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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is loading rather quickly and easily in a proportion of 88% accessibility witch leaves room for improving the speed and accuracy of the website in my opinion according to https://pagespeed.web.dev witch is a verry powerful tool in testing the speed and accuracy of any website.  


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains a number of sub-pages with can be navigate easy to view a gallery of already executed jobs with what would appear great results on a number of top high expensive cars and results would appear to be immaculate and really professional witch would inspire a certain level of trust  but the downfall of navigating those subpages would be that all of them lead to the same quoting subpage. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The webpage doesn’t have a booking subpage however it does have o quote subpage where the costumer would have to fill in a form with the requested information and the comment of the job he would like witch he has to submit it and await to be contacted by the customer service team. The website also has a call us button which is more useful if is used on a mobile.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The webpage could use a few improvements like for example perhaps a live chat option where the customer chat with and operative and express the requirements he would have in order to receive the answers however they do provide with a Facebook messenger chat and a WhatsApp chat 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage look is pleasant with quite many information’s and guideline about the product offered and the professional processes and the result  witch of course could be view in a beautifully gallery that is accessible on the webpage. There is no difference between in the appearance on a mobile phone versus a computer both of them visually being the same monochrome appearance witch in my opinion could use with an improvement. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website has a verry good use of imagery having a gallery with loads of jobs done and different angles of the product witch allows the customer to observe and look at the many jobs done however it doesn’t provide with any video with the process of the product. The colour of the website appears to be monochrome predominant but in the gallery we do find a few coloured pictures of the finished product.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website didn’t made use of an online chat tool ,however they do provide and Facebook messenger chat tool with a long replying  time but quite effective about the product or service receiving many information about the product used and  the quality of it, the level  professionalism of the workers, quality of the service and the aftercare instructions received .Also received information’s about the warranty itself and the conditions subject to it 


	Question 2d – How effective are the social media links on the website?


	Answer: The website provides links on two major social media platforms  being extremely effective and taking the customer to profiles that provides with a wide range of picture of the products and the services but also with a wide range of feedback on the services and the professionalism of the staff and well management ,also it provides with a wide range of feedback about the quality of the product itself and the maintenance of the product.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are divided in categories on subpage of the website with categories of the services with a brief and  vague description of the service offered and the product used and provides two picture of each service witch they are standard pictures of the cars and use the same colour of the product witch in my opinion is not clear because of the coloured scheme used by the website itself.  


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website provides with reviews at the bottom of the home page and with a hyperlink to google page reviews there up to date few of them dated 4 months ago however those are not verified, but upon reading the reviews many of the speak about how professional the service is and the product and how kind and warm is the conversation with the workers and being reliable .


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality one on the website with many arguments about the quality of the product and the maintenance of the product,and the aftercare of the service . I would use the company’s service because is rated 4.9 out of 5 and because of the reviews that the site has and the reviews u can also find on the social media platforms. I would also recommend it to family or friends.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices of the services  aren’t made clear u can only find out the price after u get a quote, or have a conversation over the phone with the company. I believe that the company chose not make the price clear because of each service has a different level of difficulties and attention needed and that would reflect in the price after the company would have a chat with the costumer in order to find out what exactly the costumer requires and the material used in the service.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. wrap

	
	2. suited

	
	3. cars

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In the modern UK business, a website is an verry essential tool for success. I believe it is crucial for any  businesses allowing it  to reach a wider audience, establish credibility, and engage with customers 24/7. Without a website, businesses risk being overlooked by potential customers and losing out on valuable opportunities in a digitally driven market. “Websites are at the core of how we interact with the world around us. Whether you’re browsing the web for information, making purchases, or researching a service, websites are crucial in connecting people, products, and ideas.”(Hodson, A 2025). A website provides a professional online presence for individuals, businesses and organisations where customers can learn about the product and services offered.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend firstly to change the colour scheme from monochrome to a more vivid and colourful scheme and I would improve and expand the presentation of each service providing with more pictures of the process before and after the product is applied, providing even with videoclips of parts of the process. I would provide with a general price list of the services giving the customer prices for standard jobs individually. I have suggested this improvement because of exploring the website I was unable to find any picture with the process and I was unable to see prices in order to compare the prices and services with other companies and decide if I chose this company for the required service.
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