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[bookmark: _kfef29kwz53o]Introduction
A contemporary theme or contemporary style can be considered as an aesthetic design which is constantly evolving to reflect the current popular styles. Contemporary style or theme can also be referred to as the overall bridge between minimalist design and modern design. It is also assumed to borrow the qualities from the overall minimalism, modernism, different types of Art Deco and many more of the other global styles (Syed et al., 2020). Based on this write-up, the chosen theme is technology in the overall tourism and hospitality sector. Different types of technologies like Hotel Management Software, Artificial Intelligence, Augmented Reality, Contactless Payments, Cybersecurity, and Facial Recognition have been assumed to be used in the overall tourism and hospitality sector. While measuring the contribution of technology in the hospitality sector, from a report, it has been determined that by the end of 2021, 25.3% of the hoteliers have used the service check technologies and near about 15% planned aspect is to use the keys by the same year. In terms of digitalisation, the overall executives in the hospitality sector have planned to digitise hotel information and execute different types of check and check-out services (Raddatset al., 2019). Artificial Intelligence can be considered one of the most effective technological trends in the overall tourism and hospitality industry. Furthermore, this report has the aim of discussing the overall literature, and application to the hotel and hospitality sector, evaluating different types of future policies with proper demonstration and explanation. 
[bookmark: _yqtsa57dpjbw]Overview of Literature
SWOT Analysis
	Strength
	Weaknesses

	· Revenue Management: This can be considered as one of the strengths of technology in the overall tourism and hospitality sector. The majority of the hotels have been observed to be using big data to anticipate different demand levels while carrying out predictive analysis procedures. 
· Augmented Reality: It can be considered another strength of technology in the tourism and hospitality industry as different types of AR applications provide the necessary information and the relative functionalities for improving the effectiveness and efficiency of hospitality workers. 
	· Data Breaches: It can be considered as one of the weaknesses of technology in the hospital and tourism industry where the sensitive information in this sector is stored in different computer systems while providing access to hackers.
· Decreased human interaction: AI-powered Chabot’s or the respective virtual assistance replace different types of human-to-human connections and this can lead to the overall loss of the respective personal touch and the lack of human empathy. 

	Opportunities
	Threats

	· Contactless Technology: This can be considered as one of the opportunities for the technology trend in the hotel and tourism sector. By the end of 2020, near about 73% of the guests stated that they would prefer to use separate applications for automated doors.
· Property Management System (PMS): PMS streamlines the overall operations while centralising key processes such as check-ins in the rooms, reservations, room allocation services and also the inventory management aspect. Hence, this can be proven as one of the opportunities for technology in the tourism and hospitality sector.
	· Impersonal Service: This can be considered as one of the threats to the overall technology in the tourism and hospitality sector and one of the issues is also related to the Artificial Intelligence and loss of the overall human touch. This is also negatively affecting the overall employees or working individuals while decreasing the productivity aspect.
· Overhead Cost: It can be measured as another type of threat to the overall technology in the hospitality and tourism sector where new systems may require a significant amount of upfront investments and these majorly have a negative aspect on the overall cash flow aspect.


Table 1: SWOT Analysis
(Source: Created by the learner)

