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A Vision of Change: Sustainability in the hotel industry.
This essay aims to provide the essence of sustainablity in tourism industry. Sustainable tourism is a kind of tourism that has a greater number of positive effects than it does negative ones, particularly with the environment, the economy, and the communities that are visited (Fatma, Rahman and Khan, 2018). Tourism that is sustainable and responsible ought to improve the quality of life in the places that it visits, as well as the lives of the people who live there. However, this report will show the pillers of sustainablity and some ways to ensure sustainablity in future as well.
The ultimate objective of sustainable tourism is to lessen the negative effects that tourism has on the environment and the people that it visits (Deng and Zhou, 2022). This entails making the most efficient use of resources to minimize excessive consumption, contributing to the preservation of the natural environment, and making a conscientious effort to respect local customs and history while also contributing to their protection (Font, 2017). Education and behavioral modifications are how one of the most important goals connected to sustainable tourism, namely making the long-term future of travel more feasible, may be accomplished (Fatma, Rahman and Khan, 2018). Additionally, the goal of sustainable tourism is to offer economic and social advantages for the communities that are visited. This should result in more of a "give and take" connection that is advantageous to both parties (Deng and Zhou, 2022).  Because they do too much damage to the environment, local people, and the natural resources of the planet, existing tourist practices are destined to become unsustainable in the years to come. 
This is because it is anticipated that tourism will continue to rise in the years to come (Font, 2017). Because of this, ecotourism is very necessary for the continued success of the tourist sector as a whole in the long run (Fatma, Rahman and Khan, 2018). Governments, travel firms, airlines, hotels, restaurants, and individual tourists can all play a part in ensuring that tourism will still be a viable industry in the years to come if they make the promotion of sustainable tourism a top priority (Li and Du, 2020). When measures are made to ensure that communities get advantages from tourism and that the negative effects of tourists are mitigated, tourism may become a positive force in the globe. (Hamid, 2022). Nonetheless, there is movement in the industry. Our knowledge of the risks presented by climate change and our role in compounding the situation deepens with each passing year. All sectors of society are working together to find ways to lessen their environmental impact (Hawn and Kang, 2021). As the potential-causes of emissions have been taken into consideration, the proportion that tourism contributes to global greenhouse gas emissions comes out to be a pretty significant number indeed. The research was published in 2018 by Nature Climate Change (Hamid, 2022). Because of this, it is very evident that The Ellen MacArther Foundation need to transition towards a tourist strategy that is more environmentally friendly.
The tourism industry in the developing world is now well-established, and a significant portion of the gross domestic product (GDP) of many nations comes from this industry.  This is a problem because local people are the ones who stand to benefit the most from these policies (Ho, Tsai, Chen and Lu, 2021). However, tourism does have the potential to provide major social and economic advantages to some of the world's most impoverished people. It also has the potential to serve as an incentive to protect natural resources and locations that are particularly rich in biodiversity. The International Institute for Environment and Development (IIED) is currently engaged in some tourism-related projects (Ho, Tsai, Chen and Lu, 2021). These projects investigate the forces and processes that impact and influence the development of tourism, intending to determine how more positive benefits can be gained to put disadvantaged individuals and the natural world at the frontline of subsequent tourism development.
Three Pillars of Sustainable Tourism
Environmental Sustainability: The first of the three pillars of sustainability is the conservation of natural resources and the environment, which is likely the first thing that comes to most people's thoughts. If we keep our use of natural resources at a sustainable level, the natural world will continue to provide sustenance for generations to come (Li and Du, 2021). Maintaining clean air, water, and land is essential. Certain resources are in shorter supply than others. Because of this, The Ellen MacArther Foundation need to take into consideration the scarcity of these resources as well as the harm that their extraction does to the ecosystem.
At this time, we are not engaging in this practice. If the current pace of production in this sector continues, we will run out of oil in around 50 years, and by the year 2030, over half of the world's population would have difficulty obtaining fresh water. And these are only two instances of how commodities that we normally believe to be in plentiful supply might suddenly become rare.
Companies have a responsibility to safeguard not just natural resources but also natural landscapes, animals, and agricultural land (Vij, 2016). The Ellen MacArther Foundation have to alter their ways of doing things to lessen their impact on the environment and ensure ecological sustainability. This requires a reduction in waste and emissions that pollute the air, land, and water, as well as an increase in water and energy conservation. The aim is to maintain the ecosystem's biodiversity while minimizing any negative effects on it.
Social Sustainability: When it comes to social sustainability in tourism, one of the most important things to do is to make sure that the interests of the residents are protected and supported (Stoffers, Eringa, Niks and Kleefstra, 2021). The improvement of the living circumstances of locals must be accorded the same level of importance as the growth of the tourist industry. As a result, tourism can only grow in a way that is sustainable when residents are engaged.
Hotels, restaurants, and other companies that operate in the tourist industry are responsible for providing fair working conditions for their staff members (Jill on journey, 2022). These conditions should include providing a secure working environment, competitive salaries, and reasonable working hours (Geiger, Swim and Benson, 2021). In an ideal world, companies would contribute something positive to the economies in which they operate, such as by investing in local initiatives, hosting fundraising events, or providing educational scholarships and grants.
