
	
LCLM4002_London Digital Skills Task 3

Website Evaluation  


	
Student Number

	
2532384
	
Student Name
	
Ishwor Shrestha

	

	
Website Chosen 

	
Yoga Website

	
Insert hyperlink to website.

	
https://www.yogareading.co.uk

	

	
Evaluation
Respond to each question. 
S

	
Section 1 – Usability

(75 words maximum for each answer)


	
Question 1a - How quickly and easily does the website load? 


	
Answer: The website search up quickly and is very easy to open. Pages appear in a short time, so users do not need to wait long. Moving from one page to another is also smooth and simple. Images, text, and buttons show up properly without delay. This makes the website pleasant to use and saves time for visitors. Quickly loading website gives a excellent first impression plus helps customer find the write guidance they require without irritation or confusion.


	
Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	
Answer: Yes, the website has many pages to keep the information easy to understand. New customers can go from one page to another by using the top menu, navigation bar, and clickable links placed on the homepage and other sections. Categories, buttons, and drop-down menus make it easy to find products, services, or contact details. This simple structure helps users reach the right page quickly, understand the content better, and enjoy a smooth browsing experience without getting lost or confused.



	


Question 1c - Can a customer make a booking via the webpage? 
 

	
Answer: Yes, customers can book easily on the website. There is usually a booking area where they can pick what they need the service, date, and time they want. After entering personal details and confirming the choice, the booking is completed in a few simple steps. Clear buttons and instructions guide the customer through the process. This makes booking convenient, saves time, and allows client to organise services quickly not needing to call or visit in person first. 


	
Question 1d - What improvements could be made to the usability of the website?


	
Answer: The website usability could be improved by creating the layout simpler and easier to follow. Elaborating clearer menus, larger buttons, and better labels would assist users find information faster. Improving page speed and making the site work smoothly on mobile devices would also improve the experience. A search bar, clear booking steps, and easy contact options would make navigation more convenient. These changes would help customers use the website with less effort and enjoy a smoother browsing experience overall.


	
Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)


	
Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	
Answer: The webpage seems tidy, attractive, and pleasing to use. The colours, pictures, and writings are arranged in a way that makes it assessable for customers to read and for joy. On a computer, the page looks wider with more space for menus and images. On a mobile phone, the layout becomes smaller and fits the screen size, often showing menus in a compact style. Even with these changes, the website should still look neat and easy to use.


	
Question 2b - How does the website use imagery, video, and colour? 


	
Answer: The website uses images, videos, and colours to create the page more attractive and engaging for visitors. Images help show products, services, or important information clearly. Videos can explain services or give customers a better understanding of what the business offers. Colours are used to highlight buttons, headings, and key sections, making navigation easier. A good mix of visuals and colour improves the design, keeps users interested, and helps create a strong impression overall online.


	



Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	
Answer: Yes, the website uses an online chat tool to help customers ask questions fast and easily. This feature is very useful because visitors can get instant answers about products, services, prices, or bookings without waiting for an email reply. It improves communication and makes the website feel more customer friendly. The chat tool is effective because it saves time, solves simple problems fast, and helps customers feel confident before deciding or completing a purchase online.


	
Question 2d – How effective are the social media links on the website?


	
Answer: The social media links on the website are very useful as they help customers connect with the business quickly. By clicking the links, users can visit platforms like Instagram, Facebook, or X to see updates, reviews, and new offers. This builds trust and keeps customers informed. Social links also make it easy to share content with others. When placed clearly on the homepage or footer, they improve talking and strengthen the business’s online presence effectively.



	
Section 3 – Perceived Value

(75 words maximum for each answer)


	
Question 3a - How are the services offered by the company made clear to customers?


	
Answer: The website tells the company’s services using clear titles, brief details, and neatly arranged parts. Customers can quickly understand what the business provides by reading service pages, viewing images, and checking price or booking details. Clear menus and buttons also guide users to the right information. This straightforward presentation helps visitors compare options, understand the benefits, and choose the service they need without confusion, making the website more useful and customer-friendly overall.


	
Question 3b - How are customer reviews made available? Are these up to date? 


	
Answer: Customer reviews are usually shown in a separate review section, on product pages, or near the booking and service details. This makes it easy for visitors to read other customers’ experiences before planning. If the website regularly adds new feedback, the reviews stay current and more trustworthy. Recent dates, star ratings, and comments help users see that the information is updated. Up-to-date reviews are useful because they build trust and help customers feel confident about the service.







	
Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	
Answer: The service looks high quality because the website uses clear details, professional pictures, good customer reviews, and a clean design easy booking option. These features show that the company is reliable and focused on customer satisfaction. I would use the company’s service because it appears trustworthy, simple to access, and well explained on the website. I would also recommend it to friends or family because the positive feedback, clear information, and smooth user experience create confidence that they will receive good and dependable service.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	
Answer: Yes, the prices are clearly shown to customers on the website, usually on service pages or booking sections. Clear pricing helps users understand the cost before deciding. The prices seem to match the quality of service because the website also shows good images, clear details, and positive reviews, which suggest value for money. When prices reflect the service quality, customers feel more confident and trust the company more, making them more likely to continue with a booking or purchase.


	
Section 4 – Searchability


	
Question 4a - What three words would you type into Google to find this type of service?
 
	
1.Best yoga centre
 

	
	
2. Local yoga centre
 

	
	
3. Service yoga centre


	
Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	
Answer: Yes, when people search these words on Google, the company’s website shows in the first ten results, its helpful because customers can find the business quickly without searching through many pages. Being in the top results also makes the company look more trusted and popular. It increases the chance that new customers will visit the website, learn about the services, and choose the company over other similar businesses they may find online. 


	





Section 5 – Reflection and conclusion

(120 words maximum for each answer)


	
Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 


	
Answer: Yes, websites still matter a lot for UK businesses today because customers can quickly find what they need and easy way to learn about a company, its services, prices, and contact details at any time of the day. Many people search online before deciding to buy a product or book a service, so a website helps businesses stay visible and competitive. It also creates trust because customers often see a professional website as a sign that the business is reliable. Websites can support bookings, online payments, customer reviews, and links to social media, making communication simple. In today’s digital world, a website helps businesses reach more people, grow their reputation, and provide useful information in one place, which keeps it highly relevant for success. 


	
Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	
Answer: One way to make the website better is to add an easier and quicker booking option system on the homepage. This would help customers quickly choose a class, date, or service without needing to search through different pages. A simple booking tool saves time and makes the website easier to use, especially for new visitors. I suggest this improvement because convenience is very important for customers, and many people prefer quick online booking rather than calling or sending emails. It would also make the business look more modern and professional. By improving the booking process, the company could reduce customer frustration, increase the number of bookings, and create a smoother user experience, which may encourage more people to return and recommend the service to others.
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