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	Student Number
	2433918
	Student Name
	Paul Asare

	

	Website Chosen 
	Suited cars

	Insert hyperlink to website
	
https://www.suitedcars.com/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:  2 seconds the website is very quick loading.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains a lot of sub-pages the customer navigating by clicking 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No


	Question 1d - What improvements could be made to the usability of the website?


	Answer: That they should put up a booking section 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Mobile: devices have smaller screen, which means layout needs to be more compact and vertically oriented.

Desktop: screens are large, allowing for wider and more complex layout.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: Setting the Tone and Mood: The right imagery sets the emotional tone for your website…

Enhancing Branding: Imagery is a powerful branding tool…
Guiding the User Experience: Effective use of Imagery can improve the navigation of your site and help visitors find what they need faster…

Boosting Engagement: Websites with engaging visuals tend to keep users on the site longer.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 


	Question 2d – How effective are the social media links on the website?


	Answer: Socia media links on a website are generally affective for reaching a wider audience and driving engagement, particularly in automotive industry where visual content and community interaction are important.

Benefits: Increased Brand Awareness and Reach: social media platforms have massive user bases, allowing businesses to reach potential customers beyond their website.

Driving Website Traffic: social media posts can direct users back to the website for more information, leading to increased traffic and potential leads.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Companies clarify their services to customers through various methods including detailed product descriptions, transparent pricing, readily available customers support and clear communication channels like websites. For business like suited cars.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customers review for suited cars are made available through various platforms including dedicated review sites like Trustpilot, social media and manufacturer/dealer websites.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service presented as high quality by: Listening, understanding your customer's needs, thanking the customer and promoting a positive, helpful and friendly environment.
Try to greet the customers with smile and always be nice and respectful to them.
Also be patience to the customers and know how to communicate to them.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, Suited Cars generally aims for clear and transparent pricing. Their websites state a simple fair and free pricing policy suggesting they make prices clear to customers with no hiding fees.
Yes, prices reflect the quality service and maintenance history in suited cars.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Suited Cars

	
	2. Carshop

	
	3. Auto Trader

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when I type these words into google the company’s website appears in the top ten websites. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant for UK businesses in 2024 and beyond.
Websites serve as the primary online presence for most businesses, offering a place to showcase products, services and information. A well-designed website builds trust and credibility with potential customers.
A website is essential for appearing in searching results when people actively search for products or services.
Optimizing foe relevant keywords and search terms can drive organic traffic to your site, leading to more leads and sales.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: An efficient website can also make it easier for users to take action, such as visiting another page or making a purchase. 




Reference List 
	Auto Trader: 

Car wow








