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                 I have chosen to compare Crowne Plaza to Premier Inn.
The reason I chose to compare these two hotel chains is because I find their marketing strategy interesting.
As clients become more sophisticated and trendier, competition among hotels and other hospitality-related businesses has expanded significantly. They have been requesting more opulent goods and services, which compels businesses to prioritise strategic planning and stronger marketing. lodging, and In today's very competitive business world, companies now believe that building strong, personal ties with potential customers is essential to gaining a competitive advantage. It took some time for the concept of building and maintaining the relationship between clients and businesses through thorough marketing strategies. Organizations used to be more diligent about enhancing their line of products and services.

 Crowne Plaza is a full-service, luxury hotel chain with its corporate headquarters in the UK. It serves the meetings and conventions industry as well as business travellers. It is a member of the InterContinental Hotels Group family of brands, which also includes Holiday Inn Hotels & Resorts and InterContinental Hotels & Resorts. It has locations in nearly 100 countries with more than 431 hotels and 118,000 rooms, most of which are in or close to major airports, city centres, resorts, or coastal towns.

Premier Inn is a British limited-service hotel chain and the UK's largest hotel brand, with more than 72,000 rooms and 800 hotels. It operates hotels in a variety of locations including city centre and airports competing with the likes of Travelodge and Ibis hotels.
Crowne Plaza marketing.
Understanding influencers is the first step, followed by figuring out how the hotel can use their network to expand into new untapped customer areas and add new value to its current clientele. A person who actually influences a group of people in a certain context is known as an influencer. Utilizing a celebrity requires a little finesse. But done in the right setting this can be very effective.
 Influencers frequently participate in transient campaigns with hotels.
“Also in todays day social media is also  very important in marketing.
 And today with Social Media we all leave our digital footprints throughout various channels. Connecting and working together with the first and best that indicate they are a Local Hero, Industry “Expert” or Celebrity is not something I will recommend.
Social Media is just part of the puzzle that will help you identify if the influencer is the right fit for Hotels.
You have to identify they have a large network that likes and trust their information.
Learn if the influencer has a habit of making introductions. Do they curate valuable content and introduce new information to their community? And do they implement an effective and powerful call to action?”
Crowne plaza also made a debut in Micronesia recently. “IHG Hotels & Resorts has officially opened its first Crowne Plaza Resort in Micronesia, Crowne Plaza Resort Saipan, marking the brand's debut with a grand opening ceremony on Monday 31 October. More than 200 government and industry officials attended the ribbon cutting ceremony, including the Commonwealth of the Northern Mariana Islands (CNMI) Governor Ralph Torres. Guests can now experience the new era of Crowne Plaza in the region with transformed guestrooms, dining destinations and premium facilities from swimming pools to tennis courts.” So Crowne Plaza is growing in a great way.
Crowne Plaza also use Email marketing which I think is a good way of getting new costumers. The Liverpool digital agency, which launched the website for the hotel in April last year, has created a new marketing system to allow the hotel to better target its promotions.
The new system has been designed to collate information gathered from those who have registered interest on its website and also organises individuals into clearly identified news groups with specific criteria.
Bob Fairweather, general manager at Crowne Plaza Manchester, explained: “The new marketing system makes communication with our customers more efficient and effective. For instance, people who use the hotel during the week will only be contacted with weekday offers and likewise for those who visit at the weekend.”
He continued: “It has allowed us to adopt a more targeted approach that ensures our customers receive live and relevant information to meet their needs and wants.”
Ian Maguire, Business Development Manager at Rippleffect, commented: “Email marketing can be a sensitive issue for businesses who don’t want to flood the inboxes of their customers but at the same time need to maintain communication with them.
“The new marketing system ensures that all Crowne Plaza Manchester customers will only be targeted with relevant material which is based on historical data they have supplied.”
Another great way of making costumers happy is by doing and providing foods and drinks at any time possible in their hotels, Crowne Plaza is doing these facilities and they are very good at their costumers service too.
Hotels across the country are introducing Nightfood to help guests snack better and sleep better.

Nightfood, Inc. (OTCQB: NGTF) entered national hotel distribution in May, the result of an extensive and successful pilot test with a leading global hospitality company. NGTF has since secured distribution in select locations of many of the largest hotel chains in the world, including Marriott, Holiday Inn, Holiday Inn Express, Hyatt House, Hyatt Place, Crowne Plaza, Best Western, Fairfield Inn, Candlewood Suites, Ramada, La Quinta by Wyndham, SpringHill Suites, Sonesta, Clarion, and many more.

Over 80% of Americans snack regularly at night, resulting in an estimated 700 million night-time snack occasions weekly, and an annual spend on night snacks of over $50 billion. The most popular choices are ice cream, cookies, chips, and candy. Recent research confirms such snacks, in addition to being generally unhealthy, can impair sleep, partly due to excess fat and sugar consumed before bed.


Premier Inn marketing.
Premier Inn is highly working in the safe and comfortable rooms, but also luxurious if you wish, “Premier Inn offers different types of rooms for different customers. For instance, its family rooms have a king size bed for adults, two pull-out or sofa beds for kids, and a travel cot for a baby. Some of the hotels have interconnecting rooms for parents to keep an eye on their kids. Generally, rooms are categorized as single, double, and accessible (designed for wheelchair access)”.
One of the marketing strategy Premier Inn is using is Ads. I truly believe Premier Inn is achieving a lot because of these strategy compered to Crown Plaza.
“Premier Inn captures 40% more bookings from new customers with Google Hotel Ads”
“Premier Inn has seen its investment in Hotel Ads deliver substantial, measurable results. Hotel Ads have proven a powerful tool in reaching new customers.”
“The challenge for Premier Inn is to achieve this in an increasingly fragmented user path to purchase. "The hotel landscape is forever changing and if you don't adapt, you'll be left behind. As new channels emerge and evolve, we are constantly exploring and testing,"� says Director of eCommerce Sarah Del Corral. "Users are researching a lot more. There are new ways to explore travel options and many more touchpoints. All of these touchpoints are part of an ongoing relationship, so it's about being there when it matters."�
“Marketing strategy is very important and even could be the biggest factor in the success or failure of the company. Premier Inn also attached great importance to the marketing strategy. In this year, the company makes an additional 8 million pound in marketing investment”.
When Premier Inn launched its first post-pandemic campaign in April last year, the message was focused firmly on reassurance. But as the landscape evolves and consumer sentiment shifts, the hotel chain has switched the theme for the second instalment of its ‘Rest Easy’ brand platform, this time bedding down on the theme of reliability.


Premier inn is also focused on value-for-money and employee focus, something that Crowne Plaza is not marketing enough.
“With value-for-money having a direct influence on consumer satisfaction, Premier Inn’s commitment to offering a quality service for less appears to be at the heart of its success. But more than this, it is its ability to strike a balance between value and quality which sets it apart – and a reason why it has also ranked consistently highly on YouGov’s Brand Index”
Recommendations.
Nearly every facet of the hospitality sector was addressed by COVID-19, including marketing. Some conventional marketing and advertising strategies continue to show promise. To combat the epidemic, numerous innovative tools and best practises have been created, and they have proven to be quite effective.

‍


The time is now for hotel owners, operators, and marketers to come up with unique strategies to differentiate themselves from the competition and offer more value to their visitors.
Also, I think must ensure that your hotel website is keyword-optimized for search engines if you want it to rank well. With effective search engine optimization (SEO), a hotel has a chance to rank higher than rivals and draw in as many visitors as possible.
So for Crowne Plaza I would strongly recommend to get more active in their social media platform as it does not stay in touch with todays date costumers
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