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Samsung SmartThings

EcoFit Kit

Make the home you already own

smarter.

1| COMPANY & MARKET GAP

Samsung is a global technology brand. SmartThings

Energy can display monthly appliance energy use,
expected electricity costs and high-consumption
alerts. Yet availability depends on compatible,
registered devices (Samsung Electronics).

Many UK households still use older refrigerators,
televisions, heaters, fans and lamps that work
properly but cannot provide smart monitoring or
automated control. Replacing them only to gain
connectivity would be costly and could create
premature e-waste.
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2 | ECOFIT SOLUTION

EcoFit is a proposed sustainable retrofit extension.
The £99-£129 starter kit combines four energy-
monitoring smart plugs, two
temperature/occupancy sensors, a SmartThings-
compatible hub, dashboard access, schedules,
alerts, standby-power detection and monthly
reports.

4 | TARGET MARKET & POSITIONING

Primary audience: cost- and sustainability-conscious
UK renters and homeowners aged 25-55 with
functioning older appliances. Positioned as an
accessible integrated retrofit solution: smarter
control without replacing everything (Kotler, Keller
and Chernev, 2022).
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3| VALUE & SUSTAINABILITY

EcoFit reduces avoidable standby use, improves
appliance-level awareness, keeps serviceable
products useful longer and supports informed
replacement. This aligns with Samsung's energy-
efficiency and resource-circularity priorities
(Samsung Electronics).

LIMITATION: Manages use; it does not improve
internal appliance efficiency.

5| MARKET APPEAL & COMMERCIAL
RATIONALE

Energy-cost pressure, smart-home adoption and
demand for circular solutions strengthen
customer appeal. Samsung benefits through
stronger SmartThings adoption, modular add-on
sales and future appliance-upgrade opportunities.

Samsung Electronics (n.d.-a) SmartThings. Available at: samsung.com/uk/smartthings/.

Samsung Electronics (n.d.-b) SmartThings compatible devices. Available at: samsung.com/uk/smartthings/compatible-devices/.

Samsung Electronics (n.d.-c) Environment. Available at: samsung.com/uk/sustainability/environment/.

Department for Environment, Food & Rural Affairs and Environment Agency (2025) WEEE: collecting used and waste electrical and electronic

Environment Agency (2026) Ti waste exemption: repairing or refurbishing waste electrical and electronic equipment (WEEE). GOV.UK.
Kotler, P., Keller, K.L. and Chernev, A. (2022) Marketing Management. 16th edn. Harlow: Pearson.
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