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Abstract: This research paper critically analysed the research methods that are used with respect to the digital skills observed in the workplace. The paper further explained the different research methods in order to improve workplace efficiency and employability with a variety of techniques that can be used. Customer satisfaction considered as the research topic in order to determine the digital skills and research methods application worked on identifying the challenges, issues and how to work on the methods in order to obtain better results. Lastly, the paper also discussed the workplace data handling and information sources with which different research methodologies work respectively.  


Introduction: The paper discusses the techniques that are used by employers in the workplace in relation to digital skills and research methods to increase productivity and efficiency accordingly. This allows to critically examine the customer satisfaction demonstrated at McDonald's allowing engagement, motivation, learning, and implementation of new techniques at the workplace. The paper further exhibits the employability skills that allow the employers to work on teaching specific job skills to manage equipment's used, digital tools on computer and also work on managing and improving employee soft skills.  (Webster, 2012)


Purpose: In every organization customer satisfaction works on employee involvement, performance and delivery outcomes.  This allows the organization to identify quality customer service and measure it accordingly. Customer satisfaction thus helps in constructive measures to work on the service quality area to be tapped. This allows McDonald's to carefully examine customer feedback, suggestions and evaluate customer influencing factors. Hence, the paper works on the conceptual framework in order to work on assessing the different techniques and dimensions in relation with the research methods to cater to the digital skills of the employees to increase productivity and efficiency. This also works on how McDonald's works on customer satisfaction as an outcome with employee support through research conducted in order to have improved and better techniques in the workplace.


Literature Review: With the changing dynamics, the world is prevailing towards technological advancements that have led the digital era in today's time to impact individuals and most importantly the workplace in the organizations. This allows the employees to participate as part of the community in order to encompass technology moving towards online platform implementations. This has allowed the movement towards a digitally equipped society with individuals engaged digitally. (Wessels, 2015)

The usage of the internet allows the world of business to move towards digital transformation. (Berman, 2012). This allows the explosion factor with the number of users to increase to gain customer advantage through both B2B and B2C marketing activities. Thus, a lot of attention has been provided to the opportunities that are visible, could be created or tapped working on the challenges as well as the issues faced through the digitally active community.

With emerging markets like China and North Korea, the organizations are witnessing effective information management as a move to gain organizational productivity with relation to the knowledge workers as well as digitally active employees. However, the changing dynamics in the growth of the digitally active era need to be considered with respect to the increase in information technology management capacity. Thus, allowing careful monitoring and controlling of both the data and information to be structured in order to manage work environment and pressures as a determinant of social media, the expectation of workplace as well as the consumerization of technology. (Meier, 2013)

Methodology
This part of the research paper seeks to examine the research methods used in regards to the digital skills implemented in the workplace in order to have customer satisfaction and increased employability. Thus, below is the research conducted on quantitative approach on McDonald's as a workplace that demonstrates the research methods to have higher employee performance and increased outputs. (Teddlie, & Tashakkori, 2009)

 Research objective
This part works on identifying the effective appraisal process used, in order to work on employee performance to have higher customer satisfaction. This allows the workplace to engage in mobility, employee ability to respond and also work on profitability and revenue generation. 
 
 Research methods
The research methods used to involve the quantitative approach with the questions being asked on the research objectives and understand the perspective of the interviewee. The approach allows to generate an in-depth understanding and analysis of the variables both independent and dependent gathered to further demonstrate results based on responses.
The research methods were divided into two parts, first assessing the process to determine parameters of the performance appraisal process that are people leadership, execution, effective communication, business acumen and customer centricity. While the second involved data analysis for further study to be conducted.  The three-point rating was also demonstrated with 3 ranked as an outstanding performer, 2 meetings expected performance and 1 as the need to improve performance.


Research Questionnaire
The research questionnaire or the survey floated was based on the research questions as below:
1. What is the impact of customer satisfaction on job performance?

1. Is there a positive relationship between appraisals and job performance?
1. How does training affect the job performance?
Theoretical Framework
The theoretical framework worked on deriving research questions as well as research hypothesis based on independent and dependent variables as below:
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Analysis of data
Data analysis involved the interview procedure conducted to assess employee performance. This allows working on feedback, performance appraisal process, and impact on developmental measures. This allows to further work on designing questions and employee participation.  The analysis for the research helped examine the relationships with 30 in total employees responding to the results that are as below: 

The above pie chart helps in examining that of the total 30 employees 21 were males and 9 females.

