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Sustainable tourism management.
Tourism is important to the world, so important in fact that it was recorded in 2018 as the “second-highest growth of any major sector in the world” (WTTC, 2019). The sector exceeded growth faster than the wider global economy. In 2018 the sector had grown by 3.9% compared to global GDP of 3.2%. The sector created 319 trillion jobs globally and 8.8 trillion dollars was due to travel and tourism (WTTC, 2019). The World travel and tourism council states that the sector creates opportunities for women, youth and other often isolated groups and “proves the power of travel and tourism as a tool for governments to generate prosperity” (WTTC, 2019).
[bookmark: _Hlk25874993][bookmark: _Hlk25873211]Spain is a developed country due to living conditions, technology, infrastructure and it’s GDP, which in 2018 was 1426.19 billion US dollars and represented 2.30% of the world GDP (www.statista.com, 2019), (Tradingeconomics.com, 2019). Tourism is an important industry to Spain, 81.8 million tourists visited in 2018 (Tradingeconomics.com, 2019). 137,020 million euros was due to tourism, which is 11.7% of the GDP In Spain. 12.8% of jobs within the economy was from tourism related jobs, employing 2.60 million people (Ine.es, 2019).
[bookmark: _GoBack]Bhutan is one of the least developed countries in the world. It is a landlocked country with a GDP of 3172.80 US dollars in 2018 (Statista, 2019). Tourism is one of the biggest GDP contributions in Bhutan’s economy besides agriculture and hydro-electricity. 85.41 million US dollars was due to tourism (Tradingeconomics.com, 2019). A landlocked country like Bhutan is disadvantaged and limited by trade options so must rely on the success of tourism heavily to progress and succeed as country entering developed status.
	
	Spain
	Bhutan

	GDP (2018)
	1426.19 billion (USD)
	3172.80 (USD)

	GDP (from tourism, 2018)
	137,020 million (euros)
	85.41 million (USD)



Although tourism is beneficial to the world and individual countries, due to globalisation, continuing tourism growth, and mass tourism, there is a greater need for sustainable tourism, as Butler states, tourism destinations can become stagnant, “they carry with them the seeds of their own destruction” (Butler, 1980) and need to be monitored effectively to prevent decline. (Bramwell and Lane, 1993) 
 To be truly sustainable “four pillars” (Ritchie and Crouch, 2003: 44-47) should be considered. Firstly economically, for a country to really achieve sustainable tourism for its members, leakages should be prevented, and profits should be kept within the community, the local society should benefit financially from tourism. Socio-cultural sustainability, another component, should include positive cultural exchanges and preserve local traditions. Environmental sustainability should be implemented to preserve the landscape and its resources for “Future generations”. Lastly political sustainability must be implemented to drive change within a society seeking sustainable tourism (Ritchie and Crouch, 2003) (Jawad. C, 2019).
Organisations involved in sustainable tourism namely is the WTO (Wto.org, 2019) which believes that international tourism allows even unskilled workers to benefit from tourism and allow that to provide a service to consumers in the way local craft and cultural shows, amongst other stakeholders such as ABTA, UNESCO, which preserves world heritage sites and the World travel and tourism council, also environmental activists and communities of countries in which all have a common interest in sustainable tourism and the “four pillars” it is comprised of.
Spain is struggling to cope with tourist arrivals and mass tourism. Spain and its most popular areas have reached stagnation (Butler, 1980) and this is demonstrated, for example, Barcelona in particular has experienced anti-tourism graffiti and local dispute over housing affordability, this has resulted in Barcelona having a temporary prohibition in new hotels in the city centre to reduce tourism in saturated areas. The Balearic Islands which also experiences mass tourism has introduced a law reducing the number of beds available to tourists, an environmentalist of the GOB group said the island of Majorca of the Balearic islands said that the island lacked the infrastructure to handle the mass tourism and this demonstrated itself with waste water showing in the islands natural park (Weaver, 2012). Spain introduced mass tourism in the 1960’s, but lost control of the economical benefits of tourism due to foreign investment, such as package holidays and leakages that derived from this. Due to package holidays, Spain attracts a typology of tourist such as “organised mass tourist or individual mass tourist” (Cohen, 1974) which return year on year with little benefit to the local economy (Clarke, 1997). It is recently being demonstrates that Spain is rebranding their destination to deter “sun, sea and sand” seekers to control sustainable tourism, also marketing to an Asian community which prefer to shop as opposed to “sun” holidays. The sustainable indicators of resorts in Spain as stated by the European commission all have key components such as a higher quality of employment, safer beaches, have constant occupancy rates annually, reduce energy consumption that is directly due to tourism, and implement an efficient waste system. Analysing these components allows for policy makers to implement relevant legislation to empower the country and progress in sustainable tourism (Ec.europa.eu, 2019).
Tourism is a new industry in Bhutan, Bhutan first opened its borders to tourism in 1974 and is at the involvement and development stage of the life cycle (Butler, 1980). The Bhutanese recognised the importance of Tourism and has sustainability at the core of its development agenda, Bhutan focuses on “Low volume/ high quality” tourism to protect the traditions, culture and land of Bhutan (Bhutan, 2019). It also focuses on traveller typology by attracting tourists such as the drifter (Cohen, 1974) which are interested in experiential tourism. Bhutan has done this by implementing a minimum daily spend of 250 dollars PPPD to ensure that tourism is financially viable to Bhutan, included in this is a sustainable development fee that the Bhutanese implemented for “free education, free healthcare and poverty alleviation”. Despite the growth of tourism rates in Bhutan, due to weather and timings of festivals, it still also faces issues of “seasonality” and “unbalanced regional spread” (Bhutan, 2019). The Bhutanese tourism council believes it is imperative to develop sustainable tourism by “destination management” (DMO) including creating a “strong and diverse product portfolio” and enhancing visitor experiences. 86.41% of travellers in 2018 visited Bhutan because of the culture, it is important for Bhutan to sustain this to ensure future travellers and they do this by encouraging village home-stays for an authentic, cultured experience for tourists (Holloway, 2018). 
Sustainable tourism is imperative for the preservation of cultures, and for the economy of countries which rely on tourism, it is also important to preserve the landscape and resources for future generations. For developing countries, it is dependent on money from the tourist industry whilst also preserving their culture in a balanced and strategic method. In Developed countries it is essential to implement and develop sustainable tourism for rejuvenation (Butler, 1980).  Spain is at a critical stage, where stagnation is embedded in the society due to mis-managed tourism, policies and strategies must be in place to prevent further decline and inter-cultural conflicts between the local community and visitors. Bhutan, whilst at the development stage, has had an advantage of emerging as a sustainable destination and has created a successful model of tourism by focussing on low volume/ high quality tourism, for tourism to be successful and beneficial this model needs to be adapted worldwide, and tourism should not be measured in terms of mass but in terms of quality and economic contribution to a country, as mass tourism is not sustainable. (Jawad C, 2019).
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