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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Although Google's homepage is already very streamlined, it could be made more user-friendly by providing easier access to less well-known services. New users may find it confusing that some tools are concealed behind menus. Accessibility could be improved by giving key services a brief tooltip or mini-intro. Additionally, user navigation would be enhanced by streamlining the Google account settings section.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Customers can navigate Google's many sub-pages, such as Images, Maps, Gmail, and more, by using the app grid icon or links at the top and bottom of the homepage. Each service opens in a clear, distinct interface, and the navigation is simple, making it easy to move between services quickly.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No. Restaurants, salons, and hotels, for instance, frequently incorporate booking widgets into their Google Business profiles; Google is not a booking site per se, but it serves as a gateway by pointing users to third-party booking systems. Direct booking is not available on Google's homepage, but it can be done through Google products like Google Maps or Google Search results.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Google’s homepage is already highly streamlined, but it could improve usability by offering clearer entry points for lesser‑known services. Some tools are hidden behind menus, which may confuse new users. Providing a brief tooltip or mini‑intro for major services could enhance accessibility. Additionally, simplifying the Google account settings area would improve user navigation.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Google’s webpage is clean, simple and pleasant to use. It uses a minimal design with a white background and a centred search bar. On mobile, the layout is even more compact, but the style remains consistent. Both devices offer a clutter‑free experience, with mobile prioritising touch‑friendly spacing. Overall, the design matches Google’s user‑first philosophy.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The Google logo occasionally changes into themed "Google Doodles," adding creativity; the colour scheme is primarily white with the iconic multi-coloured logo; other Google services use more visuals outside of the homepage, but the main site stays visually minimal. Google uses almost no imagery or video on the homepage, reinforcing its fast-loading, simple design.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The homepage of Google.com does not have an online chat feature. Instead of using live chat, customer support is primarily accessed through support pages. While Google Assistant can respond to inquiries in other products, direct messaging is not available on the website itself. Instead of using live human chat for inquiries, users rely on help articles, community forums, or automated support.


	Question 2d – How effective are the social media links on the website?


	Answer: There are no social media links on Google's homepage. Rather, its brand is present on social media sites like LinkedIn, Twitter, and YouTube. Social media links are purposefully left out of the homepage in order to keep it simple, as it solely concentrates on search functionality. Although this promotes usability, it restricts rapid access to Google's wider online presence. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Google displays its numerous services, including Maps, Gmail, Drive, and Photos, using the app grid icon. A name and icon are prominently displayed on each service. The app grid makes Google's ecosystem accessible even though the homepage is simple. Customers can immediately identify its services because they are well-known.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Although Google Search and Google Maps display customer reviews for businesses, Google.com does not display reviews. Because users provide feedback on a regular basis, these reviews are typically current. Millions of people rely on the review system, which offers images, ratings, and comments to assist consumers in making wise choices.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Google uses quick performance, accuracy, and an easy-to-use interface to project a high-quality image. Its search results are trustworthy, and it seamlessly integrates other services. Google is easy to use, quick, and accessible, so I would suggest it. It is a useful tool that facilitates routine tasks like communication, navigation, and information research. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not listed on Google.com because search is the main focus of the website. While paid products like Google Workspace list prices on their specific pages, many Google services are free. Because it wants to maintain its cleanliness and because different services have different cost structures, Google does not display prices on the homepage.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Google

	
	2.Search

	
	3. Engine

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Indeed, when searching for related keywords, Google.com shows up as the top result. It consistently ranks at the top thanks to its strong brand identity and global usage. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Clearer signposting for Google's lesser-known tools would be one way to improve user comprehension of the entire range of services offered. Despite Google's deliberate minimalism, many users only notice the search bar and overlook useful features like Google Scholar, Keep, and Trends. Enhancing app grid labels or adding a brief, optional introductory panel would raise user awareness without interfering with the clean interface.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Providing more precise signposting for lesser-known Google tools is one way to make improvements. Despite the purposeful simplicity of the homepage, many users are not aware of Google's entire service offering. Without overcrowding the interface, a small expandable menu with succinct descriptions might make it easier for users to find features. 
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