources that they have used as references. The references list makes a good impression by the use of authors and institutions from different countries and regions which gives an overall global validity to the conclusions of the article. 

· About the authors’ section does not make a direct part of the article but is useful with its data on the authors’ contacts and hints on their background.
The main contribution of the article in the scientific field is the outlining of the three different impacts of business intelligence. The first strategic impact stated is the enhancement of business performance. The authors mention some key areas where business intelligence can have a meaningful impact such as the marketing activities of the company, managerial and internal operations, procurement practices, etc. Authors suggest that using business intelligence can help companies to reduce costs, to improve productivity and to respond in more appropriate ways to customers’ demands and expectations, etc. 
The second strategic impact defined is enhancing the environmental performance. Here the field of sustainable development and ecology is connected to the business one by outlining how publicly listed companies should conduct their operations with respect to the environment. The authors suggest that Malaysian society has increasing concerns about the environment and sets the expectation toward big businesses to work in an ecological manner and with a less negative impact on nature. This is a problem shared by societies in many countries, including in the UK, Europe, and the United States, so potential readers can recognize business intelligence as a tool for doing business environmentally friendly. As an indirectly expressed purpose here can be recognized the appeal of the authors toward environmentally friendly business.
The third strategic impact outlined in the article is the reinforced social performance, thanks to the use of business intelligence. The authors focus on how business intelligence can help in developing the human capital of publicly listed companies by providing businesses with deep insights into the morale and the concerns of their staff. Morale is one of the building blocks of the overall work ethic and the concerns of employees often influence the motivation for working. At the same time, the authors reveal here how through the business intelligence tools employees’ ambitions could be in some kind united around the common objectives of the company. It suggests here the role of the business intelligence in the field of social engineering, although just at the company level, which is a very interesting field for further research, although less investigated currently. Finally, within this strategic impact of reinforcing the social performance, the authors try to showcase the human face of the businesses and how they should act as supporters of their community. This is an idea thoroughly developed within the Western theory, centered around the idea of corporate responsibility, but also seems to be appealing to the Eastern Asian research as well. 
Conclusion 

In conclusion, it can be reiterated that business intelligence is a promising field for further studying with the aim to transform potentially this science into a practical tool for business predictions. Reading the future of a business could be great and potentially it could save thousands of companies worldwide from bankruptcy and can make entrepreneurship easier: the key to it is indeed in business intelligence.
The article of Yu Yin Lim and Ai Ping Teoh shows the impact of business intelligence in a pure and objective manner and gives to the readers an in-depth understanding of it. Linking economic, environmental, and social performance together in the business gives a portion of further food for thought on how businesses can transform human societies and make them better: it will be an ultimate fulfillment of the whole idea of corporate responsibility. People need responsible businesses and businesses need people: a win-win world for all. 
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