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Introduction





Starting from a post-pandemic background, different aspects have led to challenges in business and to the development of BI trends that have faced these issues projecting companies towards the future. The following paragraphs explain how some of the most used BI trends in 2022 are utilised in the data analysis process and how they make businesses more effective.
Amongst multiple 2022 BI trends, augmented analysis, data storytelling, collaboration BI, data governance and mobiles are selected for this report.















AUGMENTED ANALYSIS


The idea behind augmented analysis is to support human intelligence, accelerate activities (Tableau, 2023) with smarter decisions, and maximize the potential within a company.
It’s focusing on the recovery, process, and analysis of data (Tableau, 2023), expands the functionality of those actions, automates task operations (Tableau, 2023), and leaving consequently the chance to employees to focus more time on the decisional side (Rozario C., 2022).
Augmented analysis proved to be an interesting intelligence to project the business into the future. While most BI tools focus on the past, the latter not only provides the "what" but also the "why" of such data (Tableau, 2023), giving a more complete reconstruction of an event, and consequently the development of more accurate decisions.
Furthermore, by saving time on data collection, employees of a company can invest more time in the decision-making and the development of new strategies, increasing BI speed.
An example of augmented analysis technology is the natural language query (NLQ) (Rozario C., 2022), which permits users to query data using everyday language and not codes.













DATA VISUALIZATION AND STORYTELLING




Companies follow a path of improvement, not by relying on data itself, but better on the information that the latter brings.                                                                                                       Therefore, by improving the data evaluation and communication process, a business can take advantage, enjoying greater clarity and speed in the analysis.
The processing of data examination often involves a significant amount of data, which can make the user feel oppressed by the amount of information (Warrilow E.,2022).
Consequently, businesses can use data visualization and storytelling to elucidate. In the phase of attributing values, data are allocated in a specific context, offering a more comprehensive and vast understanding of the image (Warrilow E.,2022).
In addition to data analysis, storytelling plays an essential role in companies because it links closely to communication. By taking advantage of interactive methods like graphs and charts, the message is expressed effectively, without pitfalls in delivery (Cote c., 2021).
The memorization of information is strengthened by simplifying the cognitive process, making decision-making more agile and faster (Cote c., 2021).
This results in greater audience engagement; further aspects companies can take advantage of as interaction activity increases (Warrilow E.,2022).
A simple everyday example of data storytelling can be found in the way information are transmitted through online newspapers, platforms, and social media, which often use videos and background speaker to communicate info.







COLLABORATION. BI


This new way of conceiving a business comes from the digitization of multiple practices and is based on the use of platforms to connect the employees of a company. (Kaur R.,2022) 
In addition to incentivizing an organization from a technological point of view, businesses can take advantage of collaborative insight to increase remote working (Kaur R.,2022). It consists of minimal intermediation but successfully connects individuals in different countries and effectively manages expenses related to working spaces.
The union of multiple minds is advantageous for companies, as it focuses on addressing problems more specifically and accurately, passing under many controls and points of view. The problem-solving method will therefore be more suitable for fast-tracked businesses, with quick decision-making (Dundas BI, 2020).
In addition, organizations use intelligent collaboratives to facilitate sharing of knowledge (Plastergroup, N.D.) and information, always keeping the team up to date.
With the union of collaborative forces, decision-making, in addition to being more accurate, also becomes faster and safer (Plastergroup, N.D.) , as multiple skills and knowledge are made available to avoid assumptions and challenge misinterpretations.
By maximizing the social aspect, the organization  uses this trend to also enhance employees of different levels (Plastergroup, N.D.) : everyone assumes their responsibility, which is vital for the company's well-being.
E-mails, tagging in comments, links, and Slack (Kaur R.,2022) are some of the technologies that employees take advantage of to consent to collaboration and the sharing of insights.









DATA GOVERNANCE	


The companies are directed towards a data-driven approach since it allows them to give an efficient structure starting from a cleansed and enriched company's information heritage (Utopia marketing, 2019) to create concrete advantages.

Several data governance factors are essential to businesses and have the common purpose of improving decision-making, planning, and financial performance (Utopia marketing, 2019).
The first reason for the use of data governance for businesses is the usage of quality data (Stedman C. and Vaughan J,2022): this term defines the accuracy and consistency of the data, that means the optimal basis from which the analysis processes are then applied. Consequently, greater control of inconsistencies and errors, both in the data itself and in the analysis process, leads to minimizing the risks deriving from the use of data.

Data governance is also used to increase data privacy and protection laws (Stedman C. and Vaughan J,2022):  the best management and storage of data allows to increase control in the organization, and with the establishment of rules for the usage of data, compliance requirements are implemented.

By maximizing the use of data, the company can effectively improve the management (Stedman C. and Vaughan J,2022) that aims to achieve objectives within the business, including the optimization of costs and profit for a corporation, the focus on business values, the trust in handling data (Stedman C. and Vaughan J,2022).
Example of data governance, specifically related to security are the European Union's GDPR (Stedman C. and Vaughan J,2022), a law that regulates the usage of data in EU. 






MOBILE




Mobile business intelligence has proved to be an advantageous trend for companies as it facilitates different business analytics from diverse sides.
The first aspect for which firms take benefit of the mobile is precisely for the remote connection (Leake K, 2022), especially in the post-pandemic period where work-mindedness has been mainly directed towards hybrid working.
The corporations that use this technology are no longer tied to a specific position and allow to increase the accuracy and efficiency of the data. Remote access is not only synonymous with convenience and savings but also with precision since searches are related to the position in which the user is located (Data Semantics, 2022) and to the context of the information.
Data distribution is also simplified with data search and storage, creating an entire network of users, an audience (Data Semantics, 2022). The company is thus strengthened from a social point of view, focusing not only on the 'where' but also on the 'who'.
The firms also use mobile BI to improve the adequacy of the dissemination of info. In fact, they are often integrated with the visual part ( Data Semantics, 2022), giving a representation as simple as possible so that the information is instantly understandable.
SAML (Data Semantics, 2022) is an example of a Single Sign On system used in mobile BI, which makes easier to gain access by simplifying the authentication.









Conclusion




As described, the trends considered are influential for companies in processing information and creating knowledge with the common purpose of improving efficiency and timing in decision-making. 
The trends focus on access to data, identification, exploration, and information sharing so the company can predict and respond effectively to future events. 
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