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[bookmark: _gjdgxs]Introduction 
The monitoring of the services offered to the guests is important enough to enjoy the loyalty of the guests. All the hotels and restaurants are highly dependent on the visitor’s behaviour. They are highly focused on the development of their services to the guests. The visitors are needed to make them feel highly satisfied so that they can turn into loyal guests and seek to get the services of the chosen hotel (Mercan et al. 2021). In this report the importance of monitoring guest services in the hotel business is based on various parameters.
[bookmark: _30j0zll]Comparisons between different global hotel players
[bookmark: _1fob9te]Reputation Management 
A positive reputation can have many benefits for the hotels on the whole. A strong reputation helps attract new guests, increases occupancy rates as well and drives revenue growth of the hotel businesses. One of the main elements is the positive reviews of the guests which includes the ratings of the customers, as these ratings help in improving the hotel's visibility on the whole. The hotel's visibility helps on the search engines and increases the credibility and authority in the industry. According to Jung et al. (2018), in the UK hotel guests can easily get information about hotels whenever they want regardless of where the customers are living. The Newt, Somerset in the UK believes in better customer service approaches by delivering the best services for the families. They believe in providing family packages and building a brand reputation on the whole with the help of their services. Reputation management plays a crucial role in hotels Like Newt, and Somerset because it helps in monitoring and managing reputation closely. A strong reception incises the customer confidence on the whole. According to Akbari et al.(2021), low wages in the hotel industry can damage the brand's reputation. 
[bookmark: _3znysh7]Service Culture 
Professionals in a service culture are concerned with delivering outstanding service to clients. Hotels and their employees can promote a service culture by encouraging and developing three essential elements: commitment, attitude, and action. The presence of each of these elements supports the development of a service culture. This involves going beyond the scope of duty to make sure that the clients who pay for the goods and services are entirely satisfied (Saban et al. 2020). This sort of service culture is particularly important in the hotel and tourism sectors, where customer happiness is fundamental. Customer service abilities and expertise need to be a vital component of the hotels that want to work in these areas (Wu, Wang and Ling,2021). Developing these skills may assist the hotels to distinguish apart from potential competitors. The concerned authority of the hotel needs to train the employees so that they can take care of the client’s needs. The objective is to deliver the finest experience and greatest value to the client, and the duties of every worker need to be oriented toward that goal. Thus this point of service culture is inseparable in the hotel industry and that needs to be developed with time for finding better results.
[bookmark: _2et92p0]Brand Consistency
Brand consistency refers to a company's capacity to maintain interactions and positioning consistent with the principles that comprise its brand. Organizations in branding work are always striving to build their image through activities that examine the factors that make the brand. Hotels can enjoy good brand consistency to get good outcomes in the future which is an important part of getting clients (Chung and Byrom, 2021). Authority is a significant accomplishment that hotels could achieve if they constantly improve their brand image. Some hotel companies have developed their brand image so meticulously that the authority has connected the brand's name to a service. Customers select brands that are effortless to recognize in the years to come. It is attainable only with a persistent strategy of the concerned authority of the hotel companies (Foroudi, 2019). The process of developing brand consistency relies on strategic initiatives that emphasize the business. This is accomplished by aligning concepts with marketing and advertising campaigns. 
[bookmark: _tyjcwt]Hotel Standards 
The standards are crucial in the hotel industry, as it helps in keeping the standards of services. A close look at the standards of the hotel also helps in knowing the potential competitors, as it allows the customers to choose the particular resort or hotel with confidence and according to their needs and preferences. Another benefit that standardization gives is that it also reduces the overall operating costs which are incurred in the business. Cliveden House, Berkshire is one of the hotels in the UK that believes in sustainability. As per a report by Cliveden (2023), the hotel Cliveden House believes in respecting human rights as well as promoting safety standards and follows the highest standards of ethics and professionalism. There are various advantages of standardization in the hotel business as it helps boost the confidence of the hotel which are running. The customer base becomes stronger and attracts new guests. A high standard is a direct reflection and creation of the particular brand. As stated by the author Anagnostopoulou et al.(2019), prices play an important role in industry standards. The standards also affect the repeat bookings as the guest experience is influenced by their perception of the brand.  
[bookmark: _3dy6vkm]Customer Loyalty 
Customer loyalty is one of the crucial elements in the industry, there are different kinds of customer services and experiences. By adopting loyal customers, hotels can easily increase their revenue, it also helps in reducing costs, and most importantly it builds long-lasting relationships with their guests. Loyal guests are imperative for every hotel in the UK, as they are more likely to stay at the property. There are ancillary products and services which are being served by the hotels. Loyal customers recommend the services that they like by word of mouth, with which the revenue also gets enhanced by the business. According to Mokhtar and Sjahruddin (2019), customer loyalty and customer satisfaction are related to each other, as building customer loyalty is one of the biggest challenges for hotel management on the whole. The Cliveden House hotel in the UK believes in informing their guests who are voting for their properties for the CSR policy and they take the initiative to actively improve the levels of the services without compromising with the guest services. As stated by the author Priyo et al.(2019), customer loyalty helps in maintaining the customers’ positive mindset and favorable attitudes toward the company.  
[bookmark: _1t3h5sf]Recommendations for the hotel industry regarding market trends
Market trends are crucial for the hotel industry, which is why it becomes important to adopt the trends in the industry. Following are some recommendations for the hotel industry regarding market trends:
Follow sustainability: Sustainability in the hotel business helps in reducing the environmental impacts, as the hotel follows and adopts the practices and maintenance services, the main logistics, and the various products and supplies. The main elements mainly revolve around activities like reducing waste, saving energy, and cutting down on water and energy. According to Oriade et al.(2021), there are sustainable practices that are becoming popular in the hotel industry and are followed by experts in the industry.  
Prioritizing health and safety: These should be followed in the hotels and shall become the top priority for all the hotel businesses in the UK. The employees shall conduct the background checks, also providing adequate training and being prepared for emergencies. The hotels must provide the services of proper room maintenance and password protection as well as high security to their guests. The high levels of cleaning practices in the areas of the hotel. According to Chi et al.(2022), there is customer hesitation because of the seriousness related to health and safety threats. 
Data Privacy and Security: There is a problem with guest security and privacy. The owners of the hotels collect the information of the guests, which can cause problems for the hotel owners in the end. Ptoetcing guest data is crucial for the digital environment. There is safety management in the hotel for maintaining the standards (Xie et al.,2020)
Rising operational costs: According to Salem et al.(2020), eco hotels have the benefits of lowering operational costs and energy consumption.As there is an increase in the labor and supply chain costs. 
[bookmark: _4d34og8]Conclusion 
In the final analysis, it can be concluded that various factors help in building the hotel business in the UK. It becomes extremely important to monitor the various services that are being offered to the guests provided by the hotels. Reputation management helps in building the reputation of the business whereas high standards help in attaining the customer base. Customer loyalty is another element that is crucial for hotels to attract new customers as well as hold them so that they can remain loyal to the brands. There are various ways like sustainability measures and following health and safety standards but businesses also face various challenges while following market trends.  
[bookmark: _2s8eyo1]
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