Tourism's primary purpose shouldn't be to feed the wallets of local companies; it should also assist the neighborhood. The creation of new employment, improvements in educational opportunities, and general increases in the level of life should all be beneficial to the community (Clark, 2021). The people who live in the area should under no circumstances be made to suffer as a result of tourism, such as by having less access to potable water or less room to live in.
Economic Sustainability: Companies are shifting their focus away from making profits in favor of developing methods that are beneficial (or at the very least, do not cause damage) to both individuals and the world. They have the environment, society, and the community's worth in mind as they work for equitable and socially responsible finance options. A large number of multinational businesses may attribute their expansion to the tourism industry, which is a significant sector. In an ideal world, tourism would help existing local companies while also integrating them (Geiger, Swim and Benson, 2021). As a result, sustainable tourism works to maintain the majority of the revenues inside the region, which means it funnels money into the coffers of local companies (Clark, 2021). When making touristic offers, economic sustainability is taken into consideration. These offers are designed by Ellen MacArther Foundation to be beneficial to the area over the long term, to generate a large number of employments, to improve the infrastructure, and to play an important role in the local economy. It is also important for the economy's long-term viability to maintain employment with reasonable working conditions and remuneration.
[bookmark: _Hlk117001103]Response to Social Sustainability: Social Sustainability or CSR implies that the socio-cultural authenticity of host communities must be respected and that viable and long-term economic operations must be ensured (Jung and Yoon, 2020). Additionally, sustainable tourism must utilize natural resources that represent a fundamental factor in tourist development to their fullest potential. It is required of the tourist sector to demonstrate good corporate behavior standards, such as making the lives of workers better, contributing to regional communities, and protecting the environment (Jung and Yoon, 2020). Csr programs had gained prominence in recent years due to the sector's reliance on local communities, people, and natural resources, as well as issues regarding the environment, social justice, and good deal (Kuokkanen and Catrett, 2022). Increased awareness of the environment makes it imperative that businesses accept responsibility for the consequences of their operations and make a contribution to environmentally responsible practices (Vij, 2016). Companies like The Ellen MacArther Foundation  in the tourist sector that participate in corporate social responsibility initiatives may aid their industry in its quest for economic development and improve the quality of life of their workers, as well as the lives of their families and the community at large (Li and Liu, 2021). Governments, corporations, and nonprofits are coming to agree that "business as usual" can no longer be implemented in the face of global economic instability and environmental threats (Phi and Waldesten, 2021). A new global economic paradigm that can include social and environmental issues in everything that we do is instead required. The Green Economy is the new paradigm that is quickly being accepted as the best hope for a sustainable future.
Vote in favor of laws that encourage eco-friendly vacationing: Humans owe the Earth a great deal, and it is our responsibility to take measures to save the planet and all its inhabitants. We need to work together on a global scale to encourage countries to enact laws that better preserve the environment and promote sustainable tourism (Phi and Waldesten, 2021). Businesses and individuals that choose to ignore such regulations in favor of exploiting legal loopholes should be subject to severe penalties. That is why The Ellen MacArther Foundation tries  to maintain laws and legislation so the authority could ensure an eco-friendly experience.
Raise awareness about responsible travel: It is our responsibility to raise awareness about sustainable tourism as informed citizens who are conscious of the effects of their daily choices on the natural world (Pommier and Engel, 2021). The Ellen MacArther Foundation need to set an example as people, communities, organizations, businesses, and governments to raise the consciousness of those in power who can effect systemic, long-term change.
Guest interactions should be digitized: It would be more convenient for your guests if they may use their electronic devices throughout their stay if you digitize the process. It's a great way to lessen your hotel's impact on the environment (Camilleri, 2020). Apps, emails, and QR codes are gradually replacing paper receipts, bills, and invoices. After paying the bill, guests may lose the receipt or other papers.These systems are used in The Ellen MacArther Foundation.
Reduce dependence on disposable plastics. Every day, over 8 million plastic items find their way into the ocean. The hotel business alone generates almost 200 liters of plastic garbage per room every month, making it one of the largest contributors (Pommier and Engel, 2021).
The Ellen MacArther Foundation may significantly reduce their carbon impact via careful plastics management. Switch to reusable glass water bottles and metal or glass straws (Camilleri, 2020). Disposable silverware and little shampoo bottles may also be discarded (Presenza, Messeni Petruzzelli and Natalicchio, 2019). Rather than using paper napkins or disposable silverware, consider switching to eco-friendly alternatives. Start sorting trash by color using containers placed around the hotel.

This report identified three crucial pillars of sustainable tourism industry. Organizations desperately tries to ensure sustainablity in the future So try different ways to keep their competitiveness in the market. However, eco-friendly products, CSR activities, Social Protection etc are essential for sustainable development. Organization prefer going green nowadays to distinguish themselves as eco-friendly organizations.
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