Taking the help of different literature, it can be assessed that there are different technological theories which can be applied in the overall tourism and hospitality sector. As per the opinion of Ford and Sturman (2020), one of the possible impacts of Artificial Intelligence on the tourism and hospitality sector can be determined as having more guest experience as AI may help all the hotels provide more of guest experiences in different aspects. One of the aspects could be providing the necessary personalised recommendations while satisfying more of the customers or the respective consumers. 
Another aspect can be described as offering more of predictive room customisations to the respective customers. Helping the guests with more quick problems with the help of Chabot’s can be measured as another aspect which identifies the services to the respective customers or consumers. The majority of the organisations are having the same positive impact while regulating the overall organisational operations. On the other hand, as per the opinion of Conrady and Buck (2012), operational efficiency can be measured as another positive impact of artificial intelligence on the overall hospitality and tourism sector. In terms of operational efficiency, AI can help hotel organisations optimise inventory management, control and monitor overall energy usage, streamline the overall housekeeping schedules and automate tasks likewise contactless check-ins and booking different types of booking instances. Moreover, as per the opinion of Coope and Hall (2019), revenue management can be considered one of the essential impacts of artificial intelligence on the overall tourism and hospitality industry. 
There are also different aspects of revenue management and those can be measured as utilising the predictive modelling technique for analysing different types of historical data or information for predicting the future demand and the overall revenue. As per the illustration of Tribe (2009), another type of impact of artificial intelligence on the hotel and tourism industry can be described as customer service where customers are considered to be the primary constraint for the majority of the hotels. For the improvement of customer service, there are different services which are being provided by Artificial Intelligence and those can be mentioned as addressing the overall queries, handling different types of reservations, proposing round-the-clock services through the help of clock assistance to the overall aspects and the respective management services. 
However, there are some of the technological theories which can be aligned here. One of the technological theories could be the Theory of Technology Dominance and this particular theory suggests that the technology can be able to influence the overall organisational behaviour, operational performance and the overall decision-making aspect. This is supposed to be also important for the overall tourism and hospitality sector and the majority of the organisations would be positively affected by this aspect. On the other hand, another type of technological theory can be explained as Necessity Theory and this individual theory primarily utilises different types of casual necessity logic for describing the causal relationship between concepts and the aspects (Dwivedi et al., 2019). 
This particular can also positively affect the majority of the organisations belonging to the tourism and hospitality industry. Another type of technological theory could be the New TechA Theory this particular theory implicates the overall people and it would reduce the use of new technologies and reduce different types of negative aspects and the respective negative implications. While describing the numbers, it can be profound that the overall revenue share of travel companies has been measured to be 21% of the overall worldwide basis. Moreover, it can be profound that the share of service professionals using artificial intelligence in the hospitality and travel sector can be measured as 30% (Statista, 2023). On the other hand, in terms of ChatGPT 4.0 the human-edited and human-made aspects can be measured as near about 66.5% and this is supposed to be more while considering another record for the previous few years, it is supposed to be more based on the overall concept and the respective aspects.
[bookmark: _ej3aio6o5gl0]Application to the hotel and hospitality sector
Based on the overall sector of the hospitality and tourism industry, there are different sub-sector areas where the overall technology or artificial intelligence can be applied. One of the sub-sectors can be identified as improving customer experiences where customers are mostly positively affected by this aspect. Artificial intelligence can improve the potential customer experience through different aspects of personalisation (Alam, 2021). Solutions related to Artificial Intelligence make it easier the overall customer preferences which updating and tracking the different types of customer data and relative information. For example, one of the hotel and hospitality organisations can be mentioned as Travelodge and it has significantly used the latest technology like Artificial Intelligence. It has been observed that the Travelodge company uses one of the sub-elements of Artificial Intelligence as Medallia technology and it has been rolled out among a total of 590 Travelodge units in the United Kingdom, Spain, Ireland and the overall aspects (Pedro et al., 2019). It has been also identified that Travelodge has also deployed the full suite related to the Mediallia experience management platform while implementing the combined framework of active listening, artificial intelligence, data analytics and many more of the other aspects. Artificial intelligence also facilitates detailed record-keeping while helping to track previous purchase patterns such as dislikes or likes and those services are related to the overall past level of satisfaction and many more of the aspects. 