As per the results obtained from questionnaire the total of 26 answered as yes to the positive impact on job performance with appraisals given.

As per the results obtained from the questionnaire the total of 26 agreed with the training helping in increasing job performance while 4 disagreed. 
The research conducted allowed the questions to be framed through theoretical sampling that allows data to be collected with respect to the theories derived.  The data collection process involved questionnaires to be floated as well with hypothesis derived and systems assessed with the total of 30 employees giving interviews. (Gentles. et al,2015)
The below-mentioned graph illustrated defines customer satisfaction as of 2000 till 2018 with determinants studied through this research paper. (Statistic, 2019)
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Research Tactics
 The research tactics involve the data to be collected with the process described further in the research paper. The primary data for the study allows the researchers to identify the respondent’s reactions with respect to the concept of customer satisfaction and performance evaluation.   

Design of Questionnaire
The research is based on the survey that is conducted with respect to research design and objective. The questionnaire, however, are categorized focusing on employee experience, training, and implications as well as reflect motivation and performance metrics.  
The survey questions asked by the researchers are based on open-ended questions that allow the employee perspectives to be noted with respect to their opinions and observation elaborated while the process takes place.

Limitation
The limitations, however, involved complexities of the information as well as information to be assessed accordingly. The quantitative data collection with respect to the relationships that may lead to research being biased. This causes a single source error to be incorporated into the research study. Apart from the approach, time constraints are also a limitation of the study.
Discussion
The customers in the marketplace value human interactions, with managing to build stronger employee and customer relationships. This allows the management, in particular, to work on ways in order to cater to customer satisfaction and increase outputs. With the movement towards the digitally active community, the organizations are now seeking this opportunity to work on serving customer interfaces with customized products, trained staff and convenient equipment used by the company. This allows them to work on the delivery process to have smooth and personalized programs for a faster yet competitive working environment. (Sussan, & Acs,2017)
The organizations have managed to work in introducing "limited touch" or "no touch" concept that allows the employees to work on digitally active platforms. Thus, many organizations have been working on technological advancements. Volvo Car Corporation has also implemented this technique by introducing a direct connection with the customers through applications and in-car electronic items installed. (Svahn, Mathiassen, & Lindgren, 2017). Digital transformation today allows companies to opt for digitally active society favouring self-service mechanisms as well as avoiding inconvenience and eliminating communication barriers.
However, with advancements and transition process to be implemented certain difficulty measures could be witnessed by the industries respectively. This allows business models that of automobiles and insurances where the dealers may perceive differently to the deal or program communicated resulting in a threat to be obtained in regards to the commission amount promised. With this reason, Volvo implementing and engaging clients to use direct connection allowed data of the customers and their respective requirements to be shared for the dealers to work on processing, scheduling appointments and delivering better results. 

On the contrary, the digital advancements leading to agility with standardization as a practice could also impact the outcomes. With organizations implementing “Enterprise Resource Planning” (ERP) standardization could result in inefficiency of the working system. (Monk, & Wagner,2012). This could, however, result in obtaining greater results with standardized core principles and procedures implemented.  This could further be customized based on organizational needs and approach.
Conclusion
The digital era in this competitive business world works on creating a new field for changing customer satisfaction and expectations in response to technological advancements. This allows reshaping, revamping and re-evaluating business models embracing new digital platforms and environments.
The world is changing with collaborative programs and increased mobility. Thus, companies are seeking opportunities with increased customer engagements and experiences. One of the examples of the India based company "Asian Paints Ltd." Worked on a similar principle with moving from decentralization towards centralization incorporating ERP module in the organization. Not only the implementation of ERP modules is worked upon moving with digital transformation but also business models are revamped to retain and gain customer satisfaction. This allows research methods to work on streamlining the concept of business operations and process, leveraging digital platforms. Examples of companies like “Uber” and “Airbnb" manage to have a similar business model in order to build stronger leadership within the management. With "Marriott International Inc." collaborating with "LiquidSpace Inc", a digital start-up company to rent workspaces in Marriott hotels revamping the business principles and operations respectively. (Libert, Wind,& Fenley,2014)
Thus, companies like the ones mentioned above as well as McDonald's are now discovering opportunities with the incorporation of research methods and on their respective business models in order to revamp, establish and implement digitally active communities to gauge customer satisfaction.
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Total Number of Employees


Females 	Males	9	21	

Appraisal helped in increasing job performance


Yes	No	26	4	

Training helped in increasing job performance


Yes	No	26	4	
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