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The aim of this essay is to explain what the Consumer Rights Act 2015 is, besides showing how it has helped in the protection towards consumers as well as comparing it to the previous legislations regarding consumer protection and how it has helped improved consumer protection compared to the past legislations. 
	The Consumer Rights Act 2015, otherwise known as the CRA 2015, is an act which consolidates all consumer rights regarding contract for goods, services, digital content and unfair terms in contracts. It came into force completely on 1 October 2015 and brought the biggest change regarding consumer laws. This is mainly due to the fact that before the CRA 2015, consumer law was very fragmented as there were multiple separate legislations which covered consumer rights. Even though this format offered strong protection towards consumers, it was also very complex (Conway, 2021). There was also need for a new act as the law has failed to keep up with the technological changes that has happened over the past few decades. 
	The CRA 2015 is made up of three parts, all of which serves different objectives. Part 1 contains laws regarding consumer contracts for goods, digital content and services. Part 2 contains laws regarding unfair terms and part 3 contains miscellaneous and general provisions. The CRA only concerns for contracts between a trader and a consumer. As mentioned in section 2 of the CRA, a trader is defined as a person acting for purposes relating to their trade, business, craft or profession whereas a consumer is defined as an individual acting mainly or wholly outside of their trade, business, craft or profession. This means that the CRA would not cover for contracts of business to business. This also made the definition for individual wider, as it includes someone acting mainly out of their business and not wholly out of their business 
	Part 1 as mentioned before covers contracts for goods, digital content and services. This part of the act defines what goods and digital content are as well as defines what traders and individuals are. It also includes what goods, digital content and services contracts are covered as well as the statutory rights and remedies if the contracts are not met. Part 2 on the other hand covers unfair terms. It includes which contracts and notices are covered, general rules on fairness, how the rules are enforced and other supplementary provisions. 
	One of the main changes brought by the CRA is a new three-tier remedy system, as compared to the two-tier system of the Sale and Supply of Goods to Consumer Regulations 2002. According to section 19 of the CRA, depending on the statutory right which is breached, the consumer has a short-term right to reject, a right to have the goods repaired or replaced and a right to the reduction of purchase price or a final right to reject the goods. The first remedy, which is a short-term right to reject is a new remedy which is brought upon by the CRA whereas the latter two were already included in legislations before. This is because the law before mentioned a reasonable time for refunds, which creates confusion as to what is a reasonable time. Section 22 of the CRA has cleared this up as it states the time limit for short-term right to reject which is 30 days, except for goods that are not expected to last 30 days for which then the time limit would be what the goods are expected to last for.  
	One other big change the CRA has brought with it is the addition of laws covering digital content. This is extremely important in this era where everything revolves around technology. This also further solidifies the need for a new consumer act, as all the legislations before does not specifically cover digital content and has often caused confusion and created loopholes. Section 2 of the CRA has defined digital content as something that can be supplied on a tangible medium such as a DVD or software such as an e-book or a music download. This section gives a wide definition of digital content hence ensuring consumers to rights regarding the purchase of most if not all digital content is protected. For the most part, digital content is to be treated the same as goods as they have the same statutory rights as for example they need to be of satisfactory quality, fit for particular purpose and be as described. On top of that, section 33 of the CRA also mentions that digital content which is bought using a token or virtual currency which was originally paid for with money is also covered under this act. This helps ensures that things such as in-game items bought with in-game money which was originally bought with real money is also covered under the act and any breach would make the remedies under section 46 available. 
	Other improvements regarding goods that the CRA has brought with it are mention in section 14 and 15. These sections include rights which were not included in the Sales of Goods Act 1979, also known as SGSA, before. Section 14 states that the goods must match model seen or examined. This section is similar to section 13 which states goods must match the sample. Section 14 has further solidified rights regarding purchases of goods that were not seen by the consumers themselves but instead a sample or model of the goods were shown before. Section 15 on the other hand states installation of goods by the trader or under the trader’s responsibility must be done correctly. This ensures that if the trader has promised installation of goods, they must do it correctly otherwise remedies may apply with the exception of the short-term right to reject. For example, if the goods are hard to install by an average joe and the trader has taken it upon them to install the goods, they must do it properly or hire a professional to do it. Either way, the responsibility lies upon the trader to provide proper installation if they have promised so.
	There have also been minor improvements regarding services which is included in the CRA. Most of the provisions of services in the SGSA is reflected in the CRA. However, the CRA has also added a new provision which is stated in section 50, where the trader must comply with any information that they have given the consumer and the consumer relies on that information, whether it be oral or written. This helps ensure that the traders are bound by any information they have added regarding their services. For example, if they have said something regarding the service which was not provided in the brochure they have given, they must perform whatever they have said if the consumer has relied upon that information to take up their service. On top of that, the CRA has brought with it a new two-tier remedy system for breaches regarding services. It includes either a repeat performance, where the trader must repeat the service properly, within a reasonable time and without extra cause towards the consumer or a price reduction, both being mentioned in section 55 and section 56 respectively. 
	The CRA has also improved law regarding unfair terms. Previously, the law on unfair terms were contained in two separate legislations, the Unfair Contract Terms Act 1977 and Unfair Terms in Consumer Contracts Regulation 1999. Having the CRA replace the UCTA and UTCCR has helped remove the inconsistencies and overlapping provisions of the laws before. It has improved on the exemption in the UTCCR which allowed certain terms to escape the fairness test. A term is considered to be unfair if it causes a noticeable imbalance in the parties’ rights and obligations which negatively affects the consumer. As mention in section 64 of the CRA, the term would be needed to be assessed for fairness if the term is not transparent and prominent. Transparent meaning for example the term is written clearly and in simple language and prominent in that it was brought to attention to the consumer in that an average consumer would be aware of the term (Trounson, 2015). 
	One advantage of the creation of the CRA is that it consolidates all consumer rights for contracts of goods, services and digital content and unfair terms in contracts in one place. This makes it easier for the consumers to understand their rights as all of it is gathered in one legislation as compared to before where there were multiple legislations regarding consumer contracts. They have also included examples in certain sections of the CRA to further help in ease of understanding the law. On top of that, the CRA has also further strengthen the protection towards consumers. This can be seen in the addition of a specific time for short-term right to reject as opposed to it being a reasonable time before. Having the law applying reasonable time towards refunds would make it harder for consumers to have a right to reject as the trader could argue what the reasonable time was. Besides that, it has also made it clear as to what digital content is and ensuring consumers that have purchased digital content also have rights regarding digital content. For example, the trader might argue that items bought using in-game currency is not real money and is not covered by law but the CRA prevents this from happening if the in-game currency was initially bought with real money. Besides that, the CRA has also added more to the grey list, which is a list of terms that may be regarded as unfair. Adding to this list ensure that less terms would be able to escape the fairness test.
	To conclude, the creation of the CRA has brought with it a lot of positives. Mainly that it collects all the consumer rights into one place which in return causes less confusion. It has also helped in removing overlapping and inconsistent laws which for example has been created by enforcing both UCTA and UTCCR. It has also further strengthened the protection of consumer rights as compared to legislations before with new additions such as the addition of time limit for refunds and the addition consumer rights for digital content. In short, the CRA has helped simplify the law to help consumers understand their rights easier and has improved consumer rights by removing loopholes which were caused by legislations before.
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