As per the opinion of Chiu et al. (2023), artificial intelligence can be also utilised while curating the experiences for each of the customers and the overall staying purpose would be more positively impacted. The different solutions related to Artificial Intelligence can also be able to assist while upselling different types of suggestive additional purchases and those are supposed to be interesting for some of the customers or the respective consumers. The data or the information about the customers or consumers is also known to be metadata and this is also supposed to be useful while creating the best possible experience for the overall consumers as well as the customers (Luan et al., 2020). Another organisation called Premier Inn has also used artificial intelligence and this is recognised as one of the most famous hotels in the overall United Kingdom. Furthermore, it has been identified that by the end of 2010, Premier Inn had also announced the first automated self-check-outs or check-in at the location of St Mary’s Gate or Sheffield (premierinn, 2022). One of the benefits of automated check-in or check-outs can be measured as it is more designed and this can be slashed for less than a minute. 
This individual approach to the overall Artificial Intelligence can be also less exciting compared to the overall robots (Cope et al., 2021). This is also supposed to have one of the positive implications on the overall guest experience aspect or the respective measurement aspect. As mentioned earlier, AI-powered Chabot’s or the overall virtual concierges are also reshaping the procedures in which guests communicate with the overall customers and the respective consumers. Furthermore, it has been also observed that this also offers 24x7 support, a level of convenience and also the respective instant responses and this was considered to be unimaginable in the previous few years. 
[bookmark: _3ax4da5jj8tg]Evaluate future policy and management options for dealing with this issue
Regarding the overall Artificial Intelligence adoption in the tourism and hospitality sector, there are also different types of limitations which could be profound and the overall recommendations would be provided based on the overall management instance.
One of the issues can be mentioned as a decreased number of human interactions as the interviews and the overall discussions would be more influenced after the initiation of the respective Artificial Intelligence. Different virtual assistants and the respective chat-bots are also replacing different types of human-to-human interactions and this can lead to the loss of personal touch and the lack of human empathy. The overall customers may also feel that the overall conversations are robotic and impersonal while addressing the dissatisfactions related to the overall service line and the respective management aspects or the respective measurement aspect. Hence, it is also suggested that besides AI-powered discussions and interviews, normal human-to-human interactions also need to be implemented to propose more effectiveness and efficiency in the working environment of the hotel industry (Doroudi, 2022). Hence, companies like Travelodge, Premier Inn and many more of the other organisations would be also positively impacted while improving more of the customer management process or consumer management procedures.
Lack of creativity can be measured as another issue which is faced by the majority of organisations in the hotel and hospitality industry. In this context, it is also fair enough to say that AI Technology can only work based on the programme assigned based on the overall aspect. This implies that it may not think outside of the box and there are no creative solutions provided by the overall Artificial Intelligence (Frich et al., 2019). On the other hand, it can be also stated that creativity is supposed to be very much essential for the overall hospitality sector while providing the best and most innovative solutions to the overall customers as well as the overall consumers. Furthermore, it can be also assessed that creativity can also be considered as one of the significant aspects of innovation and this is also supposed to be essential for staying ahead of the overall competitive forces in the existing market or market perspective. Hence, it is also suggested that different training and development sessions need to be provided based on the overall requirements or the needs of the customers and the respective consumers. 
Technical Glitches can also be considered as another issue of artificial intelligence and this is also supposed to be vulnerable towards different types of technical glitches, especially in the overall complex systems. It can be also assessed that technical glitches may also lead to the degradation of the services where the users are often hurt by the overall glitches and similar types of technological errors (Morgan, 2019). Hence, it is strongly suggested to the overall companies belonging to the overall hotel or hospitality sector that it should enhance the overall customer experience while directing the overall usage of artificial intelligence based on the measurement criteria and the respective measurement procedures. Hence, it would positively direct the overall aspect of the business organisation and have more of positive implications instead of negative implications. Hence, those are some of the positive implications which could be identified for the majority of the organisations belonging to the same industry.
[bookmark: _6evfruzfbdy5]Conclusion
The tourism and hospitality industry is considered to be one of the growing sectors in the United Kingdom. The overall topic has been considered as analysing the impact of artificial intelligence on the overall hotel and hospitality industry. There are both positive as well as overall negative impacts which can be identified for the overall management procedure and the overall organisation. The overall significance of the contemporary theme has been measured here and it has been identified that one of the large sub-sector areas of the hospitality sector can be identified as improving the overall customer experience. The overall literature has been also considered here for analysing the overall impact of artificial intelligence while assuring different types of application areas. There are different types of technological theories which have been also considered and the overall activities of those theories would be more implicated and influenced. Lastly, there are also some of the issues which can be identified for the hospital and hotel industry and the relatable suggestions have been also provided here for converting the overall measurement criteria and the relatable aspects.
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