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[bookmark: _Toc1342799381]Introduction 
The chosen topic for this report is using social media to market products and services through social media such as Facebook, LinkedIn, Tik Tok, digital banners and others. This report will highlight the importance of different social media platforms such as Instagram, Facebook and TikTok. The report will also cover the advantages and disadvantages of social media platforms in marketing to reach a wide customer base. To do this report I looked back into our notes to provide every topic i made.

[bookmark: _Toc738160975]Overview of social media and the use and the development 
Social media are interactive technologies that companies uses where they can share post, like what are they are doing right now, having fun with friends or gathering, sharing pictures, commenting on one's post, share post, view others post and many other transactions. Follow companies, like looking their advertisement or checking on sale like 50% off then you can buy their products in a cheapest way. It's a big discount otherwise.Social media can also advertise jobs and you can also apply jobs online. Online interviews and you can use online to pass all your requirements. In social media you can also follow people, People also find their long-lost friend or relatives in social media they can do in searching by their names connecting with one another. You can also find friends in any social media platform.
[bookmark: _Toc1638836209]Explain marketing and what methods companies use to market their products, explain both traditional and modern
Marketing is an activity of a company or organization to promote their products by selling or buying. It includes advertising to allow businesses to sell products and giving services. The methods to use in marketing are the 4 P’s. Product, Price, Place and Promotion. In marketing there are a lot of ways now you can sell and promote your products. Online advertising is the easiest way to get the customers' attention of your products.
Traditional marketing is the old way of marketing, such as using banners, flyers or television, which was considered quite costly. The products will sell on the markets, shops, house to house or auction selling. Traditional marketing some are also get up early to travel their goods and get home late. In traditional marketing you also need to hire some of employee to help you for selling your items
In modern marketing people sell their products online, for example on Facebook marketplace, TikTok and Instagram. They do advertise their own products individually or in groups. In modern marketing you can post it on your home profile, then everyone can contact or email you for that advertisement, then let your products sell itself.
[bookmark: _Toc1080238519]How social media can be used to reach customers
Social media is very useful and easier to reach customers, just post your products online and friends will see them then a friend of your friend can also see it, this can be done via sharing this information on news feed or commenting on a post. They will be talking about your products and curious and that's the time they will check on your post and become interested of the product. Especially when your products are on sale everyone may be interested, especially if it is useful and worth it. Your product will be the talk of the town. Even if someone is using your product and posts it on their social media account, then friends will be curious and ask where they bought it. Then they will tell their friends about your advertisement, then customers will come and reach you.
[bookmark: _Toc1969633810]Advantages of social media and disadvantages 
The advantage of social media is you can post everything you want, such as products review, specifications of products, pictures, blogs and others. You can reach your family and friends; you can see each other by video calling. You can also apply for a job and post a job as well. You can advertise your product, you can do live selling, social media also can do shout out your feelings and emotions if there’s no one to talk to too. Other advantages for companies will include cost effectiveness and the range of products can be viewed and access to customers worldwide. Due to globalization and the growth of ICT information communication and technology most people in these days have a smart phone and easy access to social media, as social media such as Facebook is free the subscribers can connect without paying for a fee, thus allowing more people to access internet via social media and buy products.
The disadvantage of social media is that someone can steal your identity, your documents, and your personal information. They can also hack your account and take your money in the bank, as well as falsify your account with wrong information. As many people can access social media, customers can see each other's posts and negative comments if there are any. They can also post some fake news for you or using your name in soliciting any amount of money.
[bookmark: _Toc1220331191]Conclusion 
To conclude the report is made by my own research and some of it  from scholar websites and applied to my report. I learned the differences between marketing and the advantages and disadvantages of social media. This will be helpful soon for my next studying journey. Social media makes lives easier, however due to the rise of AI and robotics, digital and social media can lose their popularity.These days everyone are using social media especially the ones promoting and advertising their products Children and adults are all crazy using social media these days.
[bookmark: _Toc478083395]List of